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y-Stondard \" Specials 


win consumers’ favor-— 


increase sales for you 


Consumers like the clean, sturdy look of WIRZ Tubes as 
well as their safety and easy-to-use features. These 
attractive, shatterproof containers keep your product fresh, 
uncontaminated for its entire life. WIRZ Tubes 
can be made in many standard sizes and openings in aluminum, 
tin, tin-coated lead and lead. Should your product require 
compatibility tests or a highly specialized tube with 
applicator tip, WIRZ Engineers can help you 
work out a market-wise solution — as they have for many 
packaging leaders. Sidestep packaging pitfalls. 


Call our representative today. 


MEMPHIS 2, TENN. LOS ANGELES 48, CALIF. HAVANA, CUBA 
Wurzburg Bros. 435 S. La Cienega Bivd. Roberto Ortiz & Son 
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MYSORE 
SANDALWOOD OIL 


Since 1913, when the Mysore Department of One of the most famous of Mysore’s many prod- 
Industries was instituted, the industrial ot ucts is Sandalwood—Santalum Album 
and agricultural development of My- fsa / 4" (Linné). Obtained from selected My- 
sore has gone steadily ahead. Plans to \ASRappeeme Te sore heartwood, Genuine Mysore 
develop Mysore’s vast resources will con- Neyer Sandalwood Oil, distilled at our 
tinue a record of progress that has earned for My- Linden. N. J., plant, is the chosen standard 


sore its proud title of “The model state of India.” of purest quality by all leading Perfumers. 


“I Otpelte Effence Diftilttrs” 


Ww. J. BUSH & CO. 


INCORPORATED 
Essential Oils * Aromatic Chemicals * Natural Floral Products 
11 EAST 38TH STREET, NEW YORK 16, N. Y. + LINDEN, N. J. 
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ORRIS LIQUID, Conc. GERANIOL OLIBANUM 
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—BEORGE LUEDERS & CO 


427 WASHINGTON ‘STREET, NEW YORK 13,.N, Y. 
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Editorial 


Comment 


Why Putting on Overalls Helped 
A President Give Better Service 


Because he runs a great business 
and wants to know all about it, 
the president of one of the most 
successful railroads in the United 
States at regular intervals, dressed 
in overalls, seated behind the fire- 
man in the locomotive cab, rides 
the various freight and passenger 
trains on his lines. He also buys 
tickets and rides as a passenger. In 
this way by actual contact he gets 
first hand information about the 
service rendered by his railroad, 
about the problems of the people 
who operate it and the viewpoint 
of those who use it. 

From this experience are ob- 
tained many useful suggestions to 
improve the efficiency and the serv- 
ice of the railroad he directs. In any 
business and in the cosmetic, soap 
and flavor industries particularly it 
might well repay top executives to 
go out into the field occasionally, 
perhaps anonymously, to chat in a 
friendly way with store managers, 
demonstrators and sales clerks, to 
observe how displays and other 
dealer helps are used and to watch 
customers while they shop. In this 
way one can most surely find out 
why sales are made or why they 
are not made. 


Fair Trade Laws Tend to 
Hold Down Prices to Consumers 


The telegraphic poll of 300 man- 
ulacturers in industries ‘ operating 
under fair trade laws conducted by 
the Bureau of Education on Fair 
Trade is significant. Almost 90 per 
cent of these concerns do not an- 
ticipate raising prices in the near 
future. This confirms the accumu- 
lating evidence that fair trade laws 
tend to hold down prices of trade 
marked merchandise. 


No Controls Seen 
For Cosmetic Industry 


According to Government ofh- 
cials there is no immediate pros- 
pect of controls dealing with the 
production and distribution of cos- 
metics, although a few necessary 
materials will be on an allocation 
basis. 
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two of our famous 


floral synthetics 


Neroli Synthetic “Sch. & Co.” 


A powerful and true reproduction of the oil obtained by distillation and 
about 20% more effective. It does not discolor and is suitable for use 


in creams and powders. 


Viang Ylang Synthetic “Sch. & Co.” Manila Type 


This fine product rivals the natural in every particular. It may be used alone 
in the highest quality compounds. In appearance it is almost waterwhite 


with slight fluorescence and its solubility is superior to that of the natural. 


If you are interested in these or others of our 


many famous synthetics let us hear from you. 


schimmel & co.. ine. 


GOL west 26th street, new york I. n. y. 
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Newly developed... 
Bouquet 1950 is the modern 
interpretation to a fresh, 






modern scent... 
the search for the new 
and intriguing... 

distinctly different... 
timed for successful 


products... all-ways... 
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Many Manufacturers of 


COLOGNES, TONICS, LOTIONS, DEODORANTS 


are consistent users of 


ORBIS ALCOH-SOLS 


UNRETOUCHED PHOTO 


BECAUSE —Alcoh-sols are perfume oils that have nating troublesome filtration. Important because 
been especially “solubilized” to facilitate their time and money saving. 
ready solution in low proof alcohol. 

BECAUSE—Alcoh-sols are entirely free from all 
sulphonates or sulphonated products, thus avoid- 
ing decomposition of the perfumes. They are 
nonreactive with other ingredients in tonics, 
BECAUSE —Alcoh-sols will incorporate in 15 to lotions, deodorants, etc. 

35% alcohol the same amount of perfume that 
would normally require 50 to 90%, thereby stretch- 
ing your supply of this vital material. 


BECAUSE—Alcoh-sols are ideal for the perfuming 
of colognes, toilet waters, tonics, lotions, barber 
supply specialties, deodorants, etc. 


BECAUSE—Alcoh-sols are available in a wide 
range of floral and bouquet odors to meet most 


demands. Odor list, prices and samples available 
BECAUSE—Alcoh-sols_ dissolve clearly, elimi- to interested manufacturers only. 


ORBIS 


PRODUCTS 
CORPORATION 


2135 PEARL STREET, NEW YORK 
FACTORY AND LABORATORY: NEWARK, W. J. 
























COSMETIC RAW MATERIAL PERFUME BASES QUINCE SEED 
WATER SOLUBLE GUMS ESSENTIAL OILS OLEO RESINS 
#000 COLORS FRUIT FLAVORS STEARIC ACID 
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CRICAGO PHILADELPMIA MEXICO, D.F. BOSTON LOS ANGELES 


MEMPHIS, TENN. 
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PERFUMERY SPECIALTIES - ESSENTIAL OILS - AROMATIC CHEMICALS 


POLAK & SCHWARZ. Inc. 667, Washington Street NEW YORK 14, (N.Y.) 
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WHY WAIT FOR A MIRACLE? 
USE OUR 





GERANIUM 5-T-29, IMITATION 
NOW 













ROURE-DUPONT, INC. 


ESSENTIAL OILS, AROMATIC CHEMICALS AND PERFUME BASES 
GENERAL OFFICES 
366 MADISON AVENUE, NEW YORK 17, N. Y. 


| 
CHICAGO BRANCH LOS ANGELES BRANCH } 
510 NORTH DEARBORN ST. 5517 SUNSET BOULEVARD, HOLLYWOOD 


SOLE AGENTS IN UNITED STATES AND CANADA FOR 


ROURE-BERTRAND FILS et JUSTIN DUPONT 
GRASSE (A. M.) FRANCE ARGENTEUIL (S. & ©.) FRANCE 
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matter of 


The success of our products has come 
from laborious, meticulous laboratory development, 
followed by time-tested application 
to all types of toiletries. 


You can always be sure of delightful, unique 
fragrances when you build them with... 


@ The modern, exquisite balance 
of Felton's perfume bases — 

@ The true uniformity of 
Felton’s essential oils ~ 

@ The fully characteristic notes 
of Felton's fine aromatics. 


: Stocks Carried in Principal Cities 


LTOe 
| | ELTO CHEMICAL COMPANY, INC. 
} 599 Johnson Ave., Brooklyn 6, N.Y. 
PLANTS: Brooklyn, N.Y. ¢ Los Angeles, Cal. 
Montreal, Que. « Paris, France 


SALES OFFICES: Atlanta « Boston « Chicago « Dallas « Philadelphia 
St. Louis * Toledo * Toronto 
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Often, products are offered in sample 
packages that have no resemblance to 
the standard-size bottles that pleased 
customers are expected to buy. 
Prepare to capitalize on the extra 
sales appeal of package similarity when 
you sample. Tiny sample or trial-size 





Like father, like son! “Junior” bottles look just like the bigger ones, 
help customers to recognize your brand in every size. 


and because “‘he’’ does, 
customers pleased by samples can quickly identify and buy your standard sizes 


Duraglas bottles are available in the 
same style as the larger standard-size 
bottles that will carry your product 
to market. 

This extra promotion advantage is 
yours at low cost through the use of 
stock-mold Duraglas containers. 


OWENS-ILLINOIS GLASS COMPANY * TOLEDO 1, OHIO 


& Essential Oil Review 


Choose from our full range of sizes 
in many different styles. 


Let us show you how economical and 
efficient Duraglas containers can be for 
your operation. Our fully staffed office 
in your city will gladly give you full 
details without obligation. Call now. 


BRANCHES IN PRINCIPAL CITIES 
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Founded in the glamorous 
period preceding the French 
Revolution, the House of Antoine 
Chiris has, since 1768, stood for 
high quality standards in the 
Essential Oil and Aromatic 


tries. 


Its exclusive occupation since its 
inception ts producing of 
Essential Oils, Floral Absolutes 
and Aromatic Specialties—from 
materials garnered the wide world 
over, many grown on Chiris’ own 


plantations. 


THE INTEGRITY OF CHIRIS 
PRODUCTS HAS WITHSTOOD 
THE TEST OF TIME. 
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Indus- 
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Ong raving eighleenth conlur 


GRASSE PARIS 
VEW YORK 
LONDON SAO PAULO 


In each city there is a Chiris 
organization pooling all 

the experience and technical 
resources of nearly 200 years of 
activity in the world’s Essential Oil 
and Aromatic Industries. 


Ie regard it as a privilege to 
consult on your aromatic problems. 
Our creative laboratories are at 


your service. 


CHIRIS Co., Inc 


119 WEST 57th STREET, NEW YORK 19, N. Y. 


GRASSE 
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A lilting tune, a delightful 
fragrance...each depends on 
the harmony of its notes. The 
purity and fineness of Verona 
aromatic chemicals will help 
you achieve harmony in your 
products and add a fresh note 
of distinction to them. 
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MASTERPIECES OF 


/, 11 WH MLL 4 


AROMATICS DIVISION 


VERONA CHEMICAL 
COMPANY 


26 VERONA AVENUE 
NEWARK, N. J. 
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Wise planning at the start is vital to the success of your new 
perfumed product. Its perfume must be not only a thing of 
true and lasting beauty ... but well adapted in style and 


appeal to the intended market and to the product itself. 


Seek the counsel of the van Ameringen-Haebler perfume 


chemists whose skill and experience are unmatched in the field. 


A MERINGEN™ FAEBLER, INC. 


S521 WEST S7th STREET, NEW YORK 19, N. Y. 





Make each new product yours alone. Give it that smell 
of distinction. It’s yours—it’s unique—it’s appealing— 


it sells—with A NORDA ORIGINAL. 


Here’s the modern fragrance you need. A NORDA 
ORIGINAL blends an old-favorite, lingering odor 
with a spicy, exciting bouquet of today. It sells your 
products—from bath salts to lipsticks—to women 
proud of their smartness, 


Try A NORDA ORIGINAL now. Ask Norda—first 
ever to talk sales scents—for generous free samples 
today. 


NORDA, MAKES 
Norda ESSENTIAL OIL AND CHEMICAL COMPANY, INC. Ne 
601 West 26th Street, New York 1, N. Y. ey 


CHICAGO @ LOS ANGELES @ ST. PAUL @ MONTREAL @ TORONTO e@ HAVANA @ MEXICO CITY @ LONDON @ PARIS 
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CREATORS of MADE-TO-ORDER FRAGRANCES 
for PERFUMES, TOILETRIES and COSMETICS 
* 
ODORANTS and DEODORANTS - for INDUSTRIAL and TECHNICAL USE 
* 
SUPPLIERS of ESSENTIAL OILS, AROMATIC CHEMICALS, BASIC 
PERFUME and FLAVOR RAW MATERIALS 
& 


FRITZSCHE «© 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES aud “STOCKS: Atlanta, Georgia, Boston, Massachusetts, * Chicago, Ulinois, Cincinnati, 


Obio Cleveland, Obio Los Angeles, California, Philadelphia, Pennsylvania, San Francisco, California, 
St. Louis, Missouri, *Toronto, Canada and * Mexico, D. F FACTORY: Clifton, N. ] 
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ABSOLUTE ROSE COMPOSITE F.240 


For Use In: 






Any composition 


where the natural flower oil is 


to be fully or partly replaced, 


Odor Type: Remarkable likeness 


to the natural Absolute of Rose, 


Remarks: Particularly interest- 


ing at this time with the future 
Supply situation SO uncertain 
Advise examining this Specialty 


now and being prepared for any 


eventuality. A proven product 


highly Successful and of great 
merit, 


oils, 


Compared with the natural 


its price is moderate, 





THE NEW ORDER.... 


a LMOST overnight, a change has taken place in the 
economy of our Nation that bids fair to affect, in one way or 
another, everything we manufacture. For the buyer charged 
with the responsibility of providing adequate stocks for un- 
interrupted production, the consequent material shortages, 
rising prices and menacing possibility of government alloca- 
tions and controls are enough to cause even those most adept in 
the art of buying countless hours of deep concern. It is easy, 
therefore, to understand the reluctance of a buyer, under these 
circumstances, to pass up any offering of raw material however 
dubious its quality. We do not believe, however, that it is 
either wise or necessary for him to cast aside caution for ex- 
pedience. We believe it the better practice for him to ally his 
company with those suppliers whose record for the selection 
and quality of all materials sold is one of unimpeachable integ- 
rity and authority . . . and to deal with these suppliers con- 
sistently. It is a matter of past record that such a policy, for 
FRITZSCHE customers, has not only assured them finer ma- 
terials due to the fact that every item entering our plant is 
carefully screened for quality by a rigid system of laboratory 
examination and control, but that it has also guaranteed them, 
in times of short supply, a predetermined share of available 
stocks. To enjoy the security of such relationship at this time 
is a source of solid comfort to many of this industry’s most 
successful buyers and we, as suppliers, are proud to have their 

names upon our books. : 


FINE, PROVEN 


REPLACEMENTS.... 


é. XCELLENT substitutes for three important perfume oils, 
now high priced or in short supply, are featured in this month’s 
‘Pages from Our Perfumer’s Notebcok.’”” These materials are 
general in application, all thoroughly proven and well suited to 
almost any formula, either in full or partial replacement for the 
corresponding natural oil. We suggest your writing for samples 
and actually trying them in test formulations. You can then 
judge, by comparison with your original product, just what 
these FRITZSCHE specialties can do for you. We believe you 
will be favorably impressed. 


nummer » > > Db Ob 


FRITZSCHE BROTHERS, Inc. 
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FEELING THE opincu> 


Do sharply rising costs of essential oils 

and the problem of replacing present stocks 
pose a big problem for you? 

If so, we suggest that you investigate 


without delay the merits of these 


PARENTO specialties: 


IMITATION BERGAMOT EXTRA 
SELECTAROMA YLANG 
IMITATION GERANIUM EXTRA 
SELECTAROMA JASMIN 
IMITATION CANANGA FINEST 
Trust only your own good judgment in You can be assured of a continuous sup- 


evaluating these materials. Samples will ply of consistently high quality mate- 


be forwarded promptly upon request. rials at favorable prices. 


“The Use Testis the Only Test” 


COMPAGNIE PARENTO 


INCORPORATED 


cro TOR : mn * BUSPS@rw, FE Ww Oe 2 


NEW YORK DETROIT CHICAGO LOS ANGELES SAN FRANCISCO TORONTO MONTREAL 
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LAUTIER FILS 


WORKS AT GRASSE GRASSE ESTABLISHED 1795 
LONDON 
POWER ROAD. CHISWICK W. 4. 
BEYRUTH 
BOITE POSTALE 135 
PARIS IX,- 
21 RUE FONTAINE 


ESSENTIAL OILS 
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AROMATIC CHEMICALS 


er 


PERFUMERY 
RAW MATERIALS 
CONCENTRATED 
FLORAL PRODUCTS 


iccceneenenmeaannil 


FRUIT AND 
FLAVOURING ESSENCES 


ene 


SOLE DISTRIBUTORS 


LAUTIER FILS 
INCORPORATED 


321 Fifth Avenue, New York 16, N. Y. 


BV aCe G 
Travelling Representatives 
all over the world 
In enormous stills 
such as this 
continuously distills 
raw materials from 
all origins 
yielding a wide variety 
of essences 
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-++bring the outdoors in! With the ever-increasing demand for air 


freshening agents in homes, offices and factories, DREYER essences for 
wick-type units, sprays, fumigants and blowers forge to the front. 
Already specified by leading makers of these products, these DREYER 
essences have been PROVEN-IN-USE in millions of units. For 

a wide choice of wanted scents ...in a cost-conscious price range 

... for expert counsel by experienced chemists to help with 

your specific problem... Depend upon DREYER! 





P. R. Dreyer Co., Inc. 
119 West 19th Street, New York 11, N.Y. 


Please send us Catalog “B”’. We are inter- 
ested in: 


Name ....... 
Company 
Street...... sikcansunbansd etbaaatiatiledsiiiaiesoantudainee 
a kc sinc ida 


P.R. DREYER INC. © 119 WEST 19th STREET ® NEW YORK 11,N.Y. 
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THE 
POW: 
OF SUGGESTION 


HAZEL-ATLAS 
GLASS CO. 


WHEELING, W, VA. . E very feminine glance in a mirror is a potential cosmetic 
(7) 
rt sale. The power of suggestion is an all-important thing. That's 

why H-A Cosmeticware is smartly designed to suggest the 
product it contains. Beauty without means beauty within. 
Use these shelf-conscious H.-A opal jars and glistening 


ee glass bottles. You'll find that the power of suggestion 


has the power of sales. 
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Shortages 


We have hardly come out of one 
era of shortages when another has 
come upon us. The first restrictive 
order has already been issued; no 
doubt others will follow it and will 
include additional items that affect 
our industry. At this writing, alloca- 
tions of alcohol, glycerin, zinc oxide, 
rubber, tin and ‘aluminum directly 
affect us. Some of the other materi- 
als controlled by the N.P.A. will 
affect containers and closures. How- 
ever, the chemist’s principle concern 
is with what goes into the package. 

All in all, it behoves us to dust off 
our experience from World War II 
and to find ways ol repli icing the 
first items controlled. It is true that 
the need for replacing them is not 
yet urgent but it would be well to be 
prepared, 

Besides the officially controlled 
materials there are other shortages, 
some of which have been with us for 
some time. Thus glycerin has not 
been too plentiful all along. The 
moment it appeared to become 
scarce, the best known replacements 
for it immediately began to disap 
pear. 

Titanium dioxide, which has 
been in a very tight position all 
along has now become worse. Its 
obvious repli icement, zinc oxide, is 
in no easier supply. 

One wonders how many of these 
shortages are the result of heavier 
inventories, for the production on 
scarce items has been practicaliv at 
its peak for the past several years. 
Ihe present allocation order will 
tend to ease the pressure by limiting 
inventories. The honor system pre- 
vails and it can be quite truthfully 
said that there will be little chiseling 
by this industry, based on its be- 
havior during World War II. 


Price Increases 
With shortages prices obviously 


immediately sky rocket. Glycerin 
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esiderata 


by MAISON G. pENAVARRE 


that had been available at thirty 
cents a pound, is gradually being 
quoted around fifty cents by pro- 
ducers; prices on the gray market 
aare said to be at a dollar a pound. 
Why the cost of glycerin at the point 
of production should have come up 
as high as this has not been ade- 
quuately explained, but the fact re- 
mains that the price is high, when 
you can get it. Fortunately the pro- 
duction of sorbitol syrup has been 
greatly increased since the end of 
World War I. Production of propy- 
lene glycol and poly glycols of all 
types have increased tremendousl\ 
in the last few years. These are 
available at a fraction of the price 
of glycerin and will no doubt find 
much wider use then ever before. 

\ new round of wage increases 
has hit the manufacturers or is in 
the offing. Somewhere along the 
line, the toilet goods industry must 
increase prices because costs of raw 
materials, containers, closures, la- 
bor, building and all services con- 
nected with manufacturing and 
selling have increased very substan 
tially, whereas the wholesale and 
retail price has remained pretty 
much the same as in 1938. 

Phat this is noble testimony of 
the industry's “Hold the Line” effort 
is known to all inside the industry 
but not appreciated by enough lay- 
men. However there is a_ point 
where nobleness will have to cease 
or the industry will go bankrupt. 
That point has been reached. Why 
must we wait to see what the other 
fellow is going to do? 


Polyethylene Heat Sealer 


One of the first problems in heat 
sealing polyethylene is sticking of 
the plastic material to the heat 
sealer. In addition the finished seal 
tends to have a crimped appearance. 

\ new unit, hand or foot oper- 
ated, is now available to overcome 
these objections. A new principle is 






M. G.deN 


Javarre at work in his laboratory 


used to prevent crimping and stick- 
ing of the polyethylene. ‘The unit is 
quite inexpensive. Jaws vary from 
seven inches to twenty-two inches 
producing a seal one eighth of an 
inch wide. 


Bentonite Thickens Oils 


The hydrophilic properties of 
bentonite which manifest them- 
selves by swelling in water are now 
pretty well known to all and are 
being utilized in numerous ways in- 
cluding in U.S.P. products. 

However, few have known that 
the material has now been so modi- 
fied as to make it effective in the 
oil phase. One supplier has been 
making this version in which the 
sodium is replaced by organic ca- 
tions which tend to make the prod- 
uct cation active. 

This new form of bentonite has 
been commercially used in manu- 
facturing grease and related prod- 
ucts. 

In use, about eight to ten percent 
is required to give a fairly thick gel. 
In musing, one can imagine many 
interesting variations from using 
three to five percent of this new type 
material. 


Pepper and Pepper Substitutes 


This is the title of a pamphlet 
further entitled “Bibliographic 
Series #11” published by the Quar- 
termaster Research and Develop- 
ment Laboratories in  Philadel- 
phia; it lists almost 400 references 


on pepper and its substitutes 
covering adulteration, synthetics, 
chemical constituents, synthesis 


and a number of other properties 
of the subject in question. Com- 
pleting the publication is a list of 
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Sheffield —first to put tooth- 
paste in tubes, in 1892—has 
served packagers for over half 
a century in producing billions 
of tubes for — 


MEDICINAL ointments— 
salves — jellies — extracts. 


DRUG AND COSMETIC 
pastes — creams — shaving 
preparations — deodorants — 
depilatories. 


INDUSTRIAL AND HOUSE- 
HOLD cements — adhesives — 
compounds — greases — paints 
—fillers—food pastes, syrups, 
and creams. 


HOME 


W. K. SHEFFIELD, V. P 
$00 Sth AVE 


EXPORT: 500 FIFTH AVE 
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THE SHEFFIELD TUBE CORPORATION 


OFFICES - NEW 


CHARLES ARCH 
CHICAGO 16, ILL 


3132 CANAL ST 


Your Reliable Source for Collapsible Tubes 


Through periods of ready supply and shortages alike, hun- 
dreds of leading firms have relied solely on The Sheffield 
Tube Corporation to furnish all their tube requirements. 
Why not place your confidence in Sheffield’s century-long 
record of service! 

You can depend on Sheffield’s continuity of manufacturing 
experience to produce value all the way. Call on the Sheffield 


representative nearest you for information and assistance. 


All types of tin, tin-coated, aluminum, lead, and Sheffalloy 
tubes. Free samples and catalog. Remember, packaging in 
Sheffield Tubes gives your product a container that is... 


Sturdy ® Safe * Sanitary * Smart © Convenient. 


Anes 


LONDON, SHEF 


CONN. 


T. C. SHEFFIELD 
LOS ANGELES 38, CAL., 7024 MELROSE AVE 


N. Y. CABLE “‘DENTIFRICE”’, NEW YORK 
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patents covering pepper and _ its 
substitutes found in class 99, sub- 
class 104 plus. 

Anyone interested in flavors, 
particularly the pepper flavor, 
would do well to get this publica- 
tion and read some of the original 
literature. 


New Sweetener 


Without delving into the hack- 
neyed story of accidental discov- 
eries with which the chemical in- 
dustry is so richly endowed, it is 
refreshing to mention in this col- 
umn the discovery of sodium cyclo- 
hexylsulfamate, a new sweetening 
substance that is some thirty to 
fifty times sweeter than cane sugat 
but with no caloric value. 

It has the advantage over sac- 
charin in that it can be cooked on 
heated without losing its sweeten- 
ing properties. At the moment it 
is considered a drug, and so sold, 
but if it has the merit that research 
indicates, it may become a heavy 
competitor to saccharin, particu 
larly in the health food field. 


Para-Chloro-Meta-Xylenol 


Until recently this chemical was 
made only in Europe. The quality 
that I have seen showed room for 
improvement. Now a modest 
chemical company in Toledo is of- 
fering the material in a_ highly 
purified grade that is practically 
odorless. 

The material finds usefulness 
wherever an odorless, effective an- 
tiseptic is desired in all phases of 
pharmacy and medicine and has 
been suggested for use in deo- 
dorant soaps, antiseptic shaving 
creams, tooth pastes and the like. 


| 


To retresh the memory of those 
who do not remember this product 
too well, it is weakly soluble in 
water and very soluble in alcohol. 
It occurs as a white crystalline 
solid with only the faintest odor. 
Aqueous suspensions are neutral 
to litnus. It is best used from an 
alcoholic stock solution. 

It has been used as a_ preserva- 
tive for hyperdermic injections, by 
European ampoule manufacturers 
for sometime. It is considered best 
of the chlorinated phenols for gen- 
eral antisepsis. 

The manufacturer sugests | or 
2 per cent in the usual deodorant 
cream formula to give “plus” re- 
sults. The usual deodorant cream 
contains 4 per cent or more of ben- 
zoic acid with from 5-15 per cent 
zinc oxide in a hydrocarbon vehi- 
cle. 


Cream Hair Rinse 


A new material is being offered 
in paste form from which a cream 
type hair rinse can be made. The 
material is an organic amide with 
cationic properties having a faint 
acetic odor and a pH of 5.6. Like 
all cationic compounds it is incom- 
patible with anionic Surfactants of 
any type. 

lo make a hair rinse 87 parts of 
water are added to 12 parts by 
weight of the base and heat to 
60° C. The mixture is stirred until 
thoroughly dispersed at which 
point | part by weight of diethy- 
lene glycol laurate and 14, part by 
weight of glacial acetic acid. The 
supplier maintains that this makes 
a fine hair rinse to use after wav- 
ing or shampooing, leaving the 
hair in a soft, smooth condition. 


Questions and Answers 


$26: Tooth Paste 

Q. We would appreciate it very 
much if you would publish a for- 
mula for us for milk of magnesia 
tooth paste, something that you 
know will work out and make a sat- 
isfactory product. A.C. F., Ohio 


A. We quote the following formula 
for milk of magnesia tooth paste 
taken from “The Chemistry and 
Manufacture of Cosmetics’ by 
deNavarre: milk of magnesia 24 
parts; It. magnesium carbonate 11 
parts; It. ppt. calcium carbonate 
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18.38 parts; soap powder 1.62 parts; 
glycerite of starch 12 parts; glycerin 
12 parts; water 19 parts; flavor 0.40 
aaae mineral oil 1.50 parts; sac- 
charin 1.10 parts; butyl p-hydroxy- 
benzoate 1:5000. Prepare muc ilage S, 
glycerites, or milk of magnesia in 
advance. Dissolve preservative in 
water, mucilage, glycerite or glycer- 
in. Weigh into pony mixer can 
(monel metal or stainless steel) the 
glycerite and mucilage, if any. Add 
remainder of liquids, i.e. flavor, 
mineral oil, milk of magnesia, glyc- 
erin and water, Disperse saccharin 


and soap in the carbonates or phos- 
phates and add these to the other 
ingredients while the pony mixe? 
is in operation. If the paste is to be 
tinted, add a stock solution of color 
and continue agitating until quite 
uniformly mixed. If any correction 
for consistency must be made, it may 
be done at this point. Use either 
glycerin or water. Remove can from 
pony mixer and pass the tooth paste 
through an ointment or roller mill. 
Set aside overnight, mill again the 
following day, place into tube filler 
and fill into tubes. This procedure 
is much the same for all tooth 
pastes. Invariably there is a correc- 
tion to be made for batch consist- 
ency, so that variations due to raw 
material differences may be reme- 


died. 


827: Cream Neutralizer 

Q. I want to take this opportunity 
to thank you for your booklet and 
formula in your letter to me of 
March 31. About the cream neutral- 
izer, | would like very much to make 
two or more of them using sodium 
perborate or sodium or potassium 
bromate. Also, do you have any data 
for sodium perborate monohydrate 
and its use in cold wave neutralizer? 
Also, does sodium tripyrophosphate 
cause soap shampoo to separate or 


borax? R.V. M., Calif. 


1. Replying to your letter just re- 
cetved, we cannot be of help to you 
in formulating a cream neutralize) 
such as you request. Actually we 
haven't seen the product. Sodium 
perborate is not stable in aqueous 
solution. Sodium or potassium bro- 
mate are stable, however. Sodium 
perborate monohydrate is perfer- 
ably sold as a dry powder for cold 
wave neutralizer. Sodium pyrophos- 
phate or sodium tetraphosphate, as 
it is better known, aids in keeping 
soap shampoo from getting cloudy. 
The potassium salt is better, how- 
ever. It may take up to three per 
cent to do the job. 


$28: Reprints 


Q. Please tell me how I may obtain 
a reprint of “The Constitution of 
Woolwaxes,” by S. H. Bertram, 
which appeared in the February, 
1950 issue of The American Per- 
fumer and Essential Oil Review. 
R.N., Connecticut 


A. Reprints can be had by writing 
to The American Perfumer and Es. 
sential Oil Review, 9 East 38th St., 
New York 16, N.Y. They keep a few 
reprints on hand and will make pho- 
tostats for you of anything in the 
magazine. 
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7 The skill of our Perfumers, founded on extensive 
A) American and European experience, is available to 
N you as it finds expression in their creations — finished 


Perfume Oils of every type and fragrance for Per- 





fumes, Colognes, Soaps and every variety of Toilet 
Preparation, 

Creative ability, imaginative use of new aromatic 
bodies, meticulous care in the selection of raw mate- 
rials and conscientious attention to every detail— 
all combine to make fleuroma the preferred source 


for fine Perfume Oils. 
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New Body and Breath Deodorants 


Chlorophyll effectively neutralizes obnoxious body odors from 


perspiration and other causes and also halitosis. . 


Study of 


oral chlorophyll fractions for body and breath deodorization* 


F. HOWARD WESTCOTT, M.D., F.A.C.P. 


N THE past three 
decades there has The effect of the body 
been a great deal of 

study done on the com 
position and medicinal 
value of chlorophyll and 
its derivatives. It is one 
ol the fundamental in ° 


gredients of plant life 


and possib , , 7 . j ; 4 s 
nd possibly the precul 2. In vitro experiments have shown their effectiveness in 


sor of some body tissues. 
Its chemical formula is 
not definitely known, 
but the accepted struc 


base reactions. 


ture of the magnesium 
salt is C,, H,.O, N, Mg. 

In 1911 Willstaetter 
succeeded in breaking 
chlorophyll down into 
fractions and 


changes (halitosis). 


several 
producing a water-solu 
ble one which could be 
used for human experimentation.’ Between 1922 and 
1930, Emil Buergi did some significant studies on the 
lissue-stimulating properties of porphyrins and thereby 
greatly increased the possibilities of their use in medi- 
cal fields.?-4 

In 1941, our studies were started with various frac- 
tions of water-soluble chlorophyll A to find an adjunct 
in the treatment of hypochromic secondary anemias. 
Experiments were carried out on white mice and guinea 
pigs for one year. After proving conclusively that our 
fractions were nontoxic as well as hematopoetically effec- 
tive, we studied various types of secondary and nutri- 
tional anemias in humans. During the course of our 
studies in human anemias we had occasion to note that 


+ Published by courtesy of the author and the New York State Journal of 
Medicine 
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and breath deodorants com- 
pounded with water soluble fractions of chlorophyll on 
established body deodorants may be revolutionary. 


Summarizing experiences obtained with specially pre- 
pared ch!orophyllins Dr. Westcott points out that the fol- 


lowing claims can be substantiated: 


1. Chlorophyll fractions used in these tests are entirely 
non-toxic and suitable for human ingestion. 


neutralizing malodorous substances of neutral, acid or 


3. In vivo it effectively neutralizes obnoxious odors in 
the mouth from foods, beverages, tobacco, and metabolic 


1. It effectively neutralizes the obnoxious odors from 
perspiration due to physical exercise, nervousness and ill- 
ness; obnoxious foot odors, menstrual odors, and many 
urine odors from ingested materials. 





the odors of foods and 
vitamin B,, usually de- 
tectable in urine, were 
greatly decreased when 
patients were taking our 
specially prepared chlor- 
ophyllins.* This defi- 
nitely indicated that 
some change in the me- 
tabolism of these odor- 
ous compounds was tak- 
ing place and led us to 
study its effect on per- 
spiration and breath od- 
ors. 

For estimating compar- 
ative deodorants proper- 
ties of chlorophyll deriva- 
tives or fractions, a 0.1 
per cent solution of ben- 
zyl mercaptan in water 
was used as test material. 
[his compound has a persistent, offensive odor which 
is characteristic of the excretion of the skunk. 

In each test, portions of 50 to 500 mg. of a chlorophyll 
fraction were weighed on an analytic balance and placed 
in small stoppered bottles. Then 5cc. of 20 per cent ben- 
zyl mercaptan, | per cent thioglycolic acid, and 0.01 per 
cent trimethylamine solution were introduced into sepa- 
rate bottles and mixed thoroughly with the specially 
prepared chlorophyllins. The bottles were then stop- 
pered and placed in an incubator at 37° C. Determina- 
tions of odors were made by means of the metallic os- 
moscope of Fair and Wells at intervals of five, thirty, 
and sixty minutes of incubation. Intensities of odors 
have been reported as osmoscopic readings, i.e., the 


® The product used was Odolex, supplied by Walker Vitamin Products, 
Inc., Mount Vernon, New York 
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Tablets compounded with water soluble fractions of chlorophyll for use in the management of breath and body odors are appearing on 


the market. Usually one or two tablets are 


mouth Three 


air in the bottle with atmos- 
pheric air which were necessary in order to make the 


number of dilutions of 


odor of benzyl mercaptan imperceptible. The following 
tables show the results of these tests. 


TABLE 1.—Errect or Spectatty PreparepD CHLORO- 
PHYLLINS UPON Opors or 5 Cc. or 20 Per Cent SATURATED 
AQUEOUS SOLUTION OF BENzYL MERCAPTAN 





Specially 
Prepared 


Osmoscopic Reading 
Chlorophyllins 


After Standing 


lest Added 5 30 
Number Mg.) Minutes Minutes | 
1 0 64 64 
» 50 8 x 
; 125 2 l 
4 250 0 0 
5 375 0 0 | 
6 500 0 0 
| 
rABLE 2.—Errect or Spectatty Preparep CHLoropuy.- 
LINS UPON ‘Opors or 5 Cc. or SoLtuTions or 1 PER CEN1 
__TuroGiycouic Acip 
Specially 
Prepared —Osmoscopic Reading 
Chiorophyllins After Standing 
lest Added 5 30 
Numb (Mg.) Minutes Minutes 
| 1 0 128 128 
” 50 128 4 
; 125 8 l 
j 250 8 l 
) 375 4 l 
6 500 2 1 
. BLE 3.--Errect or SpectaLty Prerparep CHLOROPHYL- 
NS CPON THE Opors oF 5 Cc. or 0.01 Per Cent TRIMETHYL- 
- AMINE 
Specially 
Prepared —Osmoscopic Reading— | 
Chlorophyllins After Standing 
Test Added 5 a 
Number (Mg Minutes Minutes 
1 0 128 ; 
> 50 16 8 
125 8 2 
' 250 8 2 
is 375 1 0 


th 500 0 


Deodorant Properties in Vivo 

Preliminary tests were run on persons with nursing or 
medical background who could properly evaluate the 
clinical effects of this substance on the body and breath 
odors. A physician and four nurses were trained to use 
a “Fair and Wells” osmoscope until their results were 
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taken daily at breakfast. They are usually swallowed with water but may be dissolved in the 


packages containing 24, 30, and 36 tablets are shown and a ten-cent package with six has appeared on the market 


constant. Following this test period the same group was 
given increasing doses of specially prepared chlorophy! 
lins, and readings were taken twenty-four hours after a 
bath. The results of these tests showed that the specially 
prepared chlorophyllins reduced detectable underarm 
odor from 56 to 100 per cent in all five subjects within 
seven hours and were effective as long as eighteen hours 
in doses of 65 to 200 mg. (Table 4). 


TABLE 4.—Errect or Spectatty Preparep CHLOROPHYL- 
LINS ON UNDERARM OpoR 


Average 


Osmoscopie 
Dose Reading at 
(Mg.) Hour 4 PLM. 
Case 1 
Control 0 128 
lst day 65 9 A.M. 4 
2nd day 65 9 A.M. 4 
65 9 P.M. 
Case 2 
Control 256 
lst day 65 9 A.M. 87 
2nd day 65 9 A.M. 4 
ard dzy 65 9 AM. 
65 1 P.M. 
0 (18 hours) 4 
Case 3 
Control 0 128 
lst day 65 9 A.M. 4 
2nd day 65 9 A.M. 4 
65 1 P.M. 
3rd day 65 9 PLM. 
65 9 A.M. l 
65 lpm 


Io confirm these tests, a group of 12 college girls, 
including four Negro and eight white girls, were given 
these same tests for several days in succession while run- 
ning experiments on the effect of the specially prepared 
chlorophyllins on breath odors. When one tablet con- 
taining 100 mg. of the extract was taken in the morn- 
ing before moisture had a chance to dry on the skin 
surfaces, the perspiration odor was not detectable in 
over 90 per cent of the cases and barely detectable in 
one case. A Fair and Wells osmoscope and direct smell- 
ing tests were used. 

Since these controlled studies, over 50 more individ- 
uals have been given the tablets and requested to report 
their own objective observations on its effect. To date, 
there have been favorable reports from over 90 per cent 
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Body odors from perspiration due to rigorous physical exercise, 
nervousness or illness are easily neutralized by the new tablets taken 


internally, it is claimed. Numerous other odors are also corrected. 


of the subjects from individual observations on the re- 
lief of body odors (Table 5). The average dose needed 
has been 100 mg. daily, usually taken at breakfast on 
immediately thereafter. 

Chis study shows that the specially prepared chloro- 
phyllin tablets taken by mouth are effective in neutral- 
izing the obnoxious odors of the body from perspira- 
tion, and the effect lasts for eighteen or more hours. In 
personal observations it has been found that at least one 
hour should be allowed for effective absorption before 


favorable effects can be expected. 


Effect on Breath Odor 


To test the efficiency of the specially prepared chloro- 
phyllins on known breath odors, 12 subjects were given 
varying doses of grated onion or onion juice by mouth. 
Tests were done at thirty, sixty, and one hundred 
twenty minutes to observe the speed of deodorization; 


TABLE 5.—Resvtts tn Ten Cases or Bopy Opvor 





Objectionable odors due to smok- Obnoxious foot odors, mens:rual 
ing tobacco, drinking beverages odors and many urine odois from 
and eating onions may be neu- ingested materials are effectively 
tralized by mouth washes of spe- neutralized it was shown in ex- 
cially prepared chlorophyllins. periments by Dr. Westeo%t. 


65 to 200 mg. of the specially prepared chlorophyllins 
powder were allowed to dissolve in the mouth, followed 
by swallowing of the residue. The results of summa- 
rized as follows: 

1. When onion is chewed, then swallowed, the spe- 
cially prepared chlorophyllins tablets, chewed fifteen 
minutes later, cause an immediate cleansing of the 
breath, but the odor of onion returns as soon as residual 
particles of onion remaining in the teeth crevices are 
digested and release more volatile oils. 

2. When onion juice was used and no particles re- 
mained in the teeth to produce later (decay) decom- 
position products, the odor was barely detectable by 


TABLE 6.—Resutts or Ten Cases or BreatH Opor* 


Dose 
Case Hour Remarks 

Mrs. A. Tablet 1 Excellent for bad halitosis 

E. C. Tablet 1 Good 

eS. ¥, Tablet 1 Good 

P. S. Tablet 1 Helped halitosis | 

a. Ue Tablet 1 Helped halitosis 

Fr. me W., Tablet 1 Helped mouth odor from 
false teeth 

F. E. Tablets 3 Helped bad breath but not 
100% 

R. C. Tablet 1 Stopped breath odor 

Jd. RB. Tablet 1 Helped bad breath 

G. C. Tablet 1 Very good relief 





* Breath odors relieved for several hours or until food, 
tobacco, or beverages cause a recurrence. The first effect of 
the dose was immediate in all cases, and the duration was 
indefinite. 


direct smelling after two hours in one case, absent in 
four, and definitely present in seven cases. 

3. A similar study was made, but a mouth wash of 
the specially prepared chlorophyllins in solution was 
used immediately after taking onion juice. Results were 
more satisfactory and showed an immediate decrease in 
odor with osmoscopic readings from 256 to 27 after 
five minutes. 

This study reveals that the odor of onion remaining 
after eating solid onion is due to particles remaining 
in the teeth and crevices of the mouth. Careful rinsing 


| 








Case Dose Hour First Effect Duration Remarks 
>. Be Tablet 1 2 to 4 hours 12 to 18 hours Very good 
Mrs. B. Tablet 1 2 hours 12 hours Good relief _ : aa ; 
C. H. L. Tablet 1, a.m. 2 to 4 hours 12 hours Complete satisfaction; needs 2 tablets at times 
P. M. Tablets 2, A.M.,P.M. 4 hours 12 hours Very good, not 100 O 
F. B. Tablet 1, a.m. 2 to 4 hours 12 to 18 hours Very good, needs 2 during menses 
Mrs. J. W. Tablets 1 to 3 2 hours 8 to 12 hours Very good relief _ nA 
D. K. Tablet 1 Immediately 12 to 18 hours Very good even with excessive exercise 
Cc. L Tablets 2, a.M.,P.M. 4 hours 12 hours Helped bad foot odor ; 
J. W. Tablets 2, a.M.. P.M 1 to 2 hours 8 to 12 hours Stopped foot odor and vitamin Bi in urine 
Vv. Y. Tablets 2, aA.M.,P.M. 1 to 2 hours 12 to18 hours Very good, stopped vitamin B; in urine 
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of the mouth with a specially prepared chlorophyllins 
solution or dissolving a tablet in the mouth will speed 
the cleansing process and make it more permanent, but 
it is effective only if the mouth is cleansed. 

Clinical observations on breath odors caused by 
faulty oral hygiene or metabolic disorders, ordinarily 
described as halitosis, also from alcoholic beverages and 
smoking have been studied for two years. The following 
table of 10 cases shows the characteristic results reported 
by these patients. 
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What Napoleon Noticed 


APOLEON was one of the first men to notice that 

an artillery ball would kill a man. Previous to Na- 
poleon artillery was used generally to shoot balls at 
enemy artillery, at wall, gates and inanimate things. 
The French general had his artillery trained upon 
masses of men and massed cavalry. The results in bat- 
tle were startling. 

Enemy generals, trained in the old school, accused 
Napoleon of unfair and unethical methods when he 
upset battles by using artillery in the new way. They 
felt that way because they didn’t want to think through 
the fundamental problem. They wanted the battle to 
be conducted on the old lines where men lined up 
with muskets and fired point blank into each other. 
The army that could stand the fire longest, won. Na- 
poleon regarded that method as_ cold 
slaughter. 

As he was the underdog for some time, he had to 
think out some way that would give his army equality 
or superiority. 


blooded 


He kept his men moving in battle, joined moving 
groups at a weak spot of the enemy, sent his cavalry on 
the charge at flanks and through the holes opened by 
the infrantry, and didn’t hesitate to maneuver to get a 
moving group in the rear of the enemy. 

He took advantage of everything that was possible to 
win victory. That’s why he was on the battlefield with 
an army. He did not regard a battle as a pink tea with 
officers directing from the rear. His officers led the 
charges. He would lead a charge himself and by des- 
perate courage inspire his men to come on—not go 
on. He never asked his men to go where he wouldn’t 
lead. He revolutionized the conduct of battles. But al- 
ways his artillery was his backbone and great depend- 
ence. 

Do you have any artillery? Do you use it in the con- 
ventional manner, or have you figured out how it can 
be better put to use to win the victory? 

One of the best cannon for the modern sales battle 
of movement is: Never Forget a Customer. Never Let 
Him Forget You!—W. E. Holler. 


There are no dead ends. There is always a way out. 
What you learn in one failure you utilize in your next 
success.—Henry Ford. 
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Odor Principle to Catch Lobsters 


PPLYING the principles derived from years of 

odor research the Sparhawk Marine Laboratory, 
Sparkill, N.Y. has perfected a bait for lobstermen 
which lasted three days without being destroyed by 
salt water. It was made from fish with added oils and 
ingredients to make it odorous under water and also 
attractive to lobsters which are scavengers. 

When the average lobster fisherman pulls up his 
lobster pot he finds only one victim inside because it 
has eaten the bait. The bait used by the Sparhawk 
laboratory could not be consumed by the inmate as it 
was locked in a soft plastic material held in a wire en- 
closure. When the sea is rough and during Northeasters, 
lobstermen cannot visit their traps and since they 
average about 100 pots apiece that means a loss. By 
using the new bait instead of finding just one prize, 
experience has shown that an average of four or five 
lobsters from a single planting of cages is obtained and 
it is not necessary for the fishermen to visit the fishing 
grounds daily. 

Another problem which the research of the Spar- 
hawk Marine Laboratory has solved is the elimination 
of the drill, a small snail that bores holes in the shells 
of oysters and clams and destroys the inmate. The drill 
has long been a problem to oyster dredgers. The Labo- 
ratory made artificial oyster shells and put in them the 
scent of clams with a poison added. As it was buried 
under the solidified oyster powder formed into a solid 
cone it did not kill any marine life but when the drill 
began making his hole into the inside he absorbed the 
toxic agent and died. 


Business Boom 


TPHE postwar business boom completely vanquished 

the economic Cassandras who forecast that an over- 
built war plant would go down in depression and ruin. 
And now we should not go completely whole hog in 
advocating a program of unrestrained and ill consider- 
ered plant building, in chemicals or anything else. 
Stull, economic trends cannot be ignored, and if you 
feel that the $270 billion goods and services package 
reached by the nation in June represents our mighti- 
est effort, then you are not in accord with the best 
thinking in Washington.—Chemical 
News. 


aa 
& Engineering 


Cosmetic Excise Tax Collections 
lax collections for the period ending August, 1950 
are: 
1950 
$ 9,836,052 
11,654,681 


1949 
$ 9,648,063 
12,984,776 


1948 
$10,371,512 
12,290,714 


January 
February 


March 6,811,063 6,796,181 6,927,991 
April 6,985,099 6,913,884 6,927,991 
May 8,316,993 6,983,445 6,660,851 
June 8,136,742 7,625,450 7,283,509 
July 7,965,373 6,776,881 7,332,070 
August 9,671,335 7,807,221 7,506,518 


6,859,446 
6,760,409 
7,738,779 
7,312,007 


6,890,757 
6,335,804 
6,872,541 
8,079,746 


September 
October 
November 
December 
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ow to Make Solid Colognes 


Methods of solidifying alcohol. . 


. . Relevant patents . . . Form- 


ulation of solid, stick or frozen colognes as they are called. . . . 


Caution and procedure in manufacturing. . . . Correct packaging 


MAISON G. 


OLID, stick or frozen colognes as they are some- 

times called, are simply a solidified, molded form 

of cologne, which in turn contains about 85-90 
per cent alcohol with from 2-5 per cent perfume and 
the balance is solidifying and modifying ingredients. 
Hard soap is the commonest and usual solidifying in- 
gredient. Poucher’s, Perfumes, Cosmetics and Soap 
mentions solid and frozen colognes in the 1929 issue, 
Volume Il, even suggesting foil wrapping. 

One of the earliest mentions of the solidifying ac- 
tion of soap on alcohol was in the Druggists’ Circular 
for 1916. In this particular description, the alcohol was 
solidified for use as a fuel. 

Over the years, it has been found that anywhere 
from 3-8 per cent of hard soap dissolved in alcohol 
with the aid of heat will solidify it to a gel-like con- 
sistency on cooling. An early formula suggested that 
1000 parts of denatured alcohol could be heated in a 
glass flask on a water bath of 60°C. with the required 
amount of soap, occasionally with a small amount of 
Shellac (0.2 per cent) until solution took place. The 
shellac was used for the purpose of slowing down the 
evaporation of alcohol. 

In more recent times Pharmaceutical Formulas, Vol- 
ume I mentions on page 522, the use of 30 grams of 
hard soap with 2 grams of shellac dissolved in 1000 
cc. of denatured alcohol. Still another formula _pro- 
poses the use of 114 ounces stearic acid to be dissolved 
with gentle heat in 20 ounces of alcohol to which is 
added 1 ounce of sodium carbonate dissolved in 3 
ounces of water. 

With this background one can see that the solidify- 
ing of alcohol is not a new. venture any more so than 
the solidifying of perfume is a new idea. 

It goes without saying that if soap is made by the ad- 
dition of alkali to a stearic acid solution in alcohol, the 
kind and type of stearic acid used will affect the ap- 
pearance, consistency, gel point and texture of the so- 
lidified alcohol. With the choice of stearic acids that 
exists today, one can get almost any type of sodium 
stearate. In fact, it appears to be desirable not to use a 
too highly purified grade to get maximum translucence. 
If one can borrow some thoughts from the transparent 
soap business, the presence of a little glycerin and the 
use of some unsaturated fatty acids such as oleic o1 
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deNAVARRE 


ricinoleic, together with a trace of coconut fatty acid, 
would tend to give the most desirable type of prepara- 
tion. 


Relevant Patents 

While the discoveries leading tu the issuance of two 
patents on perspiration inhibiting compositions are 
not completely applicable to making solid colognes, 
they do teach some of the art involved. Attempting to 
develop an astringent application to skin, that would 
not spill, yet leave a greaseless residue and that would 
dry quickly, Moore in 1935 or earlier found that cer- 
tain insoluble metallic soaps would dissolve in alcohol 
in the presence of aluminum or zinc chloride and 
when fortified with certain waxes. To follow some of 
his experimental work parts of his two U. S. Patents 
Nos. 2,087,161-2, are quoted below. 

Quoting from U. S. Patent No. 2,087,161, . “For 
firm, substantially solid products, capable of with- 
standing the shocks of shipment and the temperatures 
of hot climates, the water content of the compositions 
should be limited within about 10 per cent of the total 
weight and preferably within about 6 per cent. ‘Too 
much water weakens the structure and lowers the flow- 
point, so that the structure lacks solidity. On the other 
hand, for soft creams or for forms sufficiently flowable 
to be dispensed from collapsible tubes, more water is 
permissible. 


Example 2: 


Aluminum chloride (AICI,,6H,O)........ 22.5 gms. 

Candelilla wax ... 12.0 gms. 

Aluminum stearate ... 1.60 gms. 

Absolute (100 per cent) ethyl alcohol ...... 108.0 cc. 

98 per cent isopropyl alcohol .............. 108.0 ce. 

POrrtitne DOSE «oo. ice cceass 

“These constituents may be all added at once, and 
are boiled under a reflux until solution is effected, aft- 
er which the fluid mixture is put in containers and 
allowed to cool and set. 

“. . . If in the foregoing example carnauba wax is 
used in like amount in place of candelilla, a compa- 
rable substance is produced, though it may be noted 
that while the flow point of the composition with 
carnauba wax (about 170°F) is materially higher 
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Lucien Lelong 
One of the most practical methods of preventing evaporation in solid 


colognes is to wrap the product in foil or transparent sheeting. 
the carnauba wax composition has less resistance to 
shock. 

“While mixtures of ethyl and propyl alcohols seem 
to be preferable in some of the compositions, satisfac- 
tory results arc obtained when all of 
ethyl alcohol or when all of it is propyl. 


the alcohol is 


“The quantities of the ingredients, soap (of alumi- 
num or zinc), wax and astringent salt, always in minon 
proportions, may be varied. ... 

“In place of the aluminum stearate of these exam- 
ples, a like amount of zinc stearate may be substituted. 
It appears, however, that products of more stable and 
permanent composition result if the insoluble soap 
and the soluble salt have the same metallic radical. 
Suflicient aluminum or zinc soap is added to inhibit to 
a substantial degree of granulation of the wax. 

The resisting product is of smooth, firm, strong consist- 
ency, having a flow point of about 131°-133°F., 
sistant to shock.” 


and re- 


Solidifying Aleohol With Fatty Acids 


ln further experimental work, Moore found anothei 
way to solidify alcohol by using fatty acids or esters of 
them. This became the subject of U. S. Patent No. 
2,087,162, from which the following is quoted: 

I have found that one or more waxes, preler- 
ably the harder waxes such as candelilla, carnauba and 
beeswax, are advantageous solidifying agents for alco- 
holic solutions . . . except that as a hot solution, con- 
taining only the alcohol (concentrated or diluted soime- 
what with water), ... and the wax, cools and solidities, 
segregation occurs to a greater or less extent. That is 
to say, the wax tends to form lumps or aggregates 
which are harder than the main mass of the material, 
and these lumps or granular portions cause the prepa- 
ration to have a rough, sandy feeling when it is rubbed 
on the skin. 
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“I have now discovered that the higher fatty acids, 
such as have ten to twenty carbon atoms, possess to a 
remarkable degree a property of inhibiting granula- 
tion in the solidified alcoholic-wax-astringent prepara- 
tions to which the invention relates. The same effect 
can be had witli esters of these same fatty acids which 
are derived from alcohols, either monohydric or poly- 
hydric, having from two to four carbon atoms, or with 
natural oil or fat materials containing such esters. The 
materials of this general category which are suitable 
for the purposes of the invention act as modifiers to 
prevent or reduce graininess in the solid . . . composi- 
tions. Thus, I have employed lauric, myristic, palmitic, 
stearic and oleic acids, ethyl stearate, glycol stearate, 
glycol oleate, mutton tallow and coconut oil to accom- 
plish the desired result . . . 

“These modifiers are not in themselves capable of 
solidifying the alcoholic solutions of astringent salts 
which I employ, but rather strangely, despite the iact 
that they are, in general, more soluble in these solu- 
tions than are the waxes used as solidifiers, the modi- 
fiers have the desirable effect of increasing the rigidity 
of the solidified compositions.” 


Formulation of Solid Colognes 


Hard soap in general is a good solidifying agent. 
Sedium stearate made im-situ is probably better. Rosin 
soaps, waxes such as candellila-carnauba-beeswax, po- 
tassium diacetone fructose sulfate and insoluble metal 
stearates are the other most useful solidifiers. Potas- 
sium diacetone fructose sulfate in concentrations of 2 
per cent is reputed to completely gel or solidify al- 
cohol. ‘The writer has not tested this substance. Ten 
per cent calcium acetate is claimed by some to solidify 
alcchol, but the writer’s tests do not confirm this. 

The presence of some potassium chloride, castor oil 
or castor oil fatty acids and of coconut oil or its fatty 
acids may be desirable in obtaining clear gels. The au- 
thor finds that castor oil and its fatty acids tend to 
weaken the gel strength. The presence of coconut soap 
residues may even be undesirable because of its repu- 
tation for drying skin. 

Other ingredients that quickly come to mind are 
glycerin; propylene glycol; solid and liquid polyglycols 
and their fatty acid esters; thin, oil-like synthetic fatty 
acid esters such as isopropyl palmitate, all of which 
may overcome the drying effect of the soap and vet 
will not be noticeable on the skin. 

Specially denatured alcohol formula No. 40 is the 
one usually used. Occasionally a very small amount of 
water is added. 

The perfume oil must be one that does not color 
the stick. Ordinarily from 2-5 per cent of perfume is 
used in formulating a solid or stick cologne. 

Perhaps the best formula is the simplest one. From 


it, Variations can be made to suit the purpose: 


Sodium stearate or hard soap .......... 6-8 per cent 
NE 6 c's CN Fa Se ied KES EER en Oe 0-5 per cent 
AN EEE  ohe-iacodwoare Bane hia ee ween 2-5 per cent 
ED RNA Wiese aie oe cox a ok q.s. 100 per cent 


Analyses of a half dozen or more commercial sam- 
ples, confirms the correctness of the above recommen- 
dations. 


Inasmuch as the formula contains a large percentage 
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of alcohol, which in turn is highly inflammable, the 
product must be made in quarters free from electric mo- 
tors that arc or spark; no direct open flame heat can be 
used and adequate ventilation is required. 

Electrically heated jackets or steam heat are best. 
The solidifying agent and modifying ingredients are 
readily dissolved after heating by hand paddling. Add 
the other ingredients and mix the mass, gradually cool 
to just above the congealing point, pour into moulds 
and allow to cool slowly at room temperature. 

Fast cooling tends to produce air bubbles as well as 
a hollow core down the center of the stick resulting 
from too rapid contraction. Both phenomena are well 
known to lipstick moulders. 

The sticks are evened off in the mould, removed and 
wrapped in foil or cellophane and immediately placed 
in containers, capped as airtight as possible. 

There is substantially more danger in the manutac- 
ture of stick colognes than in making ordinary alco- 
holic colognes because the alcohol is eated and may 
readily catch fire from sparks in motors, static electric- 
ity or some sparks resulting from tools striking other 
metal objects in the plant near the mixing containers. 

The container holding the melt should be covered, 
but it should not be closed airtight, to allow for ex 
pansion and to avoid build-up of back pressures. 


Packaging Solid Colognes 


Various devices have been suggested for eliminating 
the rapid evaporation of alcohol from stick colognes. 
The inclusion of 0.2 shellac is an early attempt in this 
direction. One of the most practical is to wrap the 
product in foil or transparent sheeting especially com- 
pounded to be alcohol-proof. One hears of processes 
used to dip the stick into % coating composition which 
is removed when in use, but at this writing the author 
has not seen the product of such work. 

Wide mouth glass jars of the “olive” type are usually 
used to hold the stick. A few special stick cologne jars 
are also available. Metal containers with polyethylene 
caps are useful too. 


Importance of New Products 


" vitalizing force of new products was never more 
evident than it is today. So vital is the role of new 
product development that the coordination of research 
and sales activities has become one of the most urgent 
concerns of management. 

Since 1910 over two-thirds of all sales of Abbott 
Laboratories have been in products developed since 
that time. If it were not for the never ending search 
for new and better products Abbott's sales in 1948 
would have been approximately 20 million dollars in- 
stead of over three times that amcunt. 

Since 1933 E. R. Squibb & Sons have introduced ove 
700 new products which accounted for about 75 per 
cent of sales in 1948. Over 55 per cent of sales in 1919 
were of products introduced during the past five years. 

No discussion of the sales importance of new prod- 
ucts would be complete without reference to the role 
of salesmanship in new product development. The 
sales viewpoint should run like a golden thread 
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through the entire company—from top management, 
through research and development, and finally, into 
the sales manager’s special province—distribution and 
creation of demand. 

Salesmanship includes, or should include, all that 
contributes to the salability of a product from the 
time it is conceived until it is used up or worn out. It 
should include not just the product’s promotion and 
actual selling, but its pricing and designing, and even 
the attitude and ideals ef the company that makes it. 

The spirit of selling must permeate the entire or- 
ganization, including research, whose efforts must be 
directed into commercially profitable channels. Re- 
search which does not set its sights on salable products 
belongs in the laboratories of universities and non- 
commercial institutions. 

Teamwork is essential if product development and 
promotion are to proceed smoothly and expeditiously. 
The interest of the organization as a whole must not 
be endangered by prima donnas in either research or 
sales. Each must recognize the indispensability of the 
other. Without research there would be no products 
to sell: without promotion products would gather dust 
on dealers’ shelves.—Bernard Jef}s. 


Buy Wisely but Confidently 


OU can’t do business from an empty wagon. The 
old peddler, once a mainstay of distributicn in the 
United States knew that important fact. His wagon 
creaked under the weight of housewares as he started 
out on Monday and rattled home empty by Saturday. 
Knowing where to go and whom to sell at a profit is 
still a fundamental sales and credit principle. Profits 
are made on goods sold and delivered. Profits are made 
on merchandise purchased and consumed. Profits are 
made on a confident approach to a market. Pinch- 
penny buying of a dozen when a gross is needed is 
wasteful and expensive to the manufacturer, distribu- 
tor, and consumer alike. Empty stockrooms create sus- 
picion of fear. Full stocks of fresh merchandise stimulate 
confidence. Selectivity invites attention and action. In- 
ventories are dangerous when they are the result of 
wrong selection or poor timing. But good management 
means sufficient stock to meet the daily or seasonal 
needs. Buy wisely, but confidently. Buy your known re- 
quirements and benefit by established quantity dis- 
counts. Act as if you knew you were going to be in 
business this year, next year, and the year after. Stock 
and sell. Don’t let the dust gather on empty shelves. 
You can’t make a profit without a sale—Dun & Brad- 
street, Inc. 


Most Valuable Salesman 


TPHE most valuable salesman in an organization is 
the one who requires the least supervision. He is 
the man who sales manages himself; yet is smart 
enough to realize the importance of teamwork. If he 
finds himself going into a tailspin, he doesn’t wait for 
his sales manager to find out what is wrong; he finds 
out for himself. If he is not getting all the business 
that he should be getting he is the first to make the 
discovery. He is his own taskmaster.—J. C. Aspley. 
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Floral Odors 


N dipping into the older literature of perfumery, 

one is struck by the preponderance of floral odors 
that were in fashion in years gone by. The popularity of 
rose is traceable to the very earliest extant formulas; 
and with it one finds violet, lavender, carnation, lily-of- 
the-valley, and occasionally a bouquet effect resulting 
from a combination of two or more of these notes. For 
the perfumer of today, the florals have not diminished 
in usefulness, but have become finer in quality, truer 
to the odors whose names they utilize, cheaper in 
price, through the use of numerous aromatic chemi- 
cals, floral oils hitherto unobtainable, and specialties. 
—The Givaudanian 


Measuring a Product’s Acceptance 


O market a product intelligently and successfully, 

Daniel Starch points out management should have 
answers to these four questions: 

1. To what exent is your product accepted? 

2. What factors affect its acceptance? 

3. To what extent is your product bought? 

1. What factors affect its purchase? 

Acceptance of a product is the final step before pur- 
chase. It does not measure purchases or sales but the 
two are closely correlated. The may be acceptance 
without purchase but a purchase is not likely to be 
made without acceptance. 

The important ingredients in product acceptance 
are: 

1. Knowledge of the product 

2. Opinion as to its merit or quality 

3. Willingness to buy it 

These three elements are in part related and in part 
independent of one another. A person can have no 
opinion as to the quality of a product nor a desire to 
buy it unless he knows of it. On the other hand, knowl- 
edge of the product does not imply high opinion of the 
product nor willingness to buy it, and high opinion 
does not guarantee willingness to buy. 

These three elements in product acceptance are in- 
fluenced mainly by the following four factors: 

1. Advertising 

2. Personal selling 

3. Display of the product 

4. Use of the product 

The degree of acceptance of a product and the fac- 
tors that determine it must be studied and measured 
in as definite terms as possible. 

The suggestive product acceptance program devel- 
oped by Daniel Starch and staff over a four year period 
based on more than 50,000 interviews provides infor- 
mation and measurements on the following points: 

1. How well is your product and its chief competi- 

tors accepted by the public? 

What is the trend of acceptance of your product? 
Is it rising, or falling, or holding even? 

How widely is your product known? 

What do people think of its quality? 

Would they buy it if they needed this kind of 
product? 

How loyal are present users of your product? How 
many would buy it again? 
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Does your type of advertising have greater or less 
acceptance creating power than that of your com 
petitors? 

What effect does change of your advertising cam 
paign have on creating acceptance? 

What effect does discontinuance of advertising in 
a given medium have on acceptance of your prod 
uct by the readers of that publication? 

How can you build acceptance among 

that is among non-users of your product? 
How can you hold or increase acceptance among 
present users of your product? 

How do such factors as income, age, sex, and 
geographic location of respondents affect accept 
ance of your product? 


prospect S, 


Primary Problem of Business 


HE public attitude toward business has become the 

primary problem of business itself. No longer can 
the industrial manager believe that he has met the full 
responsibilities of his position in the efficient opera- 
tion of his business. A new competitive threat has ap- 
peared—that of governmental encroachment under the 
guise of social consciousness. It is my firm conviction 
that business managers can meet this, but they must 
take to the field to do it. 

The faith of the people can be regained by our 
showing faith in them through the cultivation of their 
friendship. We have something real to offer in the 
competition for the future social way of life in this 
country. But we have to get out and show the folks 
that we who are responsible for the conduct of business 
are warm-hearted human beings like themselves. 

Then and only then will they turn to business for 
economic leadership.—Frank W. Abrams, chairman, 
Standard Oil Co. (N.].) 


Religion 


ELIGION can contribute greatly to a better un- 

derstanding of our economic system. Briefly it can 
provide a basic measure of the values by which the 
operating decisions of our system are made. It will 
recognize the necessity of the hard decisions, but it will 
tip the scales closer to the human elements, to the 
need for free choices and real participation if men and 
women are to achieve their best contributions to the 
little communities to which they give their lives. Re- 
ligion will center on an affectionate liking for people 
as the great lubricant of human relations. Isn’t it ob- 
vious that our economic system is human relations at 
peak volume?—Charles P. Taft. 

The capitalistic system is the oldest system in the 
world, and any system that has weathered the gales 
and chances of thousands of years must have some- 
thing in it that is sound and true. We believe in the 
right of a man to himself, to his own property, to his 
own destiny, and we believe the government exists as 
the umpire in the game, not to come down and take 
the bat, but to see that the other fellows play the game 
according to the principles of fairness and justice.— 
Nicholas Longworth. 
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in expert discusses ways of using aerosol containers for various kinds of cosmetics 


Aerosol Bomb Cosmetic Packages 


How the container is made and filled. . . . Types and propellents 


available. . . . Glass and plastic packages on the way. . . . Use in 


lotions, creams, deodorants, sun tan and hair preparations. ete. 


ANNE MOORE 


OSMETIC merchandising is entering the push- 

button era. A slow five year development and a 

tremendous amount of research have snowballed 
the last five months into consumer acceptance. The in- 
terest in a new package, plus ease of operation make 
excellent sales points. 

Originally an aerosol was defined as a finely sus- 
pended particle of such size as to remain airborne for a 
given period of time. The first high-pressure insecti- 
cidal aerosol (70 p.s.i.g. at 70°F.) was introduced to the 
public five years ago at approximately $4 a unit. Cos- 
metic package designers inevitably saw possibilities in 
the new aerosol insecticide bomb. Chemists, engineers 
and businessmen combined their efforts to change the 
container design and make possible a low-pressure 
package. This was achieved in two years time! 

In 1947 the first low-pressure insecticidal aerosol (40 
p.s.i.g. at 70°) was introduced at one-half the original 
price. Interest and diversification have since increased 
tremendously. In 1948 seven million insecticidal aero- 
sols were produced. In 1949 24 million aerosols were 
produced of which fifteen million were insecticides, the 
rest were room deodorants and for wax, paint and 
plastics. Meanwhile, the cosmetic chemists were test- 
ing, making samples, testing again. 
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Two years after introduction, aerosols had devel- 
oped to a 33 million dollar business. A volume of 60 to 
70 million dollars is expected this year and over 100 
million is almost a certainty for 1951. 

The new products and diversification apparent last 
year can't compare with those coming in the next few 
months. Every house you talk to has its product devel- 
opment almost ready for release and more are coming. 
Competition to get theirs out first will be keen but the 
cosmetic industry is used to that and also used to mak- 
ing very sure that the product will stand up under 
every test before it is released. 


Aerosol Dispensers for Perfume 


In an insecticidal aerosol, 80 to 85 per cent liquified 
gas is used to give dispersion to small particles of the 
active ingredient. Similarly, some of the perfume aero- 
sols are made by mixing 2 per cent essential oil and 
98 per cent liquified gas. The one-second spray puts 
enough oil on the skin to be retained as a perfume in 
the same way as use of a French concentrate would. 
And the fact that the item can be sold in the dollar 
category puts it immediately into big volume possibili- 
ties. 

The addition of alcohol to the essential oil results in 
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a coarser airborne particle and a wetter spray. A lower 
percentage of liquified gas is used in such a case. Also 
where a surface coating is desired, as in suntan lotion, 
the liquified gas constitutes only about 50 per cent of 
the overall formulation. In the case of hair shampoos, 
the liquified gas is in even less proportion with the 
concentrate constituting upwards of 80 per cent of the 
overall formulation. 


Filling the Pressure Package 


Filling the pressure package requires specialized 
equipment, as most units are filled at a refrigerated 
temperature. Liquified gas, as well as the concentrate, 
is cooled to a temperature of around zero degrees 
Fahrenheit and then introduced separately into the 
container before the capping operation. Where the 
percentage of liquefied gas is comparatively small, the 
concentrate is put into the pressure container, the 
valve closure made on the container and then the gas 
is injected into the concentrate through the valve. 

Here again American business saw an opportunity 
and filled a need. (This is a good example of what 
Henry ]. 
genuity!’) ‘Today there are several contract aerosol 
fillers with adequate specialized aerosol filling facili- 
ties, so no company need invest in great aerosol equip- 
ment expenditure. The time required for research on 
a new product is the main factor which must not be 
minimized; solubility, corrosion, spray pattern, pres- 


Paylor calls “America’s secret weapon: in- 


sure are the first considerations and then come. the 


finishing touches of container design. 


Insect sprays are only one of the many uses 
for aerosol containers. Room deodorants 
(right) leave a pleasing fragrance after use. 
The cosmetic industry has already put 
werosols to good uses in such products as 
the new Dorothy Gray deodorant (upper 
right) as well as sunscreens, cologne, hair 


products, shaving cream and lotions. 


As soon as the pressure packaging industry started 
lo grow, container developments became more neces- 
sary. The Crown Can Co. made the artist’s idea of a 
more perfect: pressure container come true. The or- 
dinary can could not be subjected to an abnormal in 
crease of internal pressure. No matter how tight the 
scams on a beer can could be made, they would al- 
ways be likely to develop pressure leakage. A seamless 
container was the answer. Special machinery was in- 
vented to draw each piece of steel into a single hollow 
cylinder. Researchers had been working on a bottom 
closure. Instead of the usual flat bottom, they had 
worked out a concave disc to meet unusual pressure. 
An interlocking flange type of seal, re-enforced by a 
special sealing compound, provided a : 
closure. 


leakproot 


The new can was then sent to the laboratory for 
tests of strength; and 150 pounds pressures were re- 


corded with no leakage. Tests were run under extreme 
heat and extreme cold. Pressure storage tests were 
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made. The can was put through pressures far highet 
than it would ever be subjected to under normal com- 
mercial usage. 

Mass-produced in steel, the containers were so mod- 
erately priced that the valve closure also had to be in 
the same price bracket. Research again produced leak- 
proof valves with colorful plastic tops which could be 
adapted to many products. Low ccst pressure packag- 
ing was ready for the market. 


Uses in Cosmetic Field for Aerosols 


After all the research which went into the develop- 
ment of the new can, the Crown Can Co. realizes that 
research can not be eliminated on new products which 
a firm envisions as practical for distribution in a pres- 
sure package. So they screen each product in_ thei 
own. laboratory for adaptability. Special protective 
coatings are devised and applied to the can during 
manufacture when necessary to prevent chemical reac- 
tion between the metal of the container and its con 
tents. When the technicians find some modification 
necessary in a formula, they suggest a feasible method. 

The 12 fluid cunce cans, first used for insecticides, 
are now accompanied by many more sizes. A squat six 
ounce size is more suited to a dressing table. The tall 
six or seven ounce fluid seamless container has many 


uses for merchanidsing cosmetics and the three or fow 


fluid ounce container has the same diameter, designed 
to be comfortable in a woman's hand. Finally, for soap 
detergent products, perfumes containing alcohol, and 
water base materials, they have produced a drawn tin 
plate bedy plus a chemical resistant lacquer spray ap- 
plied after container fabrication. The lack of a soldered 
side seam ensures complete coverage. 

Meeting the need for an attractive decorative con- 
tainer the company also turned its researches loose on 
coatings, inks and mechanical applications for fine ro- 
tary lithographing. The follow-through for a fine pack- 
age was logical from their stand-point but the contribu- 
tion to printing is a real one for that industry as well. 

About a year ago, the Sun Tube Corp., of Hillside, 
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N.J. decided the expanding pressure package market 
could not be ignored. A 2S aluminum container is 
made by the impact extrusion process. The concave 
container bottom is ridged and after filling is double 
seamed to the container body. The valve top sprays as 
long as a finger pushes; the spray stops when the finger 
is removed. A base coat plus three colors gives endless 
decorative possibilities. The plastic cover cap is eithe1 
supplied by Sun Tube Co. or a fancy motif running 
through a customer’s line is provided. 

The Continental Can Co. now makes a twelve ounce 
aerosol can and are in the readying stage of other sizes 
which will shortly be available. 

The Victor Aerosol Container Corp. is a subsidiary 
of Victor Industries Corp. They have produced two 
types of containers. The first is a one-piece aerosol 
container where no coating is necessary as the product 
does not affect aluminum. It is made of 2S aluminum 
and is available in two and four ounce sizes and can 
be ordered in one to six ounce sizes. Available in the 
same sizes is another model: a one-piece sunken com- 
posite aerosol container which does not require special 
adapters for travelling on the conveyor. A valve of 
metal, attached to the can on a two-piece model, is 
treated so as not to be affected by the product; this 
model was developed for use where a product has an 
effect on aluminum and the can requires an internal 





coating: sizes are two and four ounces, with one 
through six available on request. 

The second Victor aerosol container category is a 
four or six ounce size for foam or lather products. A 
large variety of stock caps is available and custom- 
made plastic caps can be supplied. 


Cosmetics Now in Aerosol Packages 


So far sun tans, deodorants, lotions and creams, per 
fumes and colognes, hair dressings and shampoos in 
werosol containers are either on the market or are on 
the verge of being merchandised. Nail polish is in the 
last research testing stage. 

Plastic and glass containers tor low-pressure aerosol 
filling are still in the half-way period of research; you 
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can see the tests standing around but the engineers are 
not at the stage where they’re thinking of production. 
They'll go ahead with production only when all the 
bugs are out of the new design. Less potentials are too 
great for everybody all down the marketing line when 
an imperfect package is put cut. 

Any new container has the I.C.C. 2P specifications 
to meet on aerosol products, 60 p.s.i.g. or 75 p.s.1. abso- 
lute. By increasing structural strength, the steel con- 
tainer meets those specifications requiring a test of 210 
p.s.i.g. Other container types will have to be able to do 
the same. 

A knowledge of industry research en aerosol prob- 
lems is the valuable asset of dynamic young Frederick 
G. Lodes of The Aercsol Development Co. The last 
five years experience devcted to the research and de- 
velopment of aerosol are now at the disposal of con- 
sulting clients. Formerly associated with the General 
Chemical Division of Allied Chemical and Dye Corp., 
he has a practical knowledge of business problems as 
well as packaging and market research angles. 

Eating and sleeping aerosol development, Mr. Lodes 
advises a producer if it is feasible to package a product 
in an aerosol container. He works out the solubility 
and corrosion data, desired pressure, spray pattern and 
fills cans for test marketing before making arrange- 
ments for contract filling or helping set up a company’s 
own filling line. 

Containers, research, propellents have all played a 
significant role in the new development. Each is given 
credit by W. E. Baulieu of the Bridgeport Brass Co. 
when he looks over a line-up of twenty-eight or thirty 
prospective products. A pioneer in the field of insecti- 
cides, Bridgeport Brass Co. used a high-pressure type. 
The container was two shells of steel, brazed together. 
It next moved into the low-pressure aerosol field with 
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Goodaire in a Crown Can which it fills and to which a 
valve mechanism of its own make is attached. The 
new products are in a number of fields and types of 
containers; they will be marketed as soon as research 
is satisfied that there are no possible bugs left in either 
the package, the product or the time for introduction. 


Propellents in Aerosol Packages 
I s 


Another man, without whom there would be no 
new industry, is Edmund G. Young, head of Freon 
sales department of the Kinetic Chemicals Co., a divi- 
I. duPont deNemours & Co. Originally sold 
as a refrigerant, the “Freon” family of compounds 
started to branch out when “Freon-12” was the propel- 
lent used for all aerosol insecticides manufactured and 
supplied to the Army and Navy during the war. Fur- 
ther experimentation, combining ‘“Freon-12” with 
“Freon-11” in solution, supplied at propellent with 
pressures ranging from 0 to 70 p.s.i.g. at 70°F. 

Many cosmetic products in the aerosol package re- 
quire a more stable propellent since they have formu- 
lations incorporating highly reactive compounds; but 
the propellent still had to retain the non-flammability 
and low order toxicity. 

“Freon-12"—“Freon-114"" solutions supplied the an- 
swer. The pressure may be varied from 13 to 70 p.s.i.g. 
at 70°F. Approximately 60 per cent “Freon-114°—40 
per cent “Freon-12” being the most popular solution 
since that most nearly has the pressure of 40 p.s.i.g. at 
70°F. which the cosmetic industry prefers. 

When the cosmetic chemist has a formulation high 


sion of E. 


in water content, tests are run with strips of the metal 
from the container. The tests show that when “Freon- 
12” pressure is diminished with “Freon-114" a more 
stable propellent is the result. 

Results of tests using the anhydrous alcohol system 
also point up the advantage in using “Freon-114” with 
“Freon-12.” Air or absence of air also makes a marked 
difference in the behavior of this formulation. 

Another propellent, developed a little later than 
Freon, comes from the General Chemical Division of 
Allied Chemical and Dye Corp., New York. “Gene- 
tron-101” is a colorless, non-toxic, liquefied gas, boiling 
point of 15.4°F., vapor pressure 30.2 p.s.i.g. at 70°F., 
specific gravity of 1.12 at 70°F., and a specific vapor 
volume of 223 cc. per gram. The sales points of this 
propellant are that a container can be filled using a 
small weight of propellant and that the filler gets high 
vapor volume per unit of weight, which is to his ad- 
vantage. “Genetron-101” also has shown no tendency 
to hydrolysis when mixed with small amounts of water. 

“Genetron 102-P” is a colorless, non-toxic, non-flam- 
mable gas of low specific gravity. A high ratio of liquid 
vapor volume to weight is the outstanding characteris- 
tic of this new product. The 86.3 p.s.i.g. at 70°F. vapor 
pressure, allows for the introduction of components 
which will reduce the pressure of the finished formu- 
lation. Neither is the aerosol efficiency reduced beyond 
a satisfactory spray pattern and coverage. 


Essential Oil Houses Offer Suitable Odors 

Further research was required by the essential oil 
houses to produce odors for the vast array of potential 
aerosol bomb preducts. ‘The odors were finally pro- 
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duced from highly purified aromatics to meet the prob- 
lems peculiar to aerosol manufacture and use. The 
odors had to be completely soluble in the areosol sol- 
vents, leave no sediment, not clog or crystallize in the 
valves, not decompose or affect other ingredients. As 
usual the research chemists have solved the problems 
and light bouquets, heavy bouquets, oriental mixtures 
are now available. 

A further research problem is being worked on 
which will be cracked in time: How to use fine per- 
fumes in an aerosol container without destroying 
them. Several houses have it nearly licked but I don’t 
think we'll have it by Christmas. Fine perfumes are 
variable. If you've ever had a travelling atomizer, 
which you've used for several years, you know the de- 
posit which finally clogs the valve and also the slight 
change in the perfume. When the fine perfume is fi- 
nally marketed in an aerosol container, the perfume 
house wants to be very sure it will not decompose on 
the shelf. 


Corrosion Problem 


Significant and useful data on the corrosion prob- 
lem obtained in extended research will be published 
in a subsequent issue. 





Premiums for Sampling 


~ ELF liquidating premiums should not be used as an 

after-thought or as a last resort, nor can they make 
up for inferior products, poorly packaged merchan- 
dise, inefficient means of distribution, and the like. 
Also important to remember is the fact that most prod- 
ucts use self-liquidating premiums only intermittently. 

Essentially, a self-liquidating premium is a sampling 
device. Ordinarily, you are able to match your com- 
petitors’ products from the standpoint of their physical 
qualities, as well as their consumer acceptance. Be- 
cause of this, the differences in products are frequently 
so slight that you are limited severly by the Federal 
‘Trade Commission in the claims that you can make 
in your advertising. In circumstances such as this, a 
self-liquidating premium in conjuction with your prod- 
uct can .influence a given proportion of consumers to 
try your product who otherwise would not. 

The actual returns which you get on your self-liqui- 
dating premiums tell only part of the story of its suc- 
cess. There are people who buy the product in antici- 
pation of sending for the premium but never get 
around to doing so. On the other hand, there are 
others who are already using the product but simply 
send for your premium. Among this group you are 
making better friends and enhancing good will. 

Here is a short list of the more important objec- 
tives in using self-liquidating premiums: 

(a) Meeting competition. 

(b) Inducing use of a family of products. 

(c) Increasing size of purchase. 

(d) Inducing advance buying. 

(e) Holding established customers. 

(f) Reaching specific markets. 

(g) Widening distribution. 

(h) Boosting sales in dull or off-season periods. 

(i) Evaluating the effectiveness of certain media. 
FF. W. Luttman. 
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Publicity Work 


W hy acapable publicity director should be 
taken into the full confidence of manage- 
ment on all phases of the company’s 


activities. ... How results may be measured 


JILL JESSEE* 


OSMETIC publicity has come of age 
soundly established and smoothly functioning 

unit of sales operation. In spite of this, manage 
ment, in many instances, has a mere nodding acquaint 
ance with its publicity department. Why it should be 
considered a law unto itself—necessary but 
—has Whereas other departments 
are subject to analysis,, investigation, and cost study, 
publicity endures a strange immunity from these busi 
nesslike procedures. Publicity is simply not evaluated. 
No one even seems to know how much a publicity 


and is a 


inscrutable 


always amazed us. 


job is worth, and salaries range from secretarial levels 
to eye-opening sums depending, it seems, more on whim 
than on budget. A “name” in publicity circles has a 
spell-binding effect on boards of directors with result 
ant five-figure capitulations. A “no-name” gets the pro 
verbial “peanuts” and little or no glamour attached to 
the job. The results are scarcely considered. 


Informative News is Wanted 


Now, those who are guilty of this transfixed attitude 
seem to fall into one of two camps: either they ove 
simplify publicity or they over-mystify it. A vice-presi 
dent of a cosmctic company was once heard to say in 
all earnestness, and I quote, “As far as I can see, pub 
licity is simply a matter of having lunch with the right 
people.” Such a naive remark is a “red rag” to a hard 
working, creative publicity expert who has every right 
io resent such a shallow, uninformed point of view. By 
the same token, any sincere beauty editor has an equal 
right to resent it. Informative news and not entertain 
ment is what she expects and respects. 

There are others who dismiss publicity vaguely as 
“woman's work,” as mysterious and incomprehensible 
as a crazy quilt. They don’t know how it’s put together 
nor even if it’s worth all that effort; but they bestow a 
kindly patronizing beneficence on the drudging but 


© Consultant. Formerly promotion expert for Lentheric, Inc. 
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Often the publicity director is compelled to work with no knowledge 


of management’s plans for advertising and merchandising a line 


mysteriously talented person who did it. They not only 
don’t understand how publicity functions; they don’t 
want to know. They seem to feel that it’s beneath the 
notice of a great big important executive. As long as 
something is going on and there’s a flutter of activity 
in the publicity offices, all’s fine in this best of all 
possible business worlds! 


A Constructive Part of Sales Work 


It’s high time cosmetic publicity took its proper place 
as a constructive, money-making, vital part of the over- 
all sales operation with which it should be well in- 
tegrated. The publicity director should sit in on all 
product and package conferences and should enjoy 
the full confidence of the manulacturing departments. 
Ihe publicity director should know advertising plans 
as soon as the advertising manager knows them and 
should be conversant with sales forecasts and statistical 
sales reports. Thus, the director not only knows where 
to put publicity emphasis, when, and how much, but 
can also contribute from experience many valuable sug- 
gestions. Some minor change in name or packaging o1 
purpose may transform a run-of-the-mill product into a 
news-making, sales-producing product. The evolution 
of a package or some intricate manufacturing process 
may give just the “twist’’ needed for a rousing good re- 
lease. 

Pity the poor publicity director who tries to worm 
out of the company’s chemists any little stray bit of in- 
formation about how a cosmetic or a perfume was put 
together. That takes all the ingenuity of which one is 
capable, and yet the publicity director is expected to 
tell the public via the beauty news columns what the 
company is offering for sale. Nobody is asking for the 
formula nor any of the secrets of its blending, but one 
or several of the outstanding ingredients will provide 
the nucleus around which a story can be written. A 
good stock of adjectives isn’t sufficient as building ma- 
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terial for a self-respecting release. Chemists seem to be 
congenitally close-mouthed, but maybe somebody couid 
persuade them that a publicity director has some spe- 
cial rights and that the director’s judgment and _ in- 
tegrity are to be relied on. 


Practical Study of Publicity Results 


Now, we're the first to admit that the contact-creative 
type of work represented by publicity does not lenc it- 
self to the same sort of ledger-tactics as production for 
instance. Still, there can be a practical approach to the 
study of publicity results. Reports should be rendered 
at least quarterly replete with information as to the 
number of mentions received in each type of publica- 
tion with a breakdown by type of product as against 
the number and subjects of releases which were sent 
out and to whom. It’s difficult to evaluate in dollars 
and cents the worth of these mentions. Probably the 
best method is in terms of readership rather than in 
advertising dollars represented by the space received, 
but both should be of interest to management. Plenty 
of sales managers and vice-presidents neither ask for nor 
receive such reports. We wonder why! 

Management should also be aware of the amazing 
pulling power of editorial mentions. Women have 
grown sceptical of some advertising claims. A cosmetic 
ad in their local paper may intrigue their interest, but 
you'd be surprised how many wait to see what Sally's 
going to say in her shopping or beauty column before 
they decide to buy. Sally’s recommendation is enough 
for them! And when hundreds of inquiries pour into 
the office of the local beauty scribe, those inquiries mean 
purchases. They mean dollars in your pocket. But, re- 
member, that it’s what your publicity says and how it 
says it, and how your product measures up in Sally’s 
own personal opinion that determine what she tells her 
readers. 

Reasons enough why a capable person should be 
head of a cosmetic company’s publicity efforts and why 
such a person should be taken into the full confidence 
of all phases of a company’s activities! Reason 
enough, too, why the work should be understood and 
evaluated and appreciated! Reasons enough why man- 
agement and publicity should have more than a nod- 
ding acquaintance! 


The Credo of Bymart, Inc. 


ARTIN L. STRAUSS II, chairman and _ president 
of Bymart, Inc., the new company organized to 
make and market a new home hair coloring set has 
thus defined the policy of the new company: 
|. ‘That the consumer is our boss, and we guarantee 
the consumer satisfaction or cheerfully refund his 
money. 

2. That we shall make the best product possible— 
with rigid quality control—that through research 
and product development departments we shall 
constantly strive to improve our product. 

3. That we shall have a one-price policy within the 
framework of our quantity discount structure— 
that there shall be no special deals favoring one 
dealer or distributor over another. 

1. That we shall aggressively, intelligently and suf- 
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ficiently publicize and advertise our product in 

order to get the maximum amount of consumer de 

mand and acceptance. 

5. That we shall foster and nurture the finest and 
most excellent trade relations. 

6. That we shall deal courteously, politely, truth- 
fully, fairly, honestly and honorably with con- 
sumers, dealers and distributors, with our suppli- 
ers and vendors, with our executives and with ou 
employees and stockholders. 

7. That we shall work as a team, harmoniously and 
without politics. 

8. That we shall operate our business economically 
and live within our budget. 

9. That we shall aggressively and proudly promote, 
merchandise, publicize, advertise and sell Tintain 
so that because of this, augmented by the excel- 
lence of the product, we shall cultivate the maxi 
mum amount of “by word of mouth” advertising 
and repeat sales, thereby producing an ever in 
creasing profitable volume of sales. 

In a word, our object is to render a public service on 

a fashion basis, to deal fairly and to make an adequate 

return on our investment. 


Retirement 


HINK of what the world would have missed had a 

retirement age, even at 70, been universally en- 
forced. . 

Gladstone was Prime Minister of England at 83; 
Benjamin Franklin helped frame the Constitution of 
the United States at 80; Oliver Wendell Holmes re- 
tired from the Supreme Court bench at 91; Henry 
Ford, when past 80, took up the presidency of the 
Ford Motor Co. for the second time after his son’s 
death; and Amos Alonzo Stagg was named the “Foot- 
ball Man of the Year” at 81. 

Dr. Lillien J. Martin learned to drive an automobile 
when she was 76 years old, and at the same age 
founded the Old Age Center in San Francisco, where 
she received aged people not as patients but as stu- 
dents. She continued to direct it until her death at 91. 

After the late Dr. Milton J. Rosenau had to retire 
from Harvard Medical School at 67, he went to the 
University of North Carolina and built one of the great- 
est schools of public health in America.—Dr. Wingate 
M. Johnson in Phoenix Flame. 


Success of a Business 


HE success of a business enterprise is as dependent 

upon the buying of help and its proper placement 
as it is upon the buying and selling of merchandise. 
Efficient, intelligent and ambitious men and women 
should not be employed in work for which they are 
mentally, physically and temperamentally unfit, like 
square pegs in round holes. It is tragic to observe 
worth while, talented men trying to adjust themselves 


in uncongenial and unprofitable occupations.—Jules 
Ormont. 


We are all alike: all of us have arms, legs, eyes and 
a soul, but the difference is in the head.—Alfred 


Reeves. 
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The Preparation of Indole 


Significant results of research work at Temple University 
in the preparation of this useful material for imparting 


a jasmin note in various perfumery floral compositions 


DR. FLOYD T. TYSON* 


N THE previously reported! preparation of indole by 
the condensation of o-lormotoluide, potassium amide 
ig agents. The 
maximum yield reported was 040 mole of indole pe 
mole of o-lormotoluide. 


of alkoxides were used as condensit 


It has now been found that po 
tassium o-toluide is a more eflective condensing agent 
than the previously reported potassium compounds, since 
by its use 0.68 mole of indole can readily be obtained from 
| mole of o-formotoluide. 

\ further improvement is also described in the experi- 
mental part in which the convenient sodium 
o-toluide is used as the condensing agent. Sodium anilide 
was also found to be an effective condensing agent. In the 
previous report! sodium amide and alkoxides were found 
to be quite ineffective. 


more 


In the procedures previously reported' a mixture of 
gases was evolved during the reaction period which con- 
sisted essentially of carbon monoxide and hydrogen. 
These gases could have been produced by a decomposi- 
tion of alkali formate formed in a side reaction during 
the condensation. Carbon monoxide could have come 
from the decomposition of an alkali compound of 
o-formotoluide to the alkali metal o-toluide and carbon 
monoxide. ‘The effect of added alkali formate upon the 
reacuion was therefore investigated. It was found that by 
the addition of potassium formate to a mixture of 
o-formotoluide (1 mole), sodium o-toluide and excess 
o-toluidine, 1.07 moles of indole could be obtained based 
on the o-formotoluide. The decomposition of the po 
tassium formate apparently served as a source of carbon 
monoxide. ‘This carbon monoxide apparently combined 
o-toluide to increase the yield of indole. 

\ considerable yield of indole is obtained without the 
initial addition of o-formotoluide to the reaction mixture 
if instead one adds potassium formate which by pyrolytic 
decomposition serves as a convenient source of carbon 
monoxide. This carbon monoxide apparently combined 
with the alkali metal toluide “in situ’ to form the alkali 
metal o-formotoluide, which then underwent condensa 
tion with the formation of indole. Further, a satisfactory 
yield of indole is obtained by the use of carbon mon- 
oxide at atmospheric pressure upon sodium o1 potassium 
o-toluide. Using an autoclave at low super atmospheric 


+Published by courtesy of the Journal of the American Chemical Society. 
°Professor of Chemistry, Temple University. 
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Dr. Floyd T. 


Tyson 


pressures yields up to 0.82 mole of indole based upon 
o-toluidine actually consumed in the reaction are ob- 
tained. 

Indole Preparation by the Action of Carbon Mon- 
oxide upon Sodium 0-Toluide (Procedure A) or Po- 
tassium 0-Toluide (Procedure B): Procedure A.— 
An Aminco autoclave, 1400-ml. capacity, fabricated of 
18-8 stainless steel, type 347, with heater and shaker was 
used for pressure reactions with carbon monoxide. To the 
o-toluidine, 161 g. (1.5 moles) in the autoclave without 
a liner, was added 28.8 g. (1.2 moles) of sodium hydride. 
The autoclave was closed and heated with shaking up to 
approximately 170° until the pressure rose to a constant 
value of about 500 pounds per square inch. The autoclave 
was cooled, the hydrogen released and the autoclave filled 
with carbon monoxide to a pressure of 225 pounds per 
square inch. The autoclave was then heated with shaking 
to 300-310° and so maintained for about 0.5 hour; after 
cooling, the autoclave content was treated with water, 
steam distilled, and the indole isolated as recorded in 
earlier work'; yield, 30 g. indole (0.25 mole or 56°% yield 
based upon o-toluidine not recovered). 

The use of lower and higher initial pressures of carbon 
monoxide decreased the yield of indole. An increase of 
about 10% in yield of indole was obtained by the use of a 
Pyrex glass liner in the autoclave. 

For the preparation of indole at atmospheric pressures 
from sodium o-toluide and carbon monoxide, 14.4 g. (0.6 
mole) of sodium hydride was treated with 77 g. (0.72 
mole) of o-toluidine as described above and carbon mon- 
oxide was passed into the reaction flask at 200-210° with 
stirrigg until absorption ceased (about thirty minutes). 
[he temperature was then increased to 270-290° for a 
period of about thirty minutes; yield, 10 g. (0.086 mole) 
of indole. 


l 
7 


The passage of gaseous carbon monoxide into the reac- 
tion mixture can be avoided, if instead 0.4 mole of potas- 
sium or sodium formate is added prior to the 270-290 
heating period. The decomposition of the formate pro- 
vides the necessary carbon monoxide; yield, 6.0 g. (0.051 
mole) of indole with potassium formate and 5.0 g. (0.043 
mole) with the use of sodium formate. 

Procedure B.—Potassium (46.8 g., 1.2 moles) in liquid 
ammonia was converted to the amide as previously de- 
scribed and 154 g. (1.44 moles) of o-toluidine was added. 
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The liquid ammonia solution was then transferred from 
the flask by means of glass tubing to the autoclave, which 
was cooled by a solution of Dry Ice in acetone. After 
removal of ammonia by gradual heating of the autoclave 
to 160° and flushing with nitrogen, the autoclave was 
cooled to room temperature. 
added to a pressure of 170 pounds per square inch (0.6 
The autoclave was then heated to 300-310° fon 
thirty minutes and upon cooling the reaction mixture was 
treated for the isolation of indole as previously de- 
scribed; yield, 36 g. (0.31 mole) indole or a yield of 82% 
based upon o-toluidine not recovered. 

This process was also carried out in glass apparatus at 


Carbon monoxide was then 


mole). 


atmospheric pressure by passage of carbon monoxide into 
the stirred mixture of potassium o-toluidine and excess 
o-toluidine, first at about 190-200° until carbon mon- 
oxide ceased to be absorbed (45 minutes) and continua- 
tion of carbon monoxide passage at the reaction tem- 
perature of 290-310° for ten minutes. The yields based 
upon unrecovered o-toluidine were less than those ob- 
tained by holding the carbon monoxide in contact with 
the reaction mixture within an autoclave. 


Experimental Procedure 


Condensation of 0-Formotoluide by Potassium 
0-Toluide (Procedure A) or Sodium 0-Toluide (Pro- 
cedure B): Procedure A.—To about 300 ml. of liquid 
ammonia in which was suspended a rusty three-inch nail? 
contained in a one-liter three-necked flask protected trom 
air and moisture by a suitable mineral oil trap was added 
11.7 g. (0.3 mole) of potassium. Within twenty minutes 
the disappearance of the blue color of the potassium solu- 
tion indicated the complete conversion of the metal to the 
amide, and 32.1 g. (0.3 mole) of o-toluidine was added, 
followed by 13.5 g. (0.1 mole) of o-formotoluide. 

The reaction flask was fitted with a thermometer, me- 
chanical stirrer, and a condenser for distillation with 
provision for final cooling of the reaction mixture under 
nitrogen. Excess ammonia was then removed by evapo- 
ration, the temperature of the reaction mixture was grad- 
ually raised, within about fifteen minutes, to about 160 
with mechanical stirring, then the temperature was 
rapidly increased to 270-290° and so maintained for 
about thirty minutes using a metal-bath heated to about 
310°. At the end of the reaction period, reduced pressure 
(20 mm.) was used to recover, virtually quantitatively, 
o-toluidine from the reaction mixture. After cooling 
under nitrogen the reaction mixture was treated as pre- 
viously reported.! The indole obtained after removal of 
ether 8.0 g. (0.068 mole) melted at 51-53° without fur- 
ther purification. 

Experiments made with decreased or increased propor- 
tions of potassium amide resulted in decreased yields. 

Procedure B.— For the sodium 
o-toluide as a condensing agent I4.4 g. 
dium hydride was added at room temperature to 77 g. 
(0.72 mole) of o-toluidine in a one-liter three-necked flask 
set up for distillation and equipped with a mechanical 
stirrer, thermometer and means of flushing with nitrogen. 
(When larger scale experiments were 
best to add the necessary sodium hydride in small por- 
tions during the heating period described below, so as to 
avoid the danger of sudden and uncontrolled release of 
large volumes of hydrogen.) The temperature was in- 
creased gradually with mechanical stirring to about 160 


preparation — ol 
(0.6 mole) of so- 


carried out, it was 
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or until hydrogen ceased to be evolved, and 13.5 g. (0.1 
mole) of o-formotoluide was then added. Further treat 
ment was carried out as described above for the use of 
potassium o-toluide; yield 6.5 g. of indole (0.056 mole). 

Experiments made with decreased proportions of so 
dium o-toluide resulted in decreased yields, and an in 
creased proportion of sodium o-toluide did not improve 
yields. 

The sodium o-toluide can also be prepared by the use 
of sodium amide upon a solution of o-toluidine in liquid 
ammonia with essentially the same yield. If the use of 
liquid ammonia is omitted and the sodium amide was 
added directly to o-toluidine under nitrogen, a slight re 
duction of yield was noted. By the substitution of sodium 
anilide for the o-toluide as the condensing agent yields 
of indole were lowered about 15° 

Indole Preparation by the Reaction of Sodium 
0-Toluide upon 0-Formotoluide with Potassium For- 
mate as a Source of Carbon Monoxide.—The reaction 
was carried out on 0.1 mole of o-formotoluide exactly as 
described in procedure B above, except that 17.6 g. (0.4 
mole) of freshly fused, cooled and granulated potassium 
formate was added after all sodium hydride had been 
converted to the o-toluide, and prior to heating to 270- 


290°; yield 12.5 g. (0.107 mole) of indole. 


(1) Tyson, Journal of the American Chemical Society, 63, 2024 (1941); 
Marion and Ashford, Can. J. Research, 23B, 26 (1945); Galat and Frie dman, 
Jo urni il ot the American Chemical Society, 70, 1280 (i948). 

. 5 , & yyy man and Maxwell, Journal of the American Chemical Society, 56, 
33 (1934). 





Fill Your Empty Head 


ERBERT KAUFMAN who spent over a quarter 

of a million dollars collecting costly essential oils 
and aromatic materials for the purpose of launching a 
perfume company in the United States which was 
about to be born when he died a few years ago, was 
a philosopher as well as a dabbler in science. One of his 
choice morsels follows: 

Fill the lamp or you'll sit in the dark. Put fresh fuel 
in your head as fast as you can burn up your ideas. 
Feed your mind. Hungry horses cannot go far; neithet 
will a starved brain. The body will soon waste away 
without nourishment, so will the intellect. What did 
you learn last week? What did you learn today? 

Fool days start when school days end with most boys. 
Read more, think more and you will accomplish more. 

Specialize in scme intellectual pursuit. Have an in- 
tellectual hobby. It makes no difference what it is; all 
knowledge is related. Look over your shoulder and 
count the college men and high school boys after your 
position. You have the experience; they have the 
learning, mental training and efficiency, and with just 

little of your experience will jump far. 


Great men suffer hours of depression through intro- 
spection and self doubt. That is why they are great. 
That is why you will find modesty and humility the 
characteristics of such men.—Bruce Barton. 


The man who starts out simply with the idea of 
getting rich, won't succeed; he must have a larger 
ambition. Nor can there be a permanent success with- 
out fair dealing.—John D. Rockefeller. 
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What the Retail Buyers Report 


Cool weather and well planned promotions spur sales of cosmetics 


across the nation. . . 


mas. . . . Cosmetic tax collections up. . 


ITH the arrival of cooler weather sales of cos- 

metics through retail channels across the coun- 

try have shown a notable increase in the last 
month. In many cases half price sales have contributed 
to this expanding volume. New and clever promotions 
also have stressed the need for cosmetics and have aided 
in the general upswing in sales. In the light of the 
Korean situation women generally realize that the cos- 
metic excise tax is likely to be continued. Those who 
deferred purchases in the hope that the excise tax 
would soon be repealed are now making purchases of 
needed toiletries to replenish depleted supplies. Cos- 
metic tax collections are increasing and there is every 
indication for a rising tide of business during the Au- 
tumn months and throughout the coming Winter. 


Women Want More Information on How 
To Use Cosmetics—on the Package 


Chicago—Cool weather did more to spur the sale of 
cosmetics than the dozen or more half price sales that 
were featured for last month in the Middle West stores. 
Some of these offerings were of high class merchandise, 
others in the popular brands, yet each received a fair 
share of the business. 


Fashion From Top to Toe 


The Fair, Chicago, is one store that several years ago 
conducted a clinic on make-up. This year the idea was 
further advanced by using the clinic to demonstrate a 
new line that has been added and to show the relation 
of make-up to the costume worn. One local paper car- 
ried the announcement with a clipping to be mailed in 
for registration. Before the school opened the six ses- 
sions were booked solid. 


Shifting Sales 


It was in one of the largest stores of the largest chain 
where a neat shift in sales was witnessed. A woman 
wanted an advertised pin-wave, but before she left the 
sale was shifted to another brand because of 25¢ which 
was required for the special pins. The two brands were 
the same price, but the one with pins is outselling the 
other. 

At this same counter was a woman who was going to 
a swim party. She wanted to be dramatically-toed. Did 
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Decrease in number of gift sets for Christ- 


. . Outlook for winter is good 


they have or was there any other color for toe-nails 
than red? The saleswoman was really on her toes. 
Sapphire blue, emerald green, gold (and if you don’t 
shake the bottle it is a lovely yellow), silver and black. 
The woman’s choice was emerald green. Casually she 
inquired if much of this was sold. 

“Enough to have us stock it continually,” said the 
saleswoman. “We are in a district where there are 
theaters and many of the girls wear open toed sandals 
or are dancers. Now they want toe and finger nail 
polish the same or in contrast to their costume. For 
them the pink-red tones are old-hat and so they want 
the exotic colors I mentioned. Many of our customers 
use the polish to mark the initial of the person on the 
drinking glass so that at a cocktail party these won’t be 
mixed up. You can also touch up many spots in the 
house with the colors, or really do nice decorative ef- 
fects.” (The customer also took a bottle of gold to ob- 
tain a two color effect, following that little talk.) And 
the clerk concluded by showing a bottle of a new tint, 
“for this will flatter your hands, my dear,” she said and 
made out another cash sale ticket! Women standing by 
heard the conversation and while this was no demon- 
stration added sales of exotic colors in nail polish were 
sold immediately. 

At the various trade shows sponsored by the sales- 
men the response was considered fairly good . . . until 


Exotic colors in nail lacquers are gaining greater acceptance both as 
nail polishes and for such non-cosmetic uses as marking cocktail 


glasses, ash trays and repainting chipped colors on enamel jewelry. 
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A truly great specialty base for creating 


the splendid, dry fragrance found in the 
most precious aldehyde-type perfumes. A smooth, 
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the Chicago Associated Toiletries Salesmen offered its 
Chicago Beauty and Fragrance Show at the Palmer 
House where business hummed. Shopping was not on 
the list; there was new merchandise wanted and staples 
were ordered in normal quantities. 


The Buyers Are Buying 


Where there was a 25¢ or 50¢ charge for wrapping 
some few items suffered, but as only a few houses made 
such a charge the returns were generally good in all of 
the houses represented. Here are some of the items 
buyers selected: A full bodied fragrance Golden Shad- 
ows; a styrene case to fit over the purse-vial to prevent 
leakage. Perfume vials and lipsticks in a muff of down 
wool of assorted colors. There was shown a jack-in-the- 
box that has a perfume bottle and a bath-outfit that is 
in a letter box. Rubber elastic in gold on packages is 
reported new and can be tied. One firm plans to speed 
up its sales and has marking tickets on its merchan- 
dise to reduce work in the store. This house offers a new 
French glaze-paint for its new perfume “Beloved.” 

Women hate to spend money for a new lipstick un- 
less they are sure it is correct for them. To overcome 
this and produce more sale-satisfaction, a style house 
has all its new sticks in “tester” size, enough for several 
applications. 

For the first time a treatment line has introduced an 
indelible lipstick, non-drying, quickly applied and non 
feathering. A cake cream foundation that is soothing, 
very flattering is being offered for sale this winter by a 
house that has formerly offered only private labels. 

Shampoo in a plastic bottle with a release top is new, 
as is an automatic new eyebrow pencil in brown o1 
black. A number of firms have re-packaged well known 
lines and found these active. “Act IV” and “Acclaim” 
will make their Christmas debut. Before 1951 rolls 
around more of the perfumes will be sent from France 
in bulk, and some colognes will be so handled. High 
priced fragrances will be packaged abroad, yet given the 
more handsome box that is accorded the product of 
French makers. 


Across the Middle West 


The Twin Cities—St. Paul and Minneapolis—sug- 
gested the importance of powder blended to order. 
Make-up is now underlined as “youth,” from luminous 
lure to non-allergic preparations. Oils at half price 
moved well in Detroit, Chicago, Indianapolis and 
Omaha. Dry skin treatment lines were given the special 
price listing in Indianapolis, the new idea of a morning 
and evening special treatment cream had wide coverage 
from Chicago and Dtroit. to Omaha and through the 
Northwest. Beauty salons that normally do not feature 
specials are now in the parade of advertisers and pre- 
sent the top-lines with good results to a new clientele. 


Combatting Traffic 


One of the first stores to include a mail-order torm as 
part of its cosmetic advertising is Marshall Field & Co., 
Chicago, that uses this method to combat traffic and 
make out-of-town shopping easy. This is used on spe- 
cials as well as on the higher priced items. Chas. A. 
Stevens & Co., stopped traffic when it blew mists of 
“Black Satin” into State street. Carson Pirie Scott & Co., 
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used a return post-card in its bill stuffer and featured 
five items by one maker, in 11 different price ranges. 
One merely checked the item, added name and address, 
and dropped it in the mail box. 


What Women Want 


Trained salespeople who can answer their questions 
are needed according to the consensus of a dozen busi- 
ness women. There is not enough information on the 
packages, the jar, or the label. Most preparations are 
offered without sufficient research (ouch) “and some- 
body ought to instruct women when, where and how 
to use perfume,” it was stated. Colognes that hold their 
fragrance are wanted, and soaps that will not remove 
oil from the skin, yet give it a fresh, clean “feel.” A 
hand cream that is not messy and in a tube for office 
use is needed. (One firm has a tube just out, and an- 
other has a package that holds just enough for one ap- 
plication.) What does a masque do? When should it be 
used and why? 

This was a group of women whose smart daily ap- 
pearance is imperative. They can also express them- 
selves. How about those who cannot? For answer look 
at the business done when a clinic is held and women 
learn how to use creams, apply rouge, etc.—Jean 
Mowat. 


Toiletries Buyer Excludes All Promotions 
Outside Demonstration Lines 


Los Angeles—We know a toiletries buyer for a 
large department store who hasn’t had the job very 
long. Since this buyer took office all promotions of 
items outside the demonstration lines have been turned 
down in this store. “The demonstration lines support 
me,” this buyer said. “And I will support them.” This 
buyer's predecessor didn’t feel that way, and ran some 
very substantial figures on “off line’ promotions. So 
now every move that this new buyer makes is watched 
by every salesman in the territory, and every home of- 
fice sales manager. Consensus is that it can’t be done. 
Loyalty is wonderful, and greatly to be admired, but 
there is room in every toiletries department for both 
demonstrated and independent lines. West Coast stores 
have been featuring a foot cream, in a jar with a small 
wooden roller attached by a ribbon. And they've really 
been promoting it. “You see,” buyers say, “every sale 
ol this foot cream is a plus sales. It detracts nothing 
from our demonstrated lines.’” So manufacturers may 
continue to be certain of a welcome all down the line 
for an item that can be promoted, particularly if it is 
not in direct competition with a prominent item in 
demonstrated lines. 

Which leads us to question the wisdom of bringing 
out an item which is actually supposed to eliminate 
certain treatment items. We have seen several such 
lately—liquids, which used with or without water, are 
designed to replace cleansing creams, skin lubricants, 
toning lotions, etc., etc. Let’s not kid ourselves. ‘The 
toiletries industry is not founded on harsh realism and 
practicality. And if it were the hour is too late now 
to revolutionize it. Would stores be well advised to 
sell a bottle of liquid for $2 to replace a sale of $3.50 
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for one cream, $2.75 for another, and a lubricant and a 
toner for $1.50 and $2.50 more? We predict that these 
economical short cuts to beauty will last just as long as 
the manufacturers continue to pump money into their 
promotion, and when they tire of spending a dollar to 
take one the old bottle collection man will move in. 

And after those points are dulled the most impor- 
tant thing we can see ahead is the necessity for con- 
centration. The seller’s market is here. Buyers and 
merchandise managers alike are eager to receive sales- 
men. You can sell all you can produce—it might be a 
good time to cut down the number of items in your 
line and concentrate on leaders. An axiom of depart- 
ment store merchandising is “80 per cent of your busi- 
ness is done on 20 per cent of your stock.” It is just as 
true for manufacturers, and this seems a good time to 
remember it.—Don Cowling. 


Week Long Annual Fragrance Festival 
Gets Results in Buffalo 


Buffalo—A good upsurge in toiletries buying began 
to evidence itself following the Labor Day weckend, 
spurred on by unseasonally cool weather. Focal point 
of much activity was Hengerer’s where the annual 
Fragrance Festival was in full swing. A week-long per- 
fume promotion, this year’s event was launched with 
dramatic window displays that have proved “stoppers” 
of great crowds of men as well as women. 

Set against a romantic background simulating a white 
columned veranda, each window was keyed to the four 
different types of personality .. . featuring a mannequin 
in character, hugh white stucco urns filled with gorge- 
ous floral arrangements provided through the courtesy 
of local florists and an artistic placement of the 
various fragrances matching the mood of the respective 
windows. 

An exquisite floral arrangement of pink and blue 
lent enchantment to the window dramatizing the Senti- 
mental Type, a model in diaphanous grey net receiving 
inspiration from Countess Maritza’s Silent Night, Net- 
tie Rosenstein’s Odalisque, and Charles of the Ritz Di- 
rectoire. A white negligeed model personified the 
Youthful Type in a setting of Lentheric’s Red Rose, 
Gourielli’s Something Blue, Coty’s L’ Origan and Coun- 
tess Maritza’s White Mist. 

A college-age couple sitting on a white garden wall 
set ihe mood for the Casual Type, the border of ferns 
and plants being flanked by Arden’s Blue Grass, Den- 
ney’s Whirlwind and Faberge’s Woodhue. A model 
sheathed in black satin, attended by a leopard, typified 
the Dangerous mood—yellow mums and deep orange 
marigolds completing an effect that was utterly spec- 
tacular. Lending their sorcery to this display were 
Matchabelli’s Stradivari, D’Orsay’s Intoxication, Tus- 
sy’s Midnight, Millot’s Crepe de Chine, Schiaparelli’s 
Zut and Lanvin’s Arpege. 

Each day of this Fragrance Festival one of six varying 
fragrances was sprayed out over the sidewalk bordering 
the windows, with the inside center-aisle fountains fea- 
turing this same fragrance. Customers purchasing toile- 
tries items of $1 or more received a gift vial of fine per- 
fume during the entire week of this promotion. 

On the general business side of things it was learned 
at the Flint & Kent that Elizabeth Arden’s pin curl 


304 October, 1950 


permanent wave with special alloy bobby pins is still 
tops in the home permanent category. Other Arden 
preparations proving very successful are the new “Sur 
prise” lipstick and matched makeup, her plastic bot- 
tled milky liquid cleanser and Ardena skin lotion . . 

along with the handsomely fitted Arden handbags. 

A notable increase in the purchase of larger sized 
bottles of perfumes and colognes was reported by 
Miss Lanigan, the toiletries buyer at Flint & Kent. 
Dorothy Gray’s annual half price sale on cleansing 
cream was doing very well here, along with Denney’s 
sale on Oils of the Wilderness, offering the $5 size for 
$3. Alexandra de Markoff’s Alexana duo treatment bot- 
tle of multicolored oils for dry skin, selling at $5.00 
plus tax, has proved very popular here. 

Other de Markoff preparations much in demand in- 
clude the new plastic-bottled spray-type toilet waters ... 
Fern and Virgin Flower. One of the most sought-after 
hand lotions is Revlon’s Aquamarine . . . and an out- 
standing item in the travel novelties is the set of three 
plastic bottles encased in a gaily striped case which 
sells for $2.50—Maggie Flemming. 


Annual Price Reductions in Treatment 
Lines Produce Volume Sales 


Cinecinnati—Early fall brought booming business to 
this town’s cosmetic counters. None of the buyers could 
account for a specific reason. One said, “The girls 
have all gone back to school, are comparing themselves 
with each other, and have decided to look prettier.” 
Another attributed it indirectly to the Korean situation. 
“They know that now there is no chance for a reduc- 
tion of the federal tax. They’re compelled to buy be- 
cause they've run out of everything.” 

The advent of fall, together with the annual price- 
reduction events in the various treatment lines, meant 
good sales in this line particularly. Many women 
bought as many as a half-dozen of Dorothy Gray’s re- 
duced “Oils of the Wilderness” (Mabley). Every buyer 
mentioned the treatments as “hot,” but there were 
other hits. They all predicted that the cologne sticks 
would retain their popularity straight through fall and 
on to Christmas, in spite of the emphasis that was 
placed on their “cooling” properties for summer sales. 

There was no particular trend noted in choices of 
shades in lipsticks and powder. One buyer commented: 
“New colors in make-up are like new shades in hosiery. 
There are only so many colors. The range of variation 
is too small. There just aren’t that many shades. All 
you can do is bring up a new name for an old color, 
and those promotions aren’t what they used to be.” 
Speaking of trends, this buyer felt that various cosmet- 
tics houses have cycles of success, and that this is Helena 
Rubinstein’s year. He saw D’Orsay, Faberge, and Dana 
as the lead perfumes for the year. 

Just returned from the Chicago cosmetics fair, a 
buyer expressed thankfulness at the decrease in the 
number of gift sets for Christmas. “Most of it is regular 
merchandise just dressed up in a new box or sleeve. 
We can display them more effectively and if they don’t 
sell in time, we will be able to move them later.” 

All the things that buyers expected to be good, were: 
Coty’s new package, Rubinstein’s “beauty in pairs,” all 
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hair items (Lilt is very strong here) but one salesgirl 
commented, “Once they buy Toni, always they buy 
Toni.” Pinwae and Bobbi were still moving. All 
creams and lubricating lotions, whether at half-price or 
not, picked up. A Covermark demonstration was at- 
tracting crowds of all ages. The extension of the toilet 
goods department at the John Shillito Co. to bring it 
within the line of elevator traffic was showing results 
even though the announcement of the “opening” had 
not been made. A large promotion was planned in con- 
junction with the opening, with representatives from 
eight or ten houses and with extensive displays, both in 
the department and in the windows. Give-away samples 
were planned. This store reported that customers were 
buying higher priced merchandise. 

A non-taxed compact at $1 did well in a sale at 
Mabley’s, as did the new deodorant, Ebb, and Arden’s 
new “Surprise” shade. One reorder followed another 
on a small scent-saving decorative atomizer. One buyer 
reported a good bit of activity in early Christmas mer- 
chandise and she planned re-orders on the basis of sales 
trends set (McAlpin). Hoarding of toilet and facial 
tissue stopped soon after it began.—Mary Linn White. 


Chain Stores Report Continuing Demand 
for Weather Creams 

Dallas—A new perfume was given its world pre- 
miere in Dallas this month. Nina Ricci’s “Fille d’Eve” 
was presented at Neiman-Marcus’ internationally fam- 
ous Fashion Exposition of 1950. The perfume was 
given to each guest as a favor and later a suitably 
gowned model carried a giant bottle with atomizer at- 
tached down the runway giving all a whiff of the new 
fragrance. This exposition is one of the most important 
affairs in the fashion world. This year one of the 
coveted Neiman-Marcus awards went to: Gloria Swan- 
son for her proof that beauty, good taste and fine 
fashion are agcless. 

Cosmetic promotion has been definitely in the de- 
partment store limelight during the past few weeks. 
Sanger Bros. have used the newspapers consistently, 
concentrating for the most part on very large ads fea- 
turing a number of different kinds of items from the 
cosmetic counters. There have been several full pages. 
Clerks there report a rushing business. This store carries 
a large variety of brands and items and is very progres- 
sive in its training program. 

A. Harris & Co. have found a great interest in specials. 
Richard Hudnut’s “Creme Superb” brought good re- 
sponse as did Frances Denney’s “Oils of the Wilder- 
ness.” One of the best promotions has been Matcha- 
belli’s “Stradivari” which offered a $4.75 value for 
$3.00. Coty’s face powder and toilet water combination 
also brought in many orders. At their “Career Girl” 
fashion show Harris’ gave way samples of Gourielli’s 
“Something Blue.” 

The drug chains report a continuing demand for 
weather creams, home permanents and shampoos. 

A few weeks ago Neiman-Marcus introduced Eliza- 
beth Arden’s new home permanent, the spun cream 
permanent wave. This was done in a folder bill stuffer 
which carried an order blank. The response was even 
better than expected. Neimans also mailed out a bill 
stuffer on Scandia cosmetiques.—Jean Shaffer 
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Largest Selling Single Item in Atlanta is 
New Nail Polish Dispenser 


Atlanta—Women down this way are what you 
might refer to these days as hair-happy. When they 
aren't buying Elizabeth Arden’s Pin Curl, they’re buy- 
ing Helena Rubinstein’s hair tints. When they aren’t 
buying these, they’re buying hair conditioners and 
shampoos. 

All in all the past month has been a vicious circle of 
hair preparations and when you view it through the 
cold eye of business, none are happier than the cosmetic 
department buyers and personnel. 

Otherwise, the cosmetic trade has just finished off 
another typical month, good in spots, not-so-good in 
spots and frankly mediocre in others. A few cool days 
early in the month, sent customers in to start repairing 
the damages to skins that had been over-exposed to 
salt water and sun and under-exposed to regular beauty 
routines. They bought hair preparations, treatments, 
compared new lipstick and rouge shades, discussed the 
possibility of another upsurge of eye makeup, then 
went home to sit out the rest of the warm weather. 

Items, such as the pin curl, hair tints, a few eye- 
catching jeweled or gilded gift items and the new 
fingernail polish dispenser, called Tipon, kept the cos- 
metic departments busy. Tipon alone created more ac- 
tivity than anything else, as an individual item. 

Elizabeth Arden, whose name is magic to the South- 
ern woman, did exceptionally well on her Blue Grass 
and June Geranium soap sale. There are strong indica- 
tions that she will also manage admirably with her new 
“Surprise” makeup. 

Jacqueline Cochran’s Flowing Velvet has been a 
steady Summer seller, as has her small plastic travel kit, 
containing cleansing lotion, freshener, Flowing Velvet 
and powder. Following an editorial story about Har- 
riet Hubbard Ayer’s new cream soap, one store sold out 
completely. 

Perfumes and colognes hit their low mark of the 








“We discovered it, Doctor; let’s us name it for a change!” 
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E.. you and for your product alone 
a distinctive fragrance with virtuosity and | 
personality. D&O original scents are 
composed with irresistible subtleties to 
create olfactory impressions that coax and 
cajole attention to your product. Yet, 
surprisingly enough, D&O originals are 
modest in cost. D&O offers you more than 
150 years’ experience, vast research and 
manufacturing laboratories and a staff of 
master perfumers to help solve your 
perfuming problems. Consult D&O. 
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ROR DODGE & OLCOTT, INC. 


180 Varick Street « New York 14, N.Y. 
ATLANTA + BOSTON + CHICAGO + CINCINNATI + DALLAS + LOS ANGELES + PHILADELPHIA + ST. LOUIS +» SAN FRANCISCO 
ESSENTIAL OILS * AROMATIC CHEMICALS » PERFUME BASES + VANILLA « FLAVOR BASES 
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year during the last two weeks of August, but this does 
not unduly disturb cosmetic buyers. Considering their 
very good sales of fragrances during the rest of the 
year, they can very well wait for the first nippy days of 
Fall to flush out the perfume shopper.—Maynita Gerry 


Women Over Thirty Buying Cosmetics 
With Corrective Features 


Pittsburgh—The flurry of “scare buying” which hit 
cosmetic departments here recently has subsided. 

According to reliable resources, the urge to stock up 
on soap and cleansing tissues—two items hard to get 
during World War II—stopped almost as quickly as it 
started. When it became apparent that no limits would 
be placed on the quantities a customer could purchase, 
the word spread around and normal buying resumed. 

A few cashed in on the above-normal demand on 
soaps by coming out with promotions. But most buyers 
feel that phase is over—until world events point up 
cause for a similar “scare” wave of buying. 

A slight increase was noted in buying for the back-to- 
school cosmetic items. However, it was largely limited 
to those who were going out of the city, with some in- 
terest in inexpensive kits, tricky items, compacts, lip- 
sticks and soaps. 

The general feeling seems to be that this group 
doesn’t offer a very big sales potential. Only one person 
expressed the opinion that more sales could be made 
to the schoolgirl group if a definite effort were made to 
appeal to her needs—and pocketbook. 

Considerable interest has been expressed in a com- 
bination product introduced to this market recently 
which offers special care for “problem” skins. 

This is one field where*much could be accomplished, 
it is believed, but requires trained sales people. Ap- 
parently the fact that all beauty products need not be 
glamorous to the eye (or even pleasing to the nose) 
in order to gain attention is often overlooked. 

A number of sales girls interviewed contributed the 
information that women (especially the “over thirty’) 
group, are very much inclined to buy products—regard- 
less of “glamor’’—if said product has a corrective fea- 
ture.—Leonore Brundige 





Technical Abstracts 


Tetanus and Taleum Powder. An investigation to 
find the source of two cases of tetanus which developed 
after surgical treatment, is described by S. Sevitt (Lancet, 
1929 2, 1075). The source of infection was traced to 
animal hair which was being mixed with plaster powder 
during building repairs; this hair gave a heavy growth 
of various strains of anaerobic sporing bacilli, including 
toxigenic strains of Cl. tetani. It is thought that dis- 
semination of the spore-containing dust cause contam- 
ination of talcum powder, from which toxigenic strains 
of tetanus were isolated. It was found that although the 
talcum powder had been autoclaved at 20 lb. pressure, 
tight packing in the sterilising drum had resulted in 
imperfect sterilisation. The tetanus spores had finally 
been conveyed to the patients’ wounds by the talcum 
powder. The author recommends that talcum powder 
should be packed in small quantities, the packets being 


& Essential Oil Review 


well separated from each other in the sterilising drum: 
and that the efficiency of autoclaving should be bacteri- 
ologically controlled. (Thru The Pharmceu. J., 164, 36. 
1950) 


Lipstick Colour Solvent, Br. Pat. 629102. 12.9.1949. 
“Improvements in or Relating to Compositions contain- 
ing Halogenated Fluoresceins.” S$. Gottfried, Kenton. 
Middx. Claims that a lipstick with improved properties 

can be obtained by replacing a part or the whole of the 
castor oil, customarily used, by a tetrahydrofurfury] es- 
ter in which a hi ilogenated fluorescein is dissolved. Such 
compositions are also used for the manufacture of other 
compositions in the range of panchromatic or colouring 
make-ups in liquid ointment or cream form. Such lip- 
sticks are claimed to give superior staining power, a 
greater durability in use and greater plasticity without 
causing crumbling on the lips. (Thru SPC 23, 59, 1950) 


Relation Between Odor and Molecular Structure. 
Marcel Guillot. Compt. rend. 226, 1472-4 (1948) —An 
obstacle to the formulation of any sound general theory 
governing the relation between odor and molecular 
structure has been the existence of many compounds 
having apparently identical odors but markedly differ- 
ent chemical structures. According to G. these odors ar 
fundamentally distinct in spite of their subjective simil- 
arity to the olfactory mucous membrane are not only 
highly specialized, but probably morphologically differ- 
ent in a visible manner. (CA, 42,6869, 1948) . 


Analysis of Essential Oils, J. Patin and M. Vigneau 
(Ind. Parfum., 1949, 4, 257-260) . Methods for the deter- 
mination of primary and secondary alcohols by treat- 
ment, hot and cold, with phthalic anhydride and pyri- 
dine; of primary alcohols by treatment with phthalic 
anhydride in pyridine and by tritylation; and of essen- 
tial oil content by distillation with ethylene glycol are 
discussed. (Thru Br. Abs., Part 1, 14, 1950) 


Colorimetric Determination of Peroxide in Fats 
and Oils, H. Erdmann and F. Seelich (Z Anal. Chem.. 
1948, 128, 303-312) .—The determination of peroxides 
in fats and oils by measurement of the colour developed 
by treatment with FeSO, and NH,CNS in methanol- 
benzene (4 : 6) is described. The apparatus for the 
prep. and preservation of the ferrous solution and the 
reagent solution is figured. The prep. of FeSO,,7H,O,- 
Fe! solution, reductor, reagent solution, and colom 
scale are described.) (Thru Br. Abs., Part 1, 14, 1950) 


Permanent Waving, Br. Pat. 617274. 3.2.1949 “Im- 
provements in or relating to a device for the Produc- 
tion of Permanent Waves in the Hair.” C. Schmidt, Co- 
penhagen, Denmark. Suggests a new device in the utili- 
sation of high-frequency alternating current to provide 
the necessary heating for the permanent waving of hair 
comprising a high-frequency valve generator adapted to 
supply energy to the electrodes between which the hair, 
soaked with a suitable permanent wave fluid, is inserted. 
(Thru SPC, 23, 60, 1950) 


Sterile Cream Bases Using Bentonite. Arnold Axon. 
Pharm. J. 157, 377-8, 1946. Addition of two percent ol 
bentonite to ointments allows their sterilizatiém without 
separation of oils, causes little change in pH, and 
hinders formation of ice on cooling to —5. (Thru C.A. 
13, 2346, 1949.) 
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Christmas bell 


Shining Hour Tree Bell is being 
promoted for Christmas by Jacque- 
line Cochran. The gold mesh cov- 
ered tree ornament holds a one 
and a half dram vial of Shining 
Hour perfume. The decoration re- 
tails for $1.00 plus tax. 

An unusual sunscreen promo- 
tion is the use of a pair of sun- 
glasses as a free gift with a bottle 
of sun tan lotion. Henry C. Miner, 
an English company, gives away a 
pair of low cost plastic sunglasses 
with every large bottle of Miner's 
Amber Tone sunscreen. 

Snuff for Christmas by Schiapar- 
elli includes a full line of men’s 
products; perfume, cologne after- 
shave lotion, bath and toilet soap, 
and shaving cream, all in masculine 
packages designed to lower male re- 
sistance to fragranced products. ‘The 


Schiaparelli Christmas products 


perfume pipe and soap shown here 
are typical of the packaging. The 
rest of the products are packaged in 
cigar-box style like the soap. Colors 
are brown and white with red, white 
and gold seals. All of the products 
are imported from France and prices 
run from $2.00 for soap or talc to 
$12.00 for the perfume in the one 
ounce pipe container. 

New Palmolive After Shave Lo- 
tion, recently announced by Col- 
gate-Palmolive-Peet Co. will be 
promoted during the last quarter 
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New Packaging and Promotions 


of 1950 by heavy magazine and ra- 
dio advertising. Supplementary 
copy will stress the deodorant 
properties of the lotion. Packed in 
five-counce and two-ounce bottles, 
it will sell for 49 cents and 25 
cents. 


Iridescent nail polish at a popu- 
lar price has been announced by 
Northam Warren Corp. Cutex 
Pearl Brilliance, the new polish, 
will retail for 39 cents. 


Apple shaped bottle  distin- 
guishes the one and a third ounce 
bottle of Fille d’Eve perfume by 
Nina Ricci. The imported _per- 


Fille d’Eve basket 


fume is packed in a woven basket 
with a lavender bow and satin 
liner. Selling for $25, the basket 
package comes in a gift wrapped 
box. 

Pressed powder in a compact is 
being marketed by Tussy. Powder 
Pat, as it is called, is said to be 
regular ‘Tussy powder in pressed 
cake form. Available in four 
shades, it retails for $1.50. 


Special offer by Richard Hudnut 
is a $1.50 home permanent refill 
kit and a 25 cent bottle of creme 
shampoo, all for $1.50. Copy on 
the counter display says that the kit 
will give either a pin curl wave or 
a regular home permanent. A sim- 
ilar offer for the same price in- 
cludes 20 plastic pincurl clips in- 
stead of the shampoo. 


Parfums Corday has added dust- 
ing powder, bath oil, soap and sa- 
chet to its Toujours Moi line. 
Priced from $1.65 to $2.50, the 
packaging on the new items re- 
peats the design of the Corday bot- 
tles in abstract patterns on the 
boxes. 


Tie-ins with movie advertising for 
“The Black Rose” appear in the 
September issue of at least one 
fashion magazine. Godefroy Mfg. 
Co. has a full page ad for its new 
color shampoo tint and LaCross- 
Naylon has one for its new lipstick 
and nail polish shade. Appropri- 
ately enough, both shades are 
called Black Rose. 


Lura de Gez, New York hair 
stylist, is marketing a kit contain- 
ing hair pomade, cream shampoo, 
cream deodorant, and _ various 
other hair care articles in a water- 
proof red bag with space for a 
toothbrush and washcloth. Aimed 
at the college market, all the prod- 
ucts in the kit are those used at 
Miss de Gez’ salon. 


Aquamarine Bath Powder has 
been added to Revlon’s Aquamar- 
ine line. Packaged in a hat box 
container, it sells for $2.00 plus 
tax for a six ounce box with puff. 


Christmas rocket containing 2 
Charles of the Ritz lipstick uses 
real maribou wool to conceal the 
lipstick container. The tree deco- 
ration sells for $1.50 and has a bow 
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Christmas Rocket 


around the center for hanging the 
gift package on the tree. 


Surprise is the name of a new 
lipstick, nail polish and cream 
rouge shade introduced by Eliza- 
beth Arden. Prices are from $1.00 
to $2.50 for the lipstick, $1.00 for 
the rouge, and $1.50 for the nail 
lacquer. 
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Old-time perfume flacon and cosmetic box from the Paris Collection 


of the late Leon Givaudan 











Behind the perfect fragrance of a new perfume, there may be a 
leading specialty representative of a new harmony. The greatness 
of such a specialty is measured by the variety of successful 
perfumes built around it by creative perfumers. An outstanding 


example is to be found in Givaudan’s 


Truly a classic in the grand tradition of French perfumery, Sophora is 
unchallenged for warm and heavy notes which its fragrance rightly suggests. 
However, it lends itself equally to deep florals and even to 

lighter, fresher bouquets... The more a work of art is studied, the more beauty 
it unfolds. To work with Sophora is to discover its finer points, to 

uncover its potentialitics ...To prove its versatility, several versions for soaps, 
powders, and cosmetics have been created, which today share 


the success of the original Sophora. 
Se PERS” See 


( Sccater I Ritinaliinn through 


ivaudan-| )elawanna. 


Inc. 


330 West 42nd Street, New York 18, N. Y. 


Branches: Philadelphia + Boston + Cincinnati + Detroit + Chicago + Seattle « Los Angeles + Montreal + Toronto 





Khodinol Sgathetic- Sgnfeur $22.00 per pial lh. 
Phstlingl Acstiste Synthetic- Synfleur $24.50 per trial Ub. 


Because of the unprecedented price rise of Geranium Bourbon 
and its derivatives, we recommend the use of Rhodinol Synthetic- 
Synfleur and Rhodiny] Acetate Synthetic-Synfleur, as complete 


or partial replacements of their natural counterparts. 


Both are chemical entities scientifically developed to duplicate 
the properties of their corresponding natural aromatics in 


strength, odor value and physical constants. 


Rhodinol Synthetic-Synfleur may also be used as a replacement for 


Rhodinol in the synthesis of all Rhodiny] esters. 


Order a trial lb. or request a working sample today. 


Ry , maw 


Synlleur Scientific Labor alories, Ine _ Mon ticello, NV. Ys 


REG. J U.S. PAT. OFF. 
FOUNDED 1669 BY ALOIS VON ISAKOVICS 


ATLANTA DETROIT HAVANA - RIO DE JANEIRO + MEXICO, D.F. 


CHICAGO * MELBOURNE * BURMA * HONG KONG * BOGOTA + SAN JOSE 
CIUDAD TRUJILLO « GUAYAQUIL . GUATEMALA CITY * CALCUTTA e WELLINGTON 
MANAGUA * PANAMA . ASUNCION « MANILA > SAN SALVADOR * MONTEVIDEO 








The Citrus Essential Oils 


The production and utilization of the essential oils de- 


rived from citrus fruits has been maintained despite 


the marked progress in synthetic aromatic flavorants 


TPHE essential oils utilized in the 

main for the flavoring of foods, 
beverages, confectionery, drugs, 
and certain cosmetics have been 
listed and briefly described in pre- 
vious articles. Thus separate pa- 
pers were published in this section 
on peppermint oil in 1949, on 
lemon flavors and flavor composi- 
tions, in 1946, and on the oils used 
for the preparation of root beer 
flavor in 1947, because of the gen- 
eral or special importance of the 
oils in question. One very impor- 
tant group needs to be added to 
give a rounded picture of these 
products. This is the group of cit- 
rus essential oils, that is the vola- 
tile oils derived from various 
species of the genera, 
namely, sweet and bitter orange, 
tangerine, lemon, lime, grapefruit, 
and citron. 


Methods of Preparation 


In contradistinction to most of 
the essential oils previously de- 
scribed and which it was explained 
are prepared or isolated by some 
variation of the distillation proc- 
ess, the oils derived from the peels 
of citrus fruits are obtained prin- 
cipally by the method known as 
expression. At the present time the 
bulk of such oils is pressed out by 
machine methods but it is still con- 
venient to classify the methods 
used for the preparation of cirtus 
essential oils into three main 
groups: (1) the sponge method, 


°Professor of Chemical Engineering, Polytechnic 
Institute of Brooklyn. 
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Citrus, 


MORRIS B. JACOBS, Pu.D.* 


(2) the écuelle or rasping method, 
and (3) machine pressure meth- 
ods. 

These methods are described in 
detail by Braverman in his book 
on citrus products. 


Sponge Method 


The sponge method, known in 
Italy as the “processo alla spugna” 
is the oldest hand method. It was 
a principal means of production ol 
citrus oils some 40 to 50 years ago 
and it is still used in Italy. 

The fruits are halved, the pulp 
is removed with a special spoon, 
the peels are stripped off and are 
soaked in water. They are pressed 
by hand against a cuplike sponge; 
the operator turning the rind un- 
til most of the oil is pressed out. It 
is not possible to exhaust the oil 
by this method. The relatively low 
vield, since by this method only 70 
per cent of the oil is recovered, 
and high labor costs make _ this 
type of oil expensive. 

In Israel, better yields are ob- 
tained by adding calcium hydrox- 
ide to the water in which the peels 
are soaked, and then letting the 
rinds dry overnight. The precipi- 
tation of calcium pectate within 
the peels make them more rigid 
and thus assists in the extraction 
of the oil. Machines have been de- 
vised which utilize the sponge 
process and reduce the labor in- 
volved to a minimum. Such ma- 
chines are available in Italy and 
Israel. 


In the simplest variation of this 


écuelle or rasping method, a rela- 
tively shallow cup, sometimes 
made of copper, equipped with 
spikes on the inside and sometimes 
with a handle is employed. As the 
fruit is rolled in this cup, the 
spikes pierce the oil cells and thus 
release the oil which collects in 
the bowl. This is poured off into 
a larger container. The écuelle 
method is still used where labor 
costs are low as for example for 
orange oil in French Guinea and 
for lime oil in the British West 
Indies. 


Rasping Method 


The rasping method has been 
adapted to machines usually in 
combination with a washing spray 
so that loss of oil is prevented. The 
rasped fruit is removed’ by means 
of a conveyor while the oil emul- 
sion and detritus is passed through 
a filter press to free it from the 
solid material. The filtered emul- 
sion is sent to a settling tank for 
sedimentation and the emulsion 
which rises to the top is first cen- 
trifuged in a deLaval type machine 
to separate the oil from the detri- 
tus. After this preliminary separa- 
tion, in some processes, Sharples- 
type centrifuges are used for a 
more complete separation. 

In some variations, sodium sul- 
fate and sodium bicarbonate are 
employed in the wash water to 
help in the separation of the oil 
from the liquid phase. They also 
serve to neutralize excessive acid- 
ity. 
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Constant care is taken to insure good production in all citrus groves 


A principal method used in Cal- 
ifornia depends on the use of rolle1 
mills. The whole fruit, for instance 
oranges, is passed through a three- 
roller mill, the first two rollers be- 
ing 14 inch apart. These break the 
fruit and press out most of the 
juice. The flattened fruit is then 
passed through the second and 
third rollers which are only l% inch 
apart to obtain the mixture of oil 
and juice. This is passed through 
a sieve and then to centrifugal 
separators. The rollers are of 
bronze or cast iron. Sometimes 
hammer mills are used. 

In Florida it is customary to use 
only the peels for the production ol 
oil. These are pressed in machines, 
one type consisting of knurled rol!s 
and another type ha ing adjustable 
steel drums. The resultant oil emul- 
sion is also sepayated as in the pre- 
vious methods by means of centri- 
fuges. . 

Distillation 

Some citrus essential oils are also 
prepared by means of steam distil- 
lation but such products do not 
conform to the definition, for in- 
stance, of the United States or Brit- 
ish Pharmacopoeia. 


Citron Oil 


Citron Oil is the volatile oil ob- 


tained by pressing the rind of Citrus 
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medica var. vulgaris Risso (known 
as cedro) and trom C. medica var. 
gibocarpa Risso (known as cedrino). 
Che latter type oils have a specific 
gravity of 0.850-0.854 at 15/15 deg 
C.; a refractive index of 1.4752 at 
20 deg. C. and an optical rotation 
in 100-mm. tube of +77 to +81 
deg. at 25 deg. C. Cedro oils have a 
specific gravity of about 0.870 and 
an optical rotation of +67 deg. at 
the same temperatures, as quoted 
for cedrino. 

Grapefruit Oil is derived by ex- 
pression from the peel of Citrus de- 
cumana L. It has a specific gravity 
of 0.845 to 0.860 at 20/20 deg. C.; 
a refractive index of 1.4950-1.4785 
at 20 deg. C.; an optical rotation in 
a 100-mm. tube of +-72.5 to +-78.5 
deg. at 25 deg. C. One volume of the 
oil is insoluble in 10 volumes of 95 
per cent alcohol. A commercial oil 
obtained by distillation is also 
available. 

Lemon Oil is the volatile oil ob- 
tained by expression, without the 
aid of heat, from the fresh peel of 
the fruit of Citrus limon (L) Bur- 
mann fil. (Fam. Rutaceae) with or 
without previous separation of the 
pulp and peel. The name formerly 
used was Citrus medica L. var. 
lemon. Lemon oil has a specific grav- 
ity of 0.845-0.855 at 25/25 deg. C. 
it has a refractive index of 1.47: 10- 


1.1755; its optical rotation is +57 to 
65.6 deg. at 25 deg. C.; and one 
volume of the oil is insoluble in 10 
volumes of 90 per cent alcohol. 
Some lemon oils are prepared by 
steam distillation. 


Lime Oil 

Lime Oil is the essential oil de- 
rived by pressing the peel of Citrus 
medica L. var. acida Brandis. It has 
a specific gravity of 0.868 to 0.879 at 
25/25 deg. C.; a refractive index of 
1.4768-1.4798 at 20 deg. C.; an op- 
tical rotation of +40 to +46 deg. at 
25 deg. C.; and one volume of the 
oil is insoluble in 10 volumes of 90 
per cent alcohol. 


Orange Oil 

Orange Oil, sweet orange oil is 
defined as the product obtained by 
expression from the fresh peel of the 
ripe fruit of Citrus sinensis (L.) Os 
beck (Citrus aurantium Linné (C. 
vulgaris Risso) subspecies sienesis 
(Gallesio) ). Sweet orange oil has a 
specific gravity of 0.842-0.846 at 
25/25 deg. C.; a refractive index of 
1.4723-1.1737 at 20 deg. C.; an op 
tical rotation of +94 to +99 deg. at 
25 deg. C.; and one volume of the 
oil is insoluble in 10 volumes of 90 
per cent alcohol. A commercial o1 
ange oil is also made by distillation 
of the rinds. 

Bitter ovange oil is derived by ex 
pression of the peels of Citrus br- 
garadia Risso. The constants of this 
oil differ only slightly from that of 
sweet orange oil. Thus the refrac- 
tive index is 1.473 to 1.475 at 20 deg. 
C. and the optical rotation (slightly 
lower) ranges from +89 to +94 deg. 
at 20 deg. C. This oil has a bitter 
taste probably attributable to the 
presence of a glycoside. 

Tangerine Oil, also known as 
Mandarin Oil, is the product ob- 
tained by the pressing of the peel of 
Citrus madurensis Lourerio (C. no- 
bilis Andrews (non Loureiro) ). 
Often hand pressing is used. ‘Tan- 
gerine oil has a specific gravity of 
0.850-0.860 at 15/15 deg. C.; it has 
a refractive index of 1.475 to 1.478 
at 20 deg. C.; it has an optical rota- 
tion of +65 to +75 deg. at 25 deg. 
C.; and one volume of the oil is in- 
soluble in 10 volumes of 90 per cent 
alcohol. 

It can be seen from the constants 
of these oils that they are not read- 
ily soluble in alcohol. This is due to 
their high content of terpene hydro- 
carbons. Because of this insolubility 
it is common practice to process 
these oils additionally and prepare 
oils known as terpeneless and ses- 
quiterpeneless in which most of the 
terpene hydrocarbons have been re- 
moved, 
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How to Make Flavor Emulsions 


Problems involved in preparing successful emulsions 


. . « Need for better emulsions of flavors by bak- 


ing, ice cream, bottling and confectionery industries 


OLUMES have been written 

and a tremendous amount of 
practical and theoretical work has 
been done on the subject of emul- 
sions. The result of all this study 
has undoubtedly been of great 
value, but so far as the flavor in- 
dustry is concerned, it is still look- 
ing for a “perfect” emulsion. By 
perfect emulsion, the flavor indus- 
try visualizes a homogeneous dis- 
persion of water insoluble flavor- 
ing material, in water, or water in 
flavor material; a state of affairs 
which is supposed to remain static 
or possess a shelf life of at least 
one year. The water , insoluble 
phase may agglomerate and sepa- 
rate as a layer of oil which has the 
bad habit of settling either to the 
surface or to the bottom of the 
emulsion. Furthermore, the emul- 
sion should have a viscosity low 
enough to allow it to “pour” 
readily, 


Poor Products 


Instead of such an emulsion, e€as- 
ily dispensed and stable over ex- 
tended periods of time, the flavor 
industry has been accustomed to 
using products it either throws to- 
gether itself or purchases from fla- 
vor manufacturers, and these prod- 
ucts very often unfortunately pos- 
sess few of the desired qualities of 
a so-called perfect emulsion. The 
baking, ice cream, bottler and con- 
fection trades have used and con- 
tinue to use aqueous emulsions of 
flavors. In many instances it is dif- 
ficult to understand why _ these 
trades are satisfied to put up with 
poor products, unless we are led to 
suspect that custom has merely 
established a habit. On the other 
hand, it is true that an aqueous 
emulsion does have advantages 
over a solution of flavor in the 
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The author, shown here in his study, is well known for his work on flavors. 


usual solvents such as_ alcohol, 
propylene glycol, glycerine, min- 
eral oil or fatty oils. The obvious 
advantage is cost and another may 
be a matter of compatability with 
the material to be flavored. The cost 
factor arises principally when in- 
tensely powerful flavors require 
considerable dilution for dispens- 
ing. 

Factors Influencing Stability 


The manufacturer of emulsions 
is a hard working, patient fellow 
who somehow has discovered that 
although there has been much sci- 
entific theory gratuitously offered 
him, the preparation of a satisfac- 
tory emulsion is pretty much of a 
trial and error affair. He has puz- 
zled over and concerned himsell 
with the affect of pH, isoelectric 
point, electrolytes, heat, particle 
size, phase density, emulsifying 
agent, etc, and then forgotten 
them all and whipped up some- 
thing he could sell, or else care- 
fully took into consideration all of 
these factors and got a_ horrible 
mess. 

Very often, poor results obtained 
in the preparation of an emul- 


sion, do not reflect poor workman- 
ship. The physical and chemical 
factors influencing the stability of 
emulsions or two-phase liquid dis- 
persions are to a large degree 
known and controllable, so that if 
no further changes took place, a 
product could be made _ which 
would maintain its condition of 
homogeneous dispersion. 


A Fly in the Ointment 


We have been laboring over half 
the problem of emulsions if we 
have neglected to consider the wa- 
ter insoluble oil or flavor as a 
troublemaker. We _ inherit the 
problem of emulsions in the same 
way as we were first taught the gas 
laws. These so-called “laws” were 
accurate so long as we thought of 
gases behaving perfectly. But these 
gases, like flavor oils don’t behave 
the way we would like to have 
them behave. We can make some 
corrections for the idiosyncracies of 
gases by complicating the formu- 
lae, but it is more difficult to make 
adequate correction for the way- 
ward actions of the chemicals in 
flavor oils. 
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Let us look at the composition 
of these flavor bases: they contain 
esters, aldehydes, phenols, hydro- 
carbons, alcohols, etc. Then let us 
stop to think how they react in the 
presence of air, light and water, 
factors to which our emulsions are 
exposed. In the presence of water, 
esters hydrolyze or combine with a 
molecule of water and become on 
the one hand an alcohol and on 
the other, an acid. What is there to 
stop this chemical reaction? We 
made our bed and must lie in it. 
We put water and ester together, 
intimately mixed, and the effect is 
precisely what we could have pre- 
dicted before we did the mixing. 
The lower molecular weight esters 
and in particular the formates, ace- 
tates, and butyrates, just don’t 
hold together as long as others and 
sooner or later release into the 
emulsion an acid which, although 
present in comparatively small 
amounts, affects the pH and as we 
know to our sorrow, the keeping 
qualities of that carefully balanced 
emulsion. The action of the free 
acid may be minimized by the 
presence of a buffer, but a buffer is 
an electrolyte which interferes with 
the electrical charges on the sur- 
face of the suspended particles, 
making them coalesce. What hap- 
pens to many aldehydes in the pres- 
ence of air? The time honored 
process of oxidation takes place! 
When an aldehyde such as benzal- 
dehyde, anise aldehyde, decyl alde- 
hyde, etc., oxidize, it forms the cor- 
responding acid. And again we are 
faced with the problem of pH. Al- 
though we had the acidity of the 
original emulsion controlled, after 
a short period of time, the atmos- 
pheric oxygen undid our noble ef- 
forts. Air also has a way with un- 
saturated hydrocarbons such as 
limonene, myrcene, pinene, etc. 
Peroxides are formed and the phe- 
nomenon of resinification takes 
place. Phenols become oxidized to 
form colored quinones. Chemical 
reactions are going on in our prod- 
uct when we want that product to 
remain peaceful and undisturbed. 
Lots of chemical reactions are tak- 
ing place in a favorable reaction 
medium and the presence of light 
and heat augments the difficulty. 


Inherently Unstable 


Any emulsion is inherently un- 
stable unless, other things being 
equal, the size of the particles of 
the dispersed phase are small 
enough to exhibit Brownian move- 
ment. To obtain this criterion for 
particle size in a commercial emul- 
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sion is impractical on impossible 
and of course for many purposes 
unnecessary. Nevertheless, the fact 
remains that unless we keep on ap- 
plying the energy essential to keep 
the particles of the dispersed phase 
apart, these particles, ultimately, 
will seek their inevitable destiny 
and recombine. ‘Therefore, any 
factors, even when they appear to 
be of minor consequence, which 
tend to adversely affect the emul- 
sion stability, hasten the separa- 
tion already taking place. age 
sions do not grow old gre acelully. 

we were to disperse in water, an 
oil which was chemically inert, 
our results would be attended by a 
relative degree of succes, provided 
that we had initially a suitable 
emulsion composition, etc. 


More Problems 


To prepare flavor emulsions, it 
becomes necessary to incorporate 
from one half ounce to perhaps as 
much as 32 ounces of flavoring ma- 
terial in a gallon. It does not fol- 
low that a standard formula will 
apply to such diverse conditions of 
concentration, nor is it logical to 
expect flavor oils having very dif- 
ferent chemical compositions to 
yield the same characteristics when 
emulsified. To begin with, the vis- 
cosity of emulsions using increas- 
ing amounts of oil, will be greater 
if the kind and amount of emul- 
sifier remains the same. In many 
cases, when using one to two 
pounds of oil to the gallon, the 
viscosity reaches a point at which 
the product is no longer conven- 
ient to dispense. And as a rule, the 
greater the amount of oil, the 
greater the difficulty of maintain- 
ing a homogeneous dispersion. 
However, the more viscous the 
product, the more its chance of 
survival and this sort of mechani- 
cal viscosity is promoted by the use 
of certain emulsifying agents or 
the amount employed. 


Preventing Mold 


The emulsions themselves, in 
aqueous solution, provide fertile 
conditions for the growth of 
molds. ‘To prevent mold forma- 
tion, either a suitable preservative 
must be added or all raw materi- 
als, equipment, etc., must be main- 
tained free from mold spores. The 
latter condition is virtually impos- 
sible to attain, for the emulsifying 
azents themselves are not guaran- 
teed against such contamination. 
The reason why they keep so well 
is that they are dry and in that 


state are not affected. Even if the 
manufacturer could, without the 
use of a perservative, prevent thi 
formation of mold, the user would 
provide the conditions for contami 
nation since he continually dis 
penses the emulsion from a con 
tainer. It is true that certain emul 
silying agents in aqueous solution, 
are not as readily susceptible to 
mold growth as others, but such 
agents are not always a panacea to 
the emulsion problem on hand. 

Even though what has been 
written here seems to be a nega- 
tive approach to the solution of 
preparing successful emulsions, 
there still remains what may be 
read between the lines and the 
problem may be considered half 
solved when we know what the 
problem is. 


Industry News 


Flavor Approach to Quality 
Theme of AACT Meeting 


“The Flavor Approach to Qual- 
ity” was the subject of the talk of 
Ernest C. Crocker of Arthur D. Lit- 
tle, Inc. at the September 27 meet- 
ing of the Philadelphia group ot 
the American Assn. of Candy 
Technologists at the Drexel Insti- 
tute. 


Sweetener for Fountain Syrups 


Offered by A. E. Staley Mfg. Co. 


A sweetener for fountain syrups 
known as Sweetose, an enzyme con- 
—— corn syrup is described in a 

2 page manual issued by the A. E. 

ice Mfg. Co. The composition 
and properties of the product are 
explained and formulas are given 
showing its application to 31 dif- 
ferent fountain products. It may 
also be used as a sweetener in a 
variety of food products, ice cream, 
beverages etc. where it is claimed 
it improves the appearance, tex- 
ture and flavor and extends shelf 
life. 


Development of Flavor in 
Baked Goods Described 


A bakery layout for effective 
flavor control is given in an in- 
formative article in the Bakers’ 
Digest. Comments are made also 
on conditions which may neutral- 
ize an otherwise fine flavor. The 
production of flavor sensations is 
also discussed and 12 rules for 
good flavoring practice are given. 
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Powdered Vanilla Flavoring for 
Ice Cream and Other Products 


A powdered vanilla flavoring 
for use in ice cream and other pre- 
pared products which is combined 
with cane sugar and contains no 
volatile solvents is offered by Da- 
vid Michael & Co. Inc. The product 
called Mixevan, is a_ blend of 
Mexican, Bourbon and Puerto 
Rican vanilla beans processed with 
methyl vanillin derived from tropi- 
cal spice oils. The ingredients are 
combined with cane sugar dried 
and ground to a fine powder. 


Cireus Punch, New Soft Drink 
Being Tested in Four Cities 


The Circus brand of soft drinks 
which are non carbonated and of- 
fered in cans in four different fla- 
vors is being tested in Indianapolis, 
Grand Rapids, Columbus and De- 
troit by the Circus Corp., Chicago, 
preliminary to a _ national sales 
campaign to begin early in 1951. 


Philadelphia Group of Assn. 
of Candy Technologists Meets 


The Philadelphia group of the 
American Assn. of Candy Tech- 
nologists held its first meeting of 
the Autumn Sept. 27 at the Drexel 
Institute of Technology. Secretary 
Hans F. Dresel has requested mem- 
bers to make suggestions for sub- 
jects they would like to, have dis- 
cussed at future meetings. 


National Formulary IX 
Now Available 
The new National Formulary IX 


which becomes official November 1 
is now available. 


North Dakota Food and Drug 
Bulletin for 1950 Issued 


The State Laboratories Dept. of 
North Dakota has issued Bulletin 
No. 90 its annual food and drug bul- 


letin. It contains 124 pages bound 
in heavy paper and sells for 75 cents 
per copy. Copies may be obtained 
from the State Laboratories Depart- 
ment, Bismarck, N. D. 


Lemonade Concentrate 
Introduced in New York 


Leigh Foods, Inc., New York, 
N.Y. has introduced Flamingo fro- 
zen lemonade concentrate in the 
metropolitan territory, New Jersey 
and Connecticut. 


Spearmint Flavor from Orange 
and Grape Fruit Peel 


The Southern Research Insti- 
tute, Birmingham, Ala. has synthe- 
sized the principal flavor compon- 
ent of spearmint oil from carvone 
obtained from grape fruit and or- 
ange peel. According to a report to 
the American Chemical Society the 
yield of 1-Carvone (which consti- 
tutes about 65 per cent of oil of 
spearmint) ran from 46.8 per cent 
to 56.2 per cent. The carvone ob- 
tained by synthesis in this process 
is said to be identical in taste and 
odor to that obtained from oil of 
spearmint. 


Dodge & Olcott Releases Oil 
of Orange Report 


Dodge & Olcott, Inc. has re- 
leased a report on the market situ- 
ation in oil of orange. The report 
indicates that a short supply situ- 
ation may soon be expected in this 
product. According to the com- 
pany, the market will have to de- 
pend primarily on California as a 
source for the oil, as foreign pro- 
ducers have suffered from crop 
failures and a consequent lack of 
raw materials. The report states 
that Florida no longer will be a 
significant source of supply _be- 
cause the frozen orange juice pro- 
ducers have introduced a crushing 
machine which renders the peel 
unsuitable for oil extraction. 


Useful Books on Flavor 


Flavor by Ernest C. Crocker. 


Philosophy of flavor perception, chemistry of flavoring 


agents . . . Methods of preventing off flavors in 


commercial products 


Synthetic Food Adjuncts by Morris B. Jacobs, Ph.D. 


Synthetic food colors, flavors, essences, sweetening 


agents, stabilizers and similar food adjuncts .. $5.50 


BOOK DIVISION 
Moore Publishing Co. 9 E. 38 St. New York, 16, N. Y. 
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Ae’cent Food Flavor Intensifier 
Being Boosted in 17 Markets 


Amino Products Div., Minerals & 
Chemical Co., Chicago, Ill. is ex- 
panding sales of Ac’cent, a mono- 
sodium glutamate food flavor in- 
tensifier in 17 major markets in the 
midwest, the East and Canada. It 
will be sold in a 4-ounce glass 
shaker and one and two ounce can- 
nisters with shaker tops. 





Flavored Notes 

SEVERAL queries have come to 

my desk in recent weeks con- 
cerning the availability of some 
aromatic chemicals. One of these 
concerned methyl betamethylthiol- 
propionate. This compound can 
be obtained from Ph. Chaleyer, 
Inc. My readers will recall that 
this compound is found in trace 
amounts in the juice of pineap- 
ples. It was isolated by Haagen- 
Smit and co-workers. 

The peels of various citrus fruits 
all contain certain glycosides but 
only grapefruit peel contains a 
lemon-yellow crystalline material, 
C,.H,,O,,8H.O, for it has not 
been found in the fruit or flowers 
of any other species of citrus. On 
hydrolysis naringin, as this glyco- 
side is known yields naringenin 
(a trihydroxyflavanone), dextrose, 
and rhamnose. This bitter princi- 
ple, which occurs to the extent of 
about 0.75 per cent in the peels, is 
recovered on a commercial scale, 
generally in connection with the 
production of grapefruit pectin. 

Still another query concerns a 
source of the aromatic chemical 
isobutyl furyl propionate. This 
material is available from Verona 
Chemical Co. It was formerly han- 
dled by the Aromatics Division of 
the General Drug Co. It was rec- 
ommended as a modifter in pine- 
apple flavor compositions.—M.B.J. 
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The good companions will be those well-estab- 
lished brands of fine cosmetics and toiletries that 
are forging ahead, steadily building regular repeat 
sales . . . quality products whose manufacture is 
confidently entrusted to the skilled care of an ex- 
perienced staff of workers under the direction of 
cosmetic technicians of renowned ability. Avon 
Allied’s executive staff includes specialists in every 
branch of cosmetic and toiletries production. 





Your Product will be in good company at the 


Private Brand Division of Avon Allied Products, Ine. 


Avon Allied’s laboratories have had more than 
60 years of experience in the manufacture of qual- 
ity cosmetics and toiletries . . . experience for 
which there is no quick substitute. And it is that 
experienced treatment that keeps a quality prod- 
uct in the best company at the point of sale. 

If your plans call for increased volume, why not 
at least explore the possibility of improving your 
quality ! 


30 Rockefeller Plaza, New York 20, New York 


STRATEGICALLY LOCATED PLANTS & LABORATORIES 


Suffern, New York ¢ Pasadena, California * Montreal, Canada 
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The Soap Man-An Unusual Salesman 


How Harry P. Curtis sells soap directly to 4500 customers . . 


Why women like soap in bulk quantities . 


special purpose detergents 


b OUSEWIVES are glad to pay a 
premium price for first quality 
soap. They will also pay extra for 
the convenience of having a large 
supply of laundry soap in a dun 
able container near their washing 
machines. These are some of the 
discoveries of Harry P. Curtis, 
“The Soap Man,” during his 20 
vears of selling soap directly to 
consumers via telephone and mail. 

Mr. Curtis entered the soap 
business in 1930 as a result of los 
ing his job as a salesman in the 
stock market crash. Starting with 
some bulk soap, a supply of large 
metal topped cardboard contain 
ers and some business reply cards 
on which was printed in large let- 
ters “Harry P. Curtis, The Soap 
Man,” he began soliciting custo 
mers near his home in Caldwell, 
N.J. Now he employs two men, con 
ducts his business with 4500 custo 
mers by making 65 telephone calls 
per day and has a gross income ol 
over SLOO.OO0 a vear. 


Soap to Suit Hard Water 


Oddly enough, Mr. Curtis's soap 
costs three cents more a pound 
than ordinary grocery store prod- 
ucts, but his customers find that 
they have to use less of his prod- 
ucts than they do of other brands. 
Ihe reason is that in New Jersey, 
which is largely a hard water area, 
the nationally distributed soaps 
often require the addition of a wa 
ter soltening ingredient. Mr. Cur- 
tis’s soap, on the other hand, does 
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Mr. Curtis supervises the blending of one 


of his six different soap compounds, 


very well, because it is designed es- 
pecially for New Jersey water. 
Another advantage of his prod- 
ucts is that they are special pu 
pose detergents. He markets six 
different products to suit hand 
laundering and dishwashing, the 
different types of home washing 
machines and electric dishwashers. 
[his diversity gives him a competi 
tive advantage, because he can 
concentrate on putting out a soap 
which will do an excellent job on 
one thing without having to worry 
about making it do a fairly good 
job in a number of different uses. 
\n example is a soap designed for 
at least one type of automat 
washing machine. The product has 
a low sudsing action because the 
machine tends to stall if it gets 
loaded up with suds. Most manu- 
facturers would face a_ difficult 


The advantage of 


. Amarket for premium quality soap 


marketing problem if they tried to 
put out a cleaning agent with a 
low sudsing action because house- 
wives have been taught to associate 
suds with cleansing ability. Mr. 
Curtis has no such problem. The 
consumer buys a 25 pound con- 
tainer of his soap, keeps it right 
beside the washing machine for 
which it was designed and_prob- 
ably never uses it for anything else. 

Mr. Curtis buys different kinds 
of soap, synthetic detergents and 
water softeners in large quantities 
from manufacturers of industrial 
detergents. He mixes them in a 
number of different blends for dif- 
ferent uses and packs the mixtures 
in 25 pound containers for deliv- 
ery. Near the bottom of each con 
tainer he puts a business reply card 
for ordering more soap. He _ has 
the containers delivered by truck 
or, if the user is out of delivery 
range, by mail. 

His chief products are Puresuds 
Granules. Puresuds Flakes, Synlon 
Suds, Synlon and Synsope. Synsope 
is one of his newest items, a com- 
bination of soap and synthetic de 
tergent for use on wool and 
dishes. In addition, he markets 
Elecdish, a detergent for home 
dishwashing machines. 


Unusual Testing Methods 

In developing different soap 
blends he relies on experience and 
tests conducted by himself and his 
users, rather than on laboratory 
tests. For instance, in preparing 
soap for automatic washing ma- 
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chines he tests different blends at a 
self-service laundry which is one of 
his customers. He gives the owner 
a supply of the new soap and 
watches it being used. His prefer- 
ence for launderettes as a testing 
ground stems from his observation 
that clothes washed in these laun- 
dries are generally dirtier than 
those encountered among his cus- 
tomers. 

When the first synthetic deter- 
gents came on the market Mr. Cur- 
tis lost 200 of his customers to the 
synthetics. After that he marketed 
his own brand and gained most of 
them back. Synthetics account for 
20 per cent of his present sales but 
he finds that soap is still a heavy 
seller. Of the new optical bleaches, 
he says that if a soap cleanses thor- 
oughly a bleach is unnecessary. 

Like the soap manufacturers he 
is continually on the lookout for 
new products, but unlike them he 
is very conservative in his advertis- 
ing, counting on word of mouth 
and direct mail advertising to 
housewives in the high income 
areas of New Jersey. To increase 
the effectiveness of his word of 
mouth advertising he sends each 
customer who gets him another 
customer a one dollar check. 

Perhaps the most unusual thing 
about Mr. Curtis is that he has 
been successful with low pressure 
methods of selling in an industry 
where heavy advertising and high 
pressure selling are the rule. The 
best evidence of the quality of his 
products is the fact that he de- 
pends completely on repeat busi- 
ness and has managed to keep most 
of his original customers. 





Industry News 


Pennsalt Celebrates 100th year of 
Soap Ingredient Manufacturing 


Pennsylvania Salt Mfg. Co., Phi- 
ladelphia, Penna., celebrated its 
100th anniversary as a manufac- 
turer of chemicals for laundry 
bleaching and soap uses on Septem- 
ber 25. The company began as a 
manufacturer of caustics for home 
and industrial soapmaking and 
marketed lye as a water softener in 
the 1850's 


Lever Brothers Appoints 
Manager for Los Angeles Plant 
Charles T. Atwood has been ap- 
pointed manager of the new Los 
Angeles plant of Lever Brothers 
o. He joined the firm in 1930 as a 
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laboratory assistant and was most 
recently manager of Lever’s Edge- 
water, N.J. plant. 

Pending completion of the Los 
Angeles plant, Mr. Atwood is 
directing the installation of ma- 
chinery and the training of a pro- 
duction force. The plant is ex- 
pected to begin operations next 
year. 

Specialists assigned to assist Mr. 
Atwood include Sidney J. Anable, 
manufacturing superintendent; 
Robert E. Sessler, plant engineer; 
George Duncan, industrial rela- 
tions manager; Ray C. Hatter, pro- 
duction superintendent; Emil L. 
Kacer, office manager; and William 
C. Skarda, chief chemist. 


Physicians’ Supply Co. Appoints 
News Sales Manager 


The Physicians’ Supply Co., 
Cincinnati, Ohio, has announced 
the appointment of Donald Bon- 
haus as sales manager, succeeding 
W. W. Carty. Mr. Bonhaus was 
formerly in the safe business. 

A 62 year old _ organization, 
Physicians’ Supply Co. makes only 
The Original Physicians’ and Sur- 
geons’ Soap, which is distributed 
primarily to chain and independent 
druggists. ‘The company recently 
made changes in its packaging and 
display material and the product 
now appears in a glossy red and 
white wrapper. 


Dealers Increase Sales 875% 
on Manhattan Soap Promotion 


Sales increased 875 per cent on 
a soap package deal promoted by 
the Manhattan Soap Co., dealers 
reported. The company offered 
Sweetheart soap in packages of 
four cakes at the price of three 
plus one cent. Dealers got the 
fourth cake free and sold it for a 
penny. The dealers, of course, 
made their regular profit on the 
three cakes plus a penny on the 
fourth. The promotion was tested 
out widely in the San Joaquin Val- 


ley of Central California and in 
Bakersfield, Calif. 


Chemical Abstracts 


Synthetic Detergents in Textile 
Emulsions, Part II, G. Leffingwell, 
Rayon and Synthetic Textiles 30, 
No. 12, 85-6, 1949. It is common 
knowledge that the surface active 
agents in general have some or all 
of the following properties; wetting 
out, dispersing, penetrating, and 
emulsifying, as well as cleaning. 
However, the use of synhetic sur- 
face active materials as emulsifying 


agents calls for somewhat different 
properties than in the case where 
the first requirement is a detergent, 
a wetting agent, or a dispersing 
agent. The specific properties of the 
synthetic emulsifying agent must in 
each instance to considered in re- 
lation to the processing operation 
where the emulsion is to be used. 
In general, the two chief requisites 
of an emulsifier may be said to be 
(1) that it makes emulsification pos- 
sible by reducing interfacial ten- 
sion, and (2) that it ensures stability 
in the emulsion after it is preps ared. 
Reduction of surface tension is a 
characteristic of the synthetic de- 
tergents, but since reduction is not 
in itself enough, an effective emulsi- 
fying agent must also function to 
protect the globules of the dispersed 
phase and keep them from flowing 
together. The new synthetic surface 
active agents have gone far to meet 
the optimum requirements of the 
textile processor for an emulsifying 
agent which is not influenced by 
chemical physical changes and 
therefore will perform under any 
conditions. A major asset of the new 
synthetics as a factor in emulsion 
stability is the calcium tolerance 
of the emulsifying agent. In this 
category are the sulfates and sul- 
fonates, which produce water-solu- 
ble calcium salts; the cation-active 
agents, with which since the active 
group is a positive ion, no reaction 
with metals can take place; and the 
dissociated esters, which form no 
calcium salts at all. 

Emulsifying agents of the non- 
ionic type are growing in popularity 
in many processes where the non- 
ionic properties are desirable and 
permit use in conjunction with both 
cationic and anionic processing ma- 
terials. (Thru Am. Dyestuff Rep. 
26, 437, 1950) 


Properties and Production of 
Shampoos in Powder Form, Kar! 
es Seifen Ole Fette Wachse 

», 373—5 1949. Review on shz ampoos 
ae soaps, fatty alcohol sulfates, 
and their mixtures. (Thru J. Am. 
Oil Chem. Soc. 27, \oben 1950) 


Rapid Industrial Analysis of 
Soaps and Commercial Soap-Like 
Products. Andre Paristo, Olearis 3, 
13-20, 1949. The method is based 
on the solubility of soaps and sulfo- 
nated produc ts in aqueous-alcoholic 
potassium chloride solution, and 
the solubility of the other constitu- 
ents in petroleum ether. The proce- 
dure is applied to saponaceous 
creams, beauty creams, dentifrice 
soaps, liquid soaps, shampoo liq- 
uids, etc. (Thru J. Am. Oil Chem. 
$0c..27, 300, 1950) 
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Hints for Improving Production 


Suppliers of components, ingredients and packaging urged to add 


their names to appropriate mailing lists of Quartermaster Corps, 


U. S. Army to receive invitation for bids . . . New equipment 


‘SUPPLIERS of components, in- 

gredients and packing and 
packaging materials are urged to 
have their names added to the ap- 
propriate mailing lists of the Quar- 
termaster Corps, U. S. Army to re- 
ceive invitations for bids for sup- 
plies and contract awards. 

The bidders mailing lists are 
open to all responsible suppliers 
and invitations to bid are mailed 
to interested suppliers whenever a 
procurement is to be made. 

The Quartermaster Corps makes 
bidders’ information available 
through 42 field offices of the U. S. 
Department of Commerce. A 
weekly synopsis of all invitations 
for bids and awards made by the 
Department of Defense is supplied 
to these field offices and to other 
government agencies. The synopsis 
includes items, quantities and con- 
tractors’ names and addresses. In- 
terested persons are permitted to 
be present at the opening of bids. 

Quartermaster purchasing agen- 
cies located in New York, Chicago, 
Philadelphia, Columbus, Boston 
and Oakland, Calif. buy various 
types of supplies, many of which 
can be furnished by concerns in 
the cosmetic and its allied indus- 
tries. 


Plant Maintenance Show 


The appointment of a 16-man 
exhibitors’ advisory board to assist 
in the direction of policies for the 
plant maintenance show in Cleve- 
land, Ohio, January 15-18 has 
been announced. 


Noiseproof Factory 


Where there is a high noise level 
as in factories or where remote in- 
stallations, shipping docks or 
large warehouses complicate inter- 
communication, the new Redi- 
Power self compensating power 
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control unit is offered by the Talk- 
A-Phone Co. It is said to auto- 
matically supply the exact amount 
of power at any time for any sta- 
tion in an intercom system regard- 
less of the number of stations 
called. Reply from a considerable 
distance from the unit is also pos- 
sible, it is pointed out. The unit is 
supplied in a plastic cabinet and a 
push button makes the operation 
instantaneous. 


New Recirculating Pump 


A new high capacity small recir- 
culating pump which is claimed to 
deliver 480 gallons per hour at 2 





Small pump with Big Performance 


head and 180 gallons per hour 
at 10 ft. head is offered by the Sam- 
uel S. Gelber Co. A new patented 
principle provides a double blade, 
heavy molded rubber impeller 
with wide clearance in the pump 
housing and a non clogging fea- 
ture to prevent the motor from 
stalling. The one piece pump body 
acts as a swirl chamber. 


Centrifugal Contactors 


For solvent extraction, washing, 
mixing and clarifying centrifugal 
contactors are offered by Podiel- 
niak, Inc. These centrifugal liq- 
uid- liquid, solids handling contac- 
tors, it is pointed out, combine in 
one compact unit from | to 20 
mixing and separating stages and 
the actual capacity and sti ge com- 
binations are designed to suit spe- 


cific applications. Small density 
difference liquids and those con- 
taining solids are effectively han- 
dled it is stated. Contacting and 
separating of two liquid phases 
either of which may contain solids 
is said to be effected continuously 
and counter-currently in the con- 
tact elements of a spinning rotor. 
The company also offers Hyd-ro- 
bot low temperature fractionz il dis- 
tillation apparatus and Hyper-cal 
and miniature Hyper-cal high tem- 
perature fractional distillation ap- 
paratus. 


Corrosion Proof White Enamel 


A new white enamel that is 
claimed to be acid, alkali and wa- 
terproof and is non toxic which 
may be applied to masonry, metal 
and wood surfaces even when 
damp to provide a protective coat- 
ing against corrosion is offered by 
Prufcoat Laboratories. According 
to the makers Prufcoat BX white 
enamel, as it is known, will not 
yellow under either the most in- 
tense sunlight conditions or the 
absence of sunlight. It is applied 
by brush spray or dip and is said 
to withstand repeated impacts 
which would quickly chip and 
flake conventional coatings. The 
water absorption rate of a dried 
film of it is virtually zero it is 
stated and hence it is an excellent 
damp proofer. It is said to hold its 
high gloss even in the presence of 
acids and is very flexible. 


Materials Handling Book 


Lincoln Extension Institute has 
published “Industrial Materials 
Handling” giving basic principles, 
practices, equipment and applica- 
tions of materials handling. It con- 
tains 381 pages and has about 100 
illustrations of equipment, proce- 
dures and applications. The book 
sells for $4.75. 
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Hydraulic Lift Dissolvers 


Iwo new hydraulic lift dissolv- 
ers intended tor plant operations 
where it is faster and more con- 
venient to process materials in 
tanks brought to the machines are 
announced by the Cowles Co. The 





{{fords Convenient Processing 


impeller raises and lowers hydrau- 
lically by water presure so that it 
clears the top of containers and 
may be positioned correctly for the 
maximum dissolving or dispersing 
ellect. 


Acid-Alkali Proof Mortar 


A good acid-alkali proof and sol- 
vent resistant mortar lor acid proot 
brick and tile may be had by mix- 
ing a Furan resin cement with suit 
able fillers and setting agents ac- 
cording to the Maurice A. Knight 
Co. It may be used in linings in 
equipment which alternately han- 
dles strong acids and alkalis as 
well as in sewers and drains. 


Tester for Loaded Containers 


A fatigue tester for the testing of 
loaded paperboard, fibreboard and 
wooden shipping cartons and 
boxes is announced by L. O. 
Koven & Brother, Inc. The testing 
machine has a vertically mounted 
revolving drum consisting of an 
hexagonal shaped testing chambet 
supported by two flanged steel 
heads mounted on an I-beam base. 
It is motor driven. A counting de- 
vice indicates the number of times 
a carton drops from one baffle to 
the next. It comes in two models 
for different sized containers. Test 
procedures are established to indi- 
cate the ability of the container to 
withstand shocks, to protect the 
contents from such shocks and to 
compare different designs of con- 
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tainers of the same size and carry- 
ing the same load. The tester is 
oltered to enable manufacturers to 
effect lower costs through reduced 
shipping losses and also to estab- 
lish better customer relationships 
by giving dependable, sure deliv- 
ery service. 


Corrosion Resistant Equipment 


A new line of chemical process 
equipment made of synthetic res- 
ins and designed to meet stringent 
corrosive resistant requirements. is 
now being manufactured by the 
General Ceramics & Steatite Corp. 
It is made of modified phenolic 
resins developed by the Pennsylva- 
nia Salt Manufacturing Co. after 
17 years of research and prolonged 
tests under severe corrosion condi- 
tions. The resins are either cold 
cast or laminated with glass cloth 
and molded into desired shapes. A 
range of castings including valves, 
pumps, pipe fittings and cast ves- 
sels up to 30-in. in diameter suit 
able for tower sections is being of- 
lered. The company is also prepar- 
ing to manufacture a full line of 
equipment including reaction, ab- 
sorption and storage vessels, pip- 
ings, fittings and miscellaneous 
chemical containers. 


Check Valves 


There are only three valve parts 
plus the seat and a loc king ring for 
easy assembly in Durabla check 
valves according to the Durabla 
Manufacturing Co. The _ basic 
check units, moreover, are stated to 
be machined and ready for imme- 
diate installation in all standard 
pipe fittings such as tees, elbows, 
crosses, couplings, etc. and in one 
basic design they take the place of 
all other types including swing- 
checks, ball-checks, clapper-checks 
etc. as well as air checks. For the 
foregoing reasons the company 
maintains that as a standard line 
these valves represent the utmost in 
simplicity and utility: for it is neces- 
sary to stock only one valve. 


Can Lid Embossing Machine 


It is possible to emboss 5700 can 
lids per hour with the Matthews 
17 Rotary Can Can Lid Embos- 
sing Machine according to Jas. H. 
M; atthews & Co. With it, the cod- 
ing any manufacturer may require 
is safely, simply and speedily em- 
bossed. The machine is fully auto- 
matic. In addition to power mod- 
els a foot press embosser is also 
supplied. 





New Ingredient Container 


For any place where portable 
storage under a sanitary, corrosion 
proot and rodent proof condition 
is required a new ingredient con- 
tainer is offered by Glengarry Proc- 


Cover is Locked to Prevent Falling Off 


esses Inc. It is made of stainless 
steel or aluminum with round cot 
ners and a special cover and is pro- 
vided with a removable truck. 


Non-flammable Finish Remover 


For removing all types of fin- 
ishes, natural or synthetic, and es- 
pecially where a flammable paint 
remover cannot be employed the 
Sterling Paint & Varnish Co. offers 
a liquid non-flammable remover. 
It contains no benzol, methanol, 
caustic or acid and may be used 
safely near hot pipes and will not 
injure fabrics or most metals. No 
after wash is required. It is said to 
spread easily and uniformly and is 
suitable for application on vertical 
and overhead construction. 


Flexible Plastic Pipe 


For transporting fluids, flexible, 
light weight plastic pipe in stand- 
ard pipe sizes of 14 to 6 in. is ol- 
fered by the Carter Products Corp. 
It is said to have high resistance 
against rot, rust and electrolytic 
corrosion and has enough eiastic- 
ity to expand sufficiently to pre- 
vent bursting when water freezes 
inside of it. It has a_ tensile 
strength of 1400 psi and flexural 
strength up to 1700 psi. The im- 
pact strength is said to be similat 
to that of soft rubber. 
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| EADERS of THE AMERICAN PER 
FUMER naturally are wonde 
ing about the controls and the op 
eration of the National Production 
Authority. The plan and the pro- 
gram will change from time to 
time. All of us remember the be 
wildering sudden shifts in regula 
tions and orders issued from the 
various agencies in Washington 
during World War II. Here is the 
current picture as it appears in 
Washington. 


Controls and Operation of the 
National Production Authority 


Phe whole structure of the NPA 
is founded on the Defense Produc- 
tion Act of 1950 which became law 
early in September. The President 
issued an executive order delegat- 
ing most of the functions to various 
persons and agencies. In the intet 
est of clarity and simplicity, this 
letter will skip some of the de- 
tails. W. Stuart Symington, chair- 
man, National Security Resources 
Board, as forecast in these pages, 
was made the overall boss of the 
entire DPA operation. He is the 
coordinator. The executive order 
in which Truman delegated his 
powers to Symington, reveals the 
reluctance of a man with limita- 
tions to let go of any power. The 
order definitely ties up Symington 
by qualifications and conditions. In 
the words of the old song, “he is all 
bound ‘round with a_ woolen 
string.” Truman can jerk it any 
time he pleases. 

In the same order, the President 
delegates to the Secretary of Com- 
merce, the authority to govern 
the operation of the NPA and to 
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apply priorities and allocations. 
Truman does not particularly like 
Sawver, but he has a wholesome re- 
spect for him. The order does not 
bind the Secretary of Commerce 
with a woolen string. 

The President, subsequently, also 
issued another executive order, No. 
10160, which requires every person 
who sold or delivered goods, o1 
services, or offered them for sale, o1 
delivery, during the period May 
24, 1950, to June 24, 1950, inclu 
sive, to preserve all his records for 
the period, relating to prices re- 
ceived or asked; and the cost of la- 
bor, material, acquisition and othet 
expenses incurred in connection 
with such goods or services. The 
order does not apply to the wages 
or salaries received by any indivi- 
dual, or the records of sales ol 
agricultural commodities; nor to 
the prices or rental received for 
real property, or for rates or fees 
charged for professional services, 
or for rates charged by any person 
selling or underwriting insurance, 
or for rates charged by any com- 
mon carrier, or other public util- 
ity, and any margin requirements 
on any commodities exchange. 


Functioning Human Machine 
in the New Authority 


On September 11, Secretary of 
Commerce Sawyer issued an order 
formally establishing the National 
Production Authority in the De- 
partment of Commerce. Section IV 
provides that most of the industry 
divisions of the Office of Industry 
and Commerce of the Department 
otf Commerce are transferred, with 
their personnel, to the National 
Production Authority. The Divi- 
sion of Small Business, and the 
Marketing Division of the Office of 
Industry and Commerce, also were 
transferred to the NPA, with thei 
entire personnel. The action, by a 


stroke of the pen, gave the NP.\ a 
functioning human machine. 

The internal organization olf 
NPA was defined in section VII of 
the order thus: Administrator, 
Deputy Administrator, General 
Counsel, Executive Officer, Direc- 
tor of Public Information, Ofhice of 
Labor Production, Office of Man- 
power Requirement, Office — of 
Small Business, Assistant Adminis- 
trator for Program Determination, 
and Assistant Administrator for In- 
dustry Operation. 

Major General William Henry 
Harrison is the administrator. He 
comes from the International Tele- 
phone and Telegraph Co., was in 
the Signal Corps in World War I, 
and in the Army Supply Services in 
World War II; also, he was im- 
portant in WPB. He has the kind 
of mind identified with big busi- 
ness, and leans towards the needs 
of the military. At this writing, no 
deputy administrator has been ap- 
pointed, but those in the know say 
it will be H. B. McCoy, long direc- 
tor of the Office of Domestic Com- 
merce in the Department of Com- 
merce. The general counsel is 
Manly Fleischmann, a Buffalo law- 
yer, who has been in the Federal 
service in Washington at various 
times. The Executive officer, a 
pleasant synonym for chief clerk, is 
Oscar Neilson. There has been no 
appointment of a director of pub- 
lic relations; however, Howard 
Chase, director of public relations 
for General Foods Corp., has been 
named consultant to the adminis- 
trator. And Henry George Wilde, a 
Boston banker, who was associated 
with Gen. Harrison in other gov- 
ernment activities, has been desig- 
nated assistant to the administra- 
tor. 

The Office of Civilian Require- 
ments, important to readers of THI 
AMERICAN PERFUMER, is the old 
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Marketing Division of the Office of 
Industry and Commerce. Many 
will remember Nelson Miller, its 
head, with whom they may have 
done business in the past, espe- 
cially during World War II. It is 
supposed Mr. Miller will continue 
as head of the unit under its new 
name. There is considerable un- 
certainty about the identity of the 
administrative chiefs of the new 
units. There is also some uneasi- 
ness. Those who have been officials 
and employes of the regular De- 
partment of Commerce staff, and 
whose units have been transferred, 
do not know what will happen to 
them. It does not yet appear possi- 
ble to identify those parts of the 
Commerce Department which will 
constitute the new Office of Labor 
Production, the Office of Man- 
power Requirement, and the Bu- 
reau of Program Determination. 
Nor can their function be clearly 
defined. 


Office of Small Business 
Under James L. Kelly 


The Office of Small Business will 
be headed by James L. Kelly. The 
Bureau of Industry Oper ration is 
headed by H. B. McCoy, who ap- 
parently takes on this job either 
temporarily, or in addition to his 
duties as deputy administrator. Un- 
der him, as head of the Bureau of 
Industry Operations, come the Di- 
visions of Chemicals; General 
Products; Food; Iron and _ Steel; 
Metals and Minerals; Rubber; 
‘Textiles and Leather; Forest Prod- 
ucts; Construction; Machinery and 
Equipment; Motion Pictures; Pe- 
troleum; Fuels and Energy. The 
Division of General Products, will 
be of interest to the readers of THE 
AMERICAN PERFUMER, because it is 
headed by Thomas W. Delehanty, 
an old-timer in Commerce Depart- 
ment, who has had much to do 
with the essential oils and the toi- 
letries industry. In his present in- 
carnation, however, he does not 
appear to have any relation with 
the industry. 


Concannon and Barber Active 
in New Set-up 


C. C. Concannon heads the 
Chemicals Division in the Bureau 
of Industry Operation, but has not 
as yet been officially designated or 
supplied with a title. The person- 
nel of the Chemicals Division have 
been notified that they are part of 
the Bureau of Industry Operation, 
and that Dr. Lowell B. Kilgore, 
heretofore in charge of Chemicals 
in the Office of Domestic Com- 
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merce in the Department of Com- 
merce, has been placed in charge 
of organic chemicals, and that his 
assistant, Lewis Marshwood, has 
been placed in charge of inorganic 
chemicals. Lester A. Barber, to 
whom the industry has recourse in 
matters pertaining to essential oils, 
and cosmetics is part of the Chemi- 
cals Division, as are Miss Emma 
Schutrumpf and William L. Amos. 


How the NPA Operates on a 
Specific Problem 


Here is the way the NPA oper- 
ates on a specific problem. Suppose 
the Army requires chemicals. Un- 
der Section I of Sawyer’s order, 
there is created an advisory com- 
mitee on priorities administration. 
It consists of the administrator as 
chairman, and representatives of 
the NSRB; also of the Department 
of Defense; Department of Inter- 
ior; Department of Agriculture; 
Department of State; Department 
of Labor; the Treasury; Office of 
International ‘Trade, Department 
of Commerce; Economic Coopera- 
tion Administration; Atomic En- 
ergy Commission; and Housing 
and Home Finance Agency. There 
is also a Chemicals Industry Ad- 
visory Committee, consisting of 
representatives for the primary 
producers of chemicals. These two 
advisory committees, separately, 
and collectively, are summoned to 
consider the requisition of the 
army. Their separate and collective 
counsel is the basis of the conclu- 
sions reached by the administrator 
in regard to the quantity of chemi- 
cals to be given to the army. The 
Chemicals Industry Advisory Com- 
mittee also informs the administra- 
tor about the capacity of the chem- 
ical producers to meet the demand; 
the Advisory Committee on Prior- 
ity Administration has a dual func- 
tion; it allocates to the various 
manufacturers of chemicals their sev- 
eral proportions of the total supply 
required by the army, and it in- 
forms the administrator of the 
needs of those in civilian industry 
who are represented by the various 
agencies which are members of the 
committee; and it counsels the ad- 
ministrator in regard to the needs 
of these claimants. Of course, at 
present, presumably there are 
enough chemicals to meet the im- 
mediate military needs. It is not 
expected that the requirements of 
the military will create any imme- 
diate stringency among civilian us- 
ers of chemicals of any kind. But 
there is no question, the rapid de- 
velopment of the need for chemi- 
cals for defense, will swiftly con: 


strict the supply of chemicals, as it 
will all other things required in 
the manufacture of appliances and 
commodities required by the mili- 
tary. 


Inventory Control Order Fore- 
shadows Actual Shortages 


Obviously, there will be man- 
power and transportation prob- 
lems, and problems in the supply 
of the chemicals and other mate- 
rials required to make perfumes, 
cosmetics, soaps, and flavors. When 
these supplies become scarce, it will 
be necessary for the administrator 
to put the priorities machinery in 
operation. NPA Regulation No. 1, 
the inventory control order, fore- 
shadows actual shortages. It places 
inventory controls on industrial al- 
cohol, crude and refined glycerine 
and benzine as well as caustic soda, 
chlorine, and soda ash. There is 
also inventory control on lumber 
that is used to make boxes, and 
other packages, and on zinc in all 
its forms. All forms of rubber are 
brought under the inventory con- 
trol as well as practically all metals 
and minerals. ‘The order applies to 
manufacturers, wholesalers, job- 
bers and retailers. 

It limits stocks of the listed ma- 
terials to o is vaguely denomi- 
nated as “a practical working in- 
ventory” governed by the “ratio 
maintained between inventory and 
operations during the recent past.” 
It should be remembered in the re- 
cent past the materials now under 
control have been used to an ex- 
tent, never before known in peace 
time. There are penalties indicated 
in the NPA Regulation 1, for vio- 
lations, but they lack the usual 
sharp cracker. Moreover, NPA, at 
this time, does not have the kind of 
staff necessary to police and en- 
force the regulation. These obser- 
vations, however, should not be 
construed as a suggestion that any 
reader should in any sense attempt 
to evade the regulation. 


Where to Go 
of Packaging 


‘ith Problems 


If you have any problem that 
has to do with wooden boxes, pa- 
per containers and similar prod- 
ucts, it will probably be best to 
go to Harold E. Holman who is 
head of the Forest Products Divi- 
sion of the Bureau of Industry Op- 
erations. If you have problems that 
have to do with plastics, or with 
things that you cannot otherwise 
identify, go to Thomas W. Dele- 
hanty, in the General Products Di- 
vision. 
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Reaction with Phosgene 
Important in Manufacture 
Of Many Intermediates 


U.S.I.’s Wide Experience 
With Phosgenation Reactions 


Available to Customers 


U.S.1. production facilities and manufactur- 
ing know-how can result in substantial savings 
to chemical manufacturers who wish to take 
advantage of U.S.I.’s long experience with 
phosgenation reactions. The importance of 
phosgene as a reagent in the production of 
a wide range of intermediates is well known. 
The two reactive chlorine atoms in the mole 
cule makes possible the ready coupling of 
other organic molecules while simultaneously 
introducing the keto structure. Alcohols react 
with phosgene to form chlorocarbonates (chlo- 
roformates) and these in turn react with al- 
cohols to form dialkylearbonates. Phenols 
similarly form chlorocarbonates and diary] 
carbonates. The chlorine atoms of phosgene 
react with amines forming carbonyl chlorides 
which upon reaction with other amines yield 
substituted ureas. Aromatic hydrocarbons re 
act with phosgene to yield ketones. 

U.S.I. has long employed the first of the 
above reactions to produce ethyl chloroformate 
and diethyl carbonate. These materials are 
offered as regular products with rigid specifi 
cations. In addition, however, U.S.1. has a 
background of experience in laboratory, pilot 
plant and commercial scale on other products 
resulting from phosgenation reactions. Pros- 
pective users are invited to discuss with U.S.I. 
their requirements for such materials. 


Fiber Properties Studied 
By New Micrograph Method 


A host of fiber properties not studied by 
optical means, such as dyeing of the fiber, 
lustre, molecular orientation, and physical 
structure, can now be investigated by recently 
developed replica techniques for electron 
microscopy, a research scientist states, Some 
of the micrographs prepared by the new tech 
nique may be interpreted simply as direct, 
magnified images of obliquely illuminated sur 
faces, but they are actually radiographic 
images made by electrons transmitted through 
a very thin metallic film exactly duplicating 
the contours of the fiber surface, according 
to the scientist. 

The appearance of oblique illumination is 
said to be achieved by evaporating a metal 
of high atomic number and condensing it onto 
the surface. In a sense, the scientist points 
out, the surface has been “illuminated” with 
a beam of metal atoms rather than light. 

Superior Replicas Prepared 

He states that until recently fiber replicas 
were usually prepared by making an impres 
sion of the fiber surface in a thermoplastic 
material followed by deposition of silica onto 
this mold with subsequent dissolution of the 
mold in a suitable solvent. For fibres which 
readily dissolve in organic solvents, however, 
superior replicas reportedly may be prepared 
by depositing the replicating film directly on 
the fiber. 
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U.S.1. APF Supplement 
Compares Favorably With 
Antibiotic APF Products 


| University Tests Show U.S.I. APF Supplement Gives 


Best Grade of Dressed Broiler of All Rations Studied 


Farmers may now obtain uniform growth increases in farm animals which 


are fed rations containing an Animal 


primary fermentation process, it was re 


Protruded Metal Packing 
Proves Highly Efficient 


Comparative tests in distillation equipment 
indicate that new protruded metal packing is 
more efficient and economical than any of the 
previously known “efficient” packings. Key 
to the new packing’s greater efficiency is its 
property of self-wetting on exposure to 
liquids, an advantage over types that require 
flooding for complete wetting. } 

Possible Use in Liquid Extraction 

This automatic wetting property is not the | 
same for all liquids with all metals. Pro- 
truded nickel packing, for example, is wetted 
by hydrocarbons but has almost no affinity 
for water. Research is anticipated to investi- 
gate the extent to which these differences can 
be used as driving forces in liquid extraction | 
and similar processes. Experiments also indi- | 
cate that the new packing produces good re- 
sults in vacuum distillation. 

Equipment Size Can Be Increased 

The new packing’s automatic wetting prop- 
erty is said to give it another advantage in 
that it suffers less from scaling up equipment 
size and increasing column diameter than any 
other packing known. Additional research on | 
reflux distribution methods for large distilla 
tion columns is also reported to have produced 
very promising developments. 


Find Antihistaminics 
Have Antifungal Action 


A number of cases of athlete’s foot are 
claimed to have responded to applications of 
a cream containing one of the antihistaminic 
compounds, Tests on this and another anti- 
histaminic compound indicate that they pos- 
sess properties which are inhibitory to patho 
genic fungus species and that their activities 
are therefore not limited to the alleviation | 
of allergic manifestations incited by these 
fungi. 


Publishes New Booklet On 


Industrial Water Problems| 


Industrial water problems of all kinds—pro- 
curement, treatment, usage, and disposal 
and the facilities for coping with them are | 
discussed in a new booklet published by a | 
Pennsylvania company. 


Protein Factor supplement made by a 
ported by U.S.I. scientists at the recent 
fall meeting of the American Chemical 
Society. 

This new product has been demonstrated 
in various laboratory tests to perform at least 
as well as other commercial materials, includ- 
ing APF supplements from antibiotic by- 
products. In addition, practical tests con- 
ducted at a leading university showed that 
the U.S.I. APF supplement gives the best 
grade of dressed broiler of all rations that 


| were studied. 


0 
Increases over pre-war (1935-39 averages) in 
production of livestock and livestock products. 
The tremendous growth of the feed industry in 


| the past ten years stems from these farm- 


production trends. 


Graph courtesy of Feeds Illustrated 
Prepared by Grantham Graphic 


Similarly, at another prominent university, 
experiments on chicks demonstrated that the 
U.S.1. product can completely replace fish 
solubles in many practical formulations, and 
that it gives a better growth response than is 
obtained by the use of vitamin By» alone. 


Feed Booklets Available 


A number of valuable U.S.1. booklets on 
feed are available to feed manufacturers: 
“The Road Ahead with APF and Antibiotics,” 
“New Trends in Animal Nutrition,” and “Pro- 
teins and Amino Acids in Animal Nutrition.” 
For copies, write on company letterhead to 
the Editor, U.S.1. Chemical News. 
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Chlorophyll Found Useful 
In Peptic Uleer Therapy 


According to a recent announcement, a new 
chlorophyll preparation has been obtained 
which promises to become an important factor 
in the treatment of peptic ulcers. For some 
time it has been known that water soluble 
chlorophyll possessed tissue-stimulating ac- 
tion and that it promoted healing of chronic 
wounds. It has also been thought that this 
action could be used to advantage in the treat- 
ment of peptic ulcers, provided the chlorophyll 
could be brought into contact with the site of 
the lesion. Now, with the announcement of 
this new chlorophyll preparation, these re- 
quirements seem to be met. 

Complete Healing in 58 
Out of 79 Cases 

A total of 79 patients with X-ray-proved 
duodenal and gastric ulcers were treated with 
this new chlorophyll preparation without the 
usual restrictions on diet, smoking, alcoholic 
or daily activity, Out of the total 
number of cases, 58 showed on X-ray exami- 
nation complete healing in from 2 to 7 weeks, 
Furthermore, of the 58 cases showing com- 
plete healing, 20 cases had no recurrence of 
symptoms up to 1] months after treatment. 


beverages, 


Issues New Bibliography 
On Container Coatings 


A recently issued bibliography on container 
coatings is said to provide abstracts of some 
150 patents and research papers on food and 
other types of container coatings, published 
since 1941. Author, inventor, and patent in- 
dexes are included. 


New Booklet Offered 


On Phosphate Coatings 

\ valuable new booklet discussing the latest 
developments in Phosphate Coatings is now 
available. It contains 12 pages of detailed in 
formation on phosphate coating chemicals for 
in paint-bonding, rust-proofing and pro- 
tecting friction surfaces, and for improving 
drawing and extrusion, 


ALCOHOLS 
Amy! Alcohol (Isoamy! Alcohol) 
Butanol (Normal-Buty! Alcohol) 
Fusel Oil—Refined 
Propanol (Normal-Propyl Alcohol) 
Ethanol (Ethyl Alcohol 
Specially Denatured—all regular 
and anhydrous formulas 
Completely Denatured—all regular 
and anhydrous formulas 
Pure—190 proof U.S.P., 
Absolute—200 Proof 
Solox*—proprietary solvent— 
regular and anhydrous 
ANTI-FREEZES 
Super Pyro* Anti-Freeze 
U.S.1. Permanent Anti-Freeze 
ANSOLS 
Ansol* M 
Ansol* PR 
ACETIC ESTERS 
Amy! Acetate—Commercial and High Test 





Butyl Acetate 
Ethyl Acetate— 
Normal-Propy! Acetate 
OXALIC ESTERS 
Dibuty! Oxalate 
Diethyl! Oxalate 
PHTHALIC ESTERS 
Diamy|! Phthalate 
Dibuty! Phthalate 
Diethy! Phthalate 
Diisoocty!l Phthalate o 
OTHER ESTERS 
Diatol* 
Diethy! Carbonate U.S.1. 
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Polyamide Resins 
In Water Suspension 


Polyamide resins. widely used as heat-seal- 
ing adhesives and resistant coatings, are re- 
ported available now in water suspensions. A 
new process, in the pilot-plant stage at the 
present time. is said to overcome difficulties 
encountered previously in attempts to make 
water dispersions of the polyamides. 

The new suspensoids are described as 
cationic and remarkably stable. and are 
claimed not to coagulate even when repeatedly 
frozen and thawed. They are heat-sealing and 
adhere firmly to most materials, according to 
the makers, and will fuse to become resistant 
to water, water-vapor, and oil. They are said 
to dry rapidly and will not block even under 
severe pressure. The suspensoids are reported 
available in two grades, one an essentially 
uncompounded suspensoid and the other 
modified for superior abrasion-resistance and 
for producing heat-seal bonds with improved 
stability at low temperatures, 





New Collection of Reports 


On Utilization of Wood |: 


\ comprehensive collection of reports on 
wood utilization is reported available from the 
government. The collection is said to include 
24 presentations dealing with wood research 
by the armed forces: the mechanisms of wood 
lignification and deterioration; utilization of 
wood for packaging; as a construction mate- 
rial in timber or “sandwich” form. and as 
conversion products; and wood requirements 
for aircraft. shipbuilding, and other fields. 
Some papers deal with fungus and insect 
problems, particularly with the marine borer. 


Synthetic Albumen Process 


A new Norwegian process for producing 
synthetic albumen from codfish waste has 
been announced. The product, claimed to con- | 
tain 80 to 90 per cent pure protein reportedly 
can be used for baking, ice cream, mayon- 
naise, and pharmaceutical products, as well 
as in textile and paint industries. 


PRO@weCTS OF Y.S. 


Ethyl! Acetoacetate 
Ethyl Benzoylacetate 
Ethyl! Sodium Oxalacetate 


ETHERS 
Ethyl Ether, U.S.P. 
Ethyl Ether, Absolute~A.C.S. 


ACETONE — A.C.S. 


FEED PRODUCTS 
Curbay B-G* 
Methionine 
Riboflavin Concentrates 
Special Liquid Curbay* 
Animal Protein Factor 
Supplement 
Vacatone* 40 


all grades 


Arochem*—modified types 
Arofene*—pure phenolics 


*Reg. U.S. Pat. Off. 


RESINS (Synthetic and Natural) 
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New Products and Developments 


Cosmetic Color Cards 


Cosmetic color cards for show- 
ing the colors of lipsticks nail 
enamel, etc. are offered by Pan- 
tone Press, 461 Eighth Ave., New 
York 1, N.Y. The concern points 
out that Pantone color cards are 
used by some of America’s fore- 
most cosmetic houses. Not only is 
accurate color matching guaran- 
teed, the company points out, but 
flat or sculptured effects may also 
be had. Layouts suitable for any 
purpose where color cards are use- 
ful in selling cosmetics are de- 
signed to order and estimates are 
furnished for any type of require- 
ment. 


Plastic Wash Bottles 


For distilled water and common 
laboratory acid and alkaline solu- 
tions Meyer Scientific Supply Co. 
offers flexible polyethylene plastic 
bottles in 125, 185 and 250 ml ca- 
pacities. A gentle squeeze, it is 
stated, ejects a strong, easily con- 
trolled stream of fluid. 


Twine Dispenser 


For dispe nsing twine or ribbon 
for hand tying a new dispenser is 
offered by Cowan Mfg. Co. It is 
said to be adjustable to all com- 
mon twine and ribbon spools. A 
tension brake is provided to auto- 
matically set the cordage for cut- 
ting when the operator sweeps 
twine upward in a natural pre-cut- 
ting motion. A crab claw cutter 
guard prevents fingers from con- 
tacting the cutting edge. The angle 
frame is of steel and the feeder 
arm is riveted to the frame. 


Cap Seal in Chicago Now 


The Cap-Seal division of the 
Irvington Varnish & Insulator Co. 
has opened a Chicago office at 564 
W. Monroe St. in charge of Robert 
M. Alderson. 


Odors for Aerosol Bombs 


Special odors for aerosol bombs 
for perfumes, room deodorants, 
sprays and insecticides have been 
announced by Givaudan-Dela- 
wanna Inc., 330 W. 42nd St., New 
York 18, N.Y. The perfume oils 
were developed after considerable 
research to meet the specific re- 
quirements of aerosol bombs for 
various purposes. They are stated 
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to be completely soluble in aero- 
sol solvents, leave no sediment in 
the bombs, will not clog the very 
small valves, will not decompose 
and will not affect the properties 
of other ingredients. 


Rapidly Soluble Vegetable Gums 


Vegetable gums which dissolve 
in a few minutes without the for- 
mation of lumps and without heat 
are offered by Glyco products Co. 
Inc. The following are available 
commercially, the company states: 
Arabic, Karaya, locust bean and 
tragacanth. In _ processing these 
gums, it is stated, there is no de- 
terioration or alteration of the 
properties of the gums. 


Defoamer in Brick Form 


A new defoamer in convenient 
21% lb. brick form, individually 
packed, is offered by Hercules 
Powder Co. Each brick it is stated 


makes 40 gallons of a final disper- 
sion at 0.75 per cent solids. 


Collecting Market Data 


The Western Union Telegraph 
Co. is offering its 3,200 offices in 
2,200 communities to market re- 
search organizations, advertising 
agencies and manufacturers for 
the collection of market data by 
telephone or by means of question- 
naires delivered and collected by its 
messengers. 


Re-use of Cartons Aided 


An adjustable blade offered by 
the Flash Box Opener Co. Inc. 
opens any thickness of a carton 
without damage to the contents. 
As the carton edges are cleanly cut 
the re-use of the cartons is facili- 
tated. The box opener is made of 
zinc and the blade holder may be 
adjusted to cut carton covers of 
varying thicknesses. 


Analytical Grade Amberlites 


To meet the exacting require- 
ments of laboratory workers in re- 
search and analytical studies the 
standard Amberlite ion exchange 
resins are now being produced in 
a C.P. form by the Resinous Prod- 
ucts Division of Rohm & Haas Co. 
They are supplied exclusively in 
quantities less than 25 Ib. through 
Fimer & Amend and Fisher Scien- 
tific Co. 


Leakproof Atomizer 


For inducing larger sales of per- 
fume the Atomizer Co. of America 
has created and is offering a new 
leakproof lighter shaped perfume 
atomizer in three classifications: 
solid color with no design; with a 
design hand etched by jewelry 
technicians; and jewelled models 
in which the design is raised from 
the case front. As the atomizer is 
guaranteed by the maker to be 
leakproof, it is possible for women 
to carry it in the pocketbook with- 
out fear of spillage. 


Trade Literature 


An illustrated summary of 24 re- 
cent applications of unbreakable 
polyethylene bottles in the drug, 
cosmetic and allied fields has been 
published by Plax Corp. Illustra- 
tions of three new stock molds and 
the services of the company pro- 
vided in connection with its bottles 
are included. 

Emergency Business Control 
Law Reports to serve as a guide 
through the maze of special fed- 
eral controls regulating and re- 
stricting manpower and materials 
are offered by Commerce Clearing 
House Inc. The volume, being 
loose leaf, is kept up to date as re- 
ports are issued. 

Even if Your Tax Rate under 
the law which goes into effect Oc- 
tober 1 reverts to the 1945 rate 
your tax in actual dollars will be 
substantially less if you make full 
use of the one big tax saving pro- 
vision which was passed since 1945 
according to Prentice-Hall Inc. 
The information is given in two 
new tax control handbooks issued 
by the company: “How to Operate 
Under the New War Time Tax 
Law” and “Holding Down the 
New Social Security Taxes.” 

Philippine Sales and Credit 
Guide has been issued by the 
American Foreign Credit Under- 
writers Corp. Over 2,500 leading 
commercial and industrial firms in 
the Philippines are listed with 
credit and capital ratings. 

Developing a better personnel 
selection program is the theme of 
a 6-page pamphlet issued by the 
Dartnell Corp. Means for improv- 
ing hiring methods are given. 
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Yes, more than 80% of all 
the lemon oil used in the 
. United States is Exchange 
| | ! o j Lemon Oil! 
: 





/ This overwhelming endorse- 

L , o ment by the trade is your 

V/A og | guarantee that Exchange 
Lemon Oil delivers guality... 
quality in the form of superior 
flavor and unmatched clarity 





and uniformity. 


Always specify it by the brand 
name when you order— 
Exchange Oil of Lemon. 

For complete satisfaction, 
accept no other brand. 


Sy 
OIL OF 7 


i a he  @) ad Distributed in the United States exclusively by 


FRITZSCHE BROTHERS, INC. 
UB We | 76 Ninth Avenue, New York 11, N. Y. 
DODGE & OLCOTT, INC. 
180 Varick Street, New York 14, N.Y. 


Distributors for: 
CALIFORNIA FRUIT GROWERS EXCHANGE 
Products Department, Ontario, Calif. 





Producing Plant: 
Exchange Lemon Products Co., Corona, Calif. 
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The American Perfumer 


THE ROUND TABLE — 


Cosmetics Worth $20 Offered 
in Novel Installment Plan 


Hess Brothers of Allentown, Pa., 
has begun what may well be one 
of the most unusual cosmetic pro- 
motion devices ever tried. The 
store offers a $20 assortment of na 
tionally advertised cosmetics on a 
50 cents a week, no down payment 
or carrying charge basis, and the 
plan has caused much discussion 
in the industry. The plan was 
launched both in Allentown and 
in Philadelphia as a move by the 
store to increase its trading area. 

Max Hess, Jr., 39 year old presi 
dent of the store, who has built a 
$15,000,000 yearly business in a 
100,000 population, said 
that the approach is designed to 
develop business where it did not 
exist before by offering a new con 
cept of service and availability, 
matching and exceeding competi 
tion. The installment program was 
launched with full page advertise 
ments both in Allentown and in 
Philadelphia newspapers. 

Both manufacturers and retailers 
are watching the operation of the 
plan in order to determine its ef- 
fect on regular outlets and house 
lo house sales. 

“Most women today buy cosmet 
ics in small quantities, a lipstick 
here, a jar of cream there,” said 
Mr. Hess. “Often they don’t get the 
full benefit of the maker's complete 
coordinated line, simply because 
they can’t afford, or don’t want to 
put down that much money at a 
time.” The plan offers a full line of 
Helena Rubinstein, Elizabeth At 
den, Dorothy Gray, Charles of the 
Ritz, Frances Denney, DuBarry 
and Jacqueline Cochran cosmetics. 


town ol 


Shampoos that Change Appear- 
ance of Hair Subject to Excise Tax 

Shampoos recommended fon 
waving, straightening, bleaching, 
tinting, dyeing or otherwise chang- 
ing natural appearance of han 
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have been ruled subject to cosme 
tic tax regardless ol content ol sap 
onaceous material. If offered only 
as a cleanser shampoos are exempt 
from the tax if they contain more 
than 5 per cent saponaceous ma 
terial, whether liquid or dry type. 


Dr. Wilfred Linnell of London 
on a Scientific Visit to U. S. 

Dr. Wilfred H. Linnell, professor 
of pharmaceutical chemistry olf the 


University of London, England, is 
on a month’s scientific visit to the 





Three scientists test a new product 


United States as the guest of Smith, 
Kline & French Laboratories, Phil- 
adelphia, Pa. In the accompanying 
photograph he is shown examin- 
ing the yield of a new pharmaccut 
ical with Dr. Maurice L. Moore, 
director of the research laborato 
ries and Dr. Glen E. Ullyot, direc 
tor of organic chemistry. 


Bjorksten to Build 


New Laboratories 


\nnouncement of the purchase 
of a 168 acre tract of land by Bjork- 
sten Research Laboratories was 
made recently by Dr. Johan Bjork 
sten, president of the company. 
The land, immediately outside 
Madison, Wisc., will be used fon 
the erection of buildings to house 
new testing units, etc. 


Over 87% of Fair Trade Manu- 
facturers Did Not Raise Prices 


Over 87 per cent of the manu- 
facturers whose products are fair 
traded have not raised their prices 
since the beginning of the Korean 
war. An additional 7 per cent have 
not increased fair trade prices but 
expect to do so and 6 per cent 
have announced increases. The 
foregoing are the results of a tele- 
graphic survey of 12 industries by 
the Bureau of Education on Fair 
Trade. 


One Quarter of Drug Store 
Customers Buy Cosmetics 


Of customers entering drug stores, 
the largest proportion—39.2 per cent 

patronize the fountain, 31.7 per 
cent buy in the tobacco-candy-peri- 
odicals department, 25.6 per cent in 
the drugs-toiletries-sundries section, 
and 3.5 per cent in the prescription 
department, according to a nation- 
wide study of independent drug 
stores recently completed by Alder- 
son & Sessions. 


Breath and Body Deodorizing 
Chewing Gum to be Offered 


A breath and body deodorizing 
chewing gum, employing chloro- 
phyllins as the deodorant principle 
will be placed on the market as 
soon as a suitable name for it is 
selected. The gum will be manu 
factured and sold by the American 
Chicle Co. Long Island City, N.Y. 


Perfume Blending and Olfactory 
Evaluation Course at N. Y. U. 


The evening course on “Aromat 
ics: Olfactory Evaluation and Per- 
fume Blending’ by Samuel Klein 
was resumed at the Washington 
Square branch of New York Uni- 
versity, September 25. The course 
15 evening sessions on 
followed by laboratory 


consists ol 
Mondays 
work. 
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Italian Delegate Investigates 


U. S. Essential Oil Market 


Giuseppe Sacerdote recently re- 
turned to Italy after a visit to this 
country and Canada to study the 
market for Italian essential oils. 
Mr. Sacerdote represents the Ital- 
ian Government, the Unione In- 
dustriale of Turin, and the Indus- 
trial and Agricultural Chamber of 





Giuseppe Sacerdote 


Commerce of Italy. When inter- 
viewed, Mr. Sacerdote said that 
chances for marketing his country’s 
products here are excellent and 
that he found a great deal of inter- 
est in Italian oils at the companies 
he visited. During his stay in New 
York and Montreal Mr. Sacerdote 
was a guest of the Collins Chemi- 
cal Co. and Collins Canadian 
Chemical Co. 


Opportunities for Low Priced 
Cosmetic Lines in France 


There are many opportunities 
for more business in the low priced 
cosmetic lines in France now ac- 
cording to Philip Chaleyer, presi- 
dent of Ph. Chaleyer, Inc., New 
York, who returned on the Liberte 
September 12 after spending the 
Summer in France. Cosmetic lines 
at present are expensive and 
poorly distributed, he reported. 
Since the Korean war started prices 
of raw materials have followed the 
general tendency all over the world 
and are higher; and there is a scar- 
city of products imported from the 
French colonies in the Pacific area 
and the Indian ocean. During Mr. 
Chaleyer’s trip he travelled exten- 
sively in France where he visited 
the associated company, Laborato- 
ries L. Bornand & Cie, Neuilly sur 
Seine. He found that the company 
had _ considerably developed its 
business in the last three years. 
Plans were made to continue the 
close cooperation of his company 
with the associate company to 
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carry out a program of research in 
new aromatic chemicals. 


Pharma-Craft Corp. Adds Fourth 
Deodorant to Its Line 


Pharma-Craft Corp., Louisville, 
Ky. has added a fourth deodorant, 
Ebb, a liquid cream to retail at $1 
to its line. It has reduced the price 
of its Fresh deodorant soap from 
25 cents to 19 cents plus the new 
four-bar 69 cent pack. 


Father and Son Now in Firm 
Representing A. H. Wirz in Cuba 


The newly reorganized firm of 
Roberto Ortiz & Son which repre- 
sents A. H. Wirz Inc. Chester Pa., 
manufacturers of collapsible tubes 
and plastic specialties, in Cuba is 
another instance of a father and 
son association in business, a rela- 
tionship which has proved to be 
unusually successful in a number of 
instances in the cosmetic and its al- 
lied industries. Roberto Ortiz 
Planos, as reported in our last is- 
sue, has been the representative of 
A. H. Wirz Inc. in Cuba for 21 





Roberto Ortiz Planos 


years with the headquarters in Ha- 
vana. When his son expressed a de- 
sire to become associated with his 
father in the business he joined the 





Roberto Ortiz Hector 


organization and subsequently the 
company was reorganized with 
both as members of the firm. 


Use of Aromatics Extended to 
Girdles, Brassieres and Lingerie 


Acting on the sales psychology 
principle that if a woman has the 
choice of buying a fresh, agreeable 
smelling, correctly perfumed arti- 
cle and one that is not she will 
leave the one that is not on the 
counter, J. Hilary Herchelroth has 
adapted suitable perfumes for 





]. Hilary Herchelroth 


women’s girdles, brassieres, hose, 
slips and lingerie in a unique way. 

For example for hose he has a 
perfumed blotter cut out in the 
form of a shapely leg; for a girdle 
he has one in the form of a girdle 
with a picture of one on the ob- 
verse side. On the reverse side in- 
structions are given for properly 
washing the garment. Similarly 
other garments for which an ap- 
propriate odor is offered and on 
which of course the odor is im- 
pregnated, are available in various 
designs. Usually for lingerie the de- 
sign is a circle, a heart or a humor- 
ous card. Manufacturers pack the 
cards with the various garments so 
that the odor is delicately suffused 
through them. When the garment 
is removed from the package the 
purchaser is advised to put the 
perfumed blotter in the bureau 
drawer with the garment. 

Mr. Herchelroth is an odor en- 
gineer who seeks to create odors 
to counteract unpleasant odors 
such as in moth balls, wet paint, 
long haired dogs, etc. He gave up 
his position as physical instructor 
for New York police to undertake 
this work some years ago. Other 
objects on which he has worked 
with success have been writing pa- 
per, memo pads, shelf paper and 
greeting cards. The field of appli- 
cation of odors industrially, he 


feels, is just in its infancy. In an ar- 


ticle about his work in the Ameri- 
can Magazine he defined his pet 
hate as a beautiful woman without 
perfume, which he said is like a 
picture without a frame. 


The American Perfumer 


American Society of Perfumers 
Hears Lecture on Citrus Oils 


A large and attentive audience 
enjoyed an exceedingly interesting 
and informative illustrated lecture 
by Dr. Ernest Guenther, chief 
chemist for Fritzsche Brothers, Inc. 
at the September 20 meeting. Dr. 
Guenther described the cultivation 
of the citrus fruits briefly and went 





Dr. Ernest Guenther 


into considerable detail in explain- 
ing the various methods by which 
the citrus oils are produced. As he 
had an audience of experienced 
perfumers he was able to dis- 
cuss technicalities which ordinarily 
would not be _ possible. 

The meeting was presided over 
by George Tombak, president, and 
a question and answer period of 
much interest followed the lecture. 
At its conclusion a rising vote of 
thanks was given Dr. Guenther; 
and Col. Marston Taylor Bogert 
who was an honored guest received 
a fitting expression of his contribu- 
tion to American perfumery by Dr. 
Guenther and Mr. Tombak. 


Basis and Development of Fair 


Trade Explained in NWDA Book 


The second edition of “The Ba- 
sis and Development of Fair 
Trade” has just been issued by the 


National Wholesale  Druggists’ 
Assn., 330 W. 42nd. St. New York, 
18, N.Y. 


It is a compendium of the econ- 
omics and the law of fair trade in 
operation in 45 of the 48 states, in- 
cluding an interpretive analysis of 
all court decisions on the fair trade 
laws, samples of fair trade laws and 
other laws relating to fair distribu- 
tion and model fair trade contract 
forms suitable for use under fair 
trade laws. It has been completely 
revised and brought up to date. 
The book will contribute to a bet- 
ter understanding of the basic 
principles underlying the establish- 
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ment of fair, equitable and lawtul 
distribution and the basic princi- 
ples underlying the operation of 
fair trade laws. 


Barber and Beauty Supply Mfrs. 
Elect Sheldon Odell President 


Sheldon R. Odell, the Odell Co., 
Newark, N.J. was elected president 
of the National Beauty and Barber 
Manufacturers’ Assn. at the annual 
meeting in Chicago. Other officers 
are: Karl H. Mamlok, first vice 
president; Mrs. M. S. Mattson, sec- 
ond vice president; C. Van Hou- 
sen, third vice president; Mrs. Ruth 

Gaylord, fourth vice president; 
Clarence I ong, fifth vice president, 


Arthur S. Posner, Roux Distribut- 
ing Co., secretary; and Harold 
sertrand, Conti Products Co., 
treasurer. New directors elected 
were W. L. Heckman, Jerry D. 


Kaufman and Paul R. Mulvaney. 
J. Edward Dwyer was named hon- 
orary chairman of the board. 


Luis de Hoyos Jr. Lands 


457 lb. Tuna Fish 


Continuing his record angling 
achievements Luis de Hoyos, Jr. of 
Svyvnfleur Scientific Laboratories, 
Monticello, N.Y. landed a 457 Jb. 
tuna fish off Montauk Point, L.L., 
N.Y. Aguust 29. With a 39 thread 
line it took Mr. de Hoyos an hour 
and a quarter to land the monster. 
Mr. de Hoyos is a skilled disciple of 





Mr. de Hoyos with his record catch 


Isaac Walton and has set several 
light tackle world records in south- 
ern waters. 


Bymart Names Regional 
Sales Managers 


Regional and district sales man- 
agers were appointed recently by 
Phil Kalech, vice president of By- 
mart, Inc. to launch the promo- 
tion campaign planned for Tintair, 
the new home hair tint. The re- 
gional executives are Byron Nel- 
son, Western states, Hugh Smith, 





Phil Kalech 


Eastern states, and Nat 
Central states. 


Kalech, 
Together with their 
district managers, most of these 
men were previously associated 
with Mr. Kalech or Martin L. 
Strauss II, president of Bymart. 
Sales districts in the West will be 
managed by Hal Silverstein, Stuart 
Schweit and Sam Hughes. Eastern 
districts will be handles by Edmond 
LaFond, Jack Sirkin and Walter W. 

Cadger. Sales activities in the cen- 
tral states will be directed by R. J. 
Noland, A. N. Christensen, Arnold 
Jatlee, G. S. Atkin, A. A. Goldman 
and W. G. Stewart. 


Cosmetic Credit Men 


to Elect New Officers 


New officers will be elected at 
the October meeting of the Drug, 
Cosmetic & Chemical’ Credit Men’s 
Assn. When meetings for the Au- 
tumn and Winter were resumed 
September 21, Chairman John H. 
Alexander appointed a nominat- 
ing committee composed of Joseph 
Lynch, W. E. Foster and Edwin W. 
Kavanagh. The October meeting is 
scheduled for October 18. 


Allied Assn. of Michigan Enjoys 
Golf Movie at Last Meeting 


The last golf meeting of the 
Chemical & Allied Industries Assn. 
of Michigan for the 1950 season, 
September 26 at the Birmingham 
Country Club was notable for the 
final play-off of the season and a 
golf movie which followed the din- 
ner afterwards. 
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Charles P. Walker Jr. New 
Chairman of DCAT 


Charles P. Walker, Jr., general 
sales manager Charles Plizer & Co., 
Inc., is the new chairman of the 
Drug, Chemical and Allied ‘Trades 
Section of the New York Board of 
Trade. Other newly elected oflicers 
are: Vice Chairman Charles M. 





Charles P. Walker Jr 


Macauley; ‘Treasurer, Hugh S. 
Croson; Counsel, James G. Flana 
gan. Among those on the execu 
tive committee are Donald 5S. 
Cushman, J. Wayne Luther, George 
Ralph Clark, Harold Cummings, 
Russell Fosbinder, Claude Han- 
ford, David Hayden, William Huis 
king, Boyd O’Connor, Fred Singer, 
Sydney Stokes, Stephen Urban and 
Lloyd Volckening. 


Montenier, Inc. Moves 
To New Offices 


Jules Montenier, Inc., Chicago, 
has moved to new offices at 440 
West Superior St. The new quan 
ters will also provide space lor 
Squeeze, Inc., a Montenier subsidi 
ary. 


Alrose Chemical Co. to Expand 
Laboratories and Plant 


Ihe <Alrose Chemical Co. is 
planning to expand its laboratory 
facilities and its plant in Cranston, 
R.1. in accordance with plans made 
when the company was acquired by 
the Geigy Co. in April 1949. The 
\lrose Chemical Co. was founded 
in 1933 and incorporated two years 
later. Although the Geigy Co., a 
well known Swiss concern with an 
American company of the same 
name, acquired all of the outstand 
ing stock of the Alrose Chemical 
Co. all of the officers of the latter 
continued with it in the same ca- 
pacity. Mark Weisberg, the former 
owner is president and general 
manager; H. W. Zussman is vice 
president; Abraham Weisberg is 
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counsel and assistant treasurer and 
L. Corman is secretary. With added 
resources the company is making 
splendid progress. 


Naves of Givaudan Named Cheva- 
lier of French Legion of Honor 


Dr. Y. 
pharmaceutical and chemical re- 
serve corps of the French Navy, 
has been promoted to Chevalier of 
the Legion of Honor by a decree 
ol the Minister of National De- 
lense. This honor is in recognition 
of the most distinguished military 
particularly 
World War. 


servile es, 
Second 


Dr. Naves was born in 1902; he 


entered the service in 1925 at 
Brest, where he was stationed on 
the battleship Condorcet, and he 
was ranked first in the promotion 
from the midshipmen’s school in 
1925. The tollowing year he again 
had first ranking upon graduation 
from the officers’ school of the 
pharmaceutical and chemical re- 
serve corps of the Navy. 

Dr. Naves has been associated 
with the perfume industry since 
1927. An eminent research chemist 
for L. Givaudan & Cie., S.A., Ge 
neva, he is the author of the book, 
“Natural Perfume Materials,” and 
of several hundred papers dealing 
with original research in essential 
oils and aromatic chemicals. 


Miss Salee and Bathing Beauties 
Charm California Cosmetic Assn. 


Ihe teature of the September 29 
meeting of the California Cosmetic 
\ssn. in Lucey’s restaurant, Holly- 
wood, was a talk by Miss Gene 
Salee, president of Gene Salee, Inc. 
and second vice president of the as 
sociation on “The Long Stemmed 
American Beauty.” It was in the 
nature of a commentary on a colon 
motion picture film shown by the 
bathing suit firm of Cole of Cali- 
entitled “Behind the 
The line of 1950-51 bathing 
suits was shown. Afterwards live 
models from the Caroline Leon 
etti School of Charm gave living 
illustrations. It was the last quan 
terly dinner meeting of the yea 
and proved to be an instructive and 
entertaining affair with a dozen 
\merican beauty roses as the door 
prize. About 100 were present. 


fornia 
Seams.” 


N. Y. Board of Trade Revives 


Monthly Publication 


The first issue of Business 
Speaks, a newly revived publica- 
tion of the New York Board of 
Trade, has appeared. 


R. Naves, officer of the 


during the 


Gov. Dewey and Officials Honor 
Committee Headed by de Hoyos 


The Sullivan County Republi- 
can Committee, an alert and virile 
organization of which Mayor Luis 
de Hoyos, active head of Synflew 
Scientific Laboratories of Monti- 
cello, N.Y. is chairman, held its 
annual dinner at the Concord Ho- 





Hon. Luis de Hoyos 


tel, Kiamesha Lake, N.Y. Septem 
ber 19. 

Mayor de Hoyos proved to be 
an excellent toastmaster and intro 
duced as speakers Lieut-Gov. Jo- 
seph E. Hanley who is a candi- 
date tor U. S. senator; William L. 
Pteiffer, chairman of the New 
York Republican State Commit- 
tee; Congresswoman Katherine St. 
George; Arthur H. Wicks, majority 
leader, New York state senate; 
William F. Bleakley; Senator ]. 
Raymond McGovern and Assistant 
\ttorney General Hyman = E. 
Mintz. An unusually well designed 
booklet of 34 pages entitled ‘Vic- 
tory in °50’ ’containing the menu 
was distributed to each guest. The 
booklet was well illustrated and 
opened with a_ greeting from 
Chairman Luis de Hoyos. A mes 
sage from Gov. Thomas E. Dewey 
and brief but significant articles by 
distinguished state officials added 
to its interest. Photos of the 1950 
G. O. P. candidates were included 


Magnus, Mabee & Reynard 
To Handle Dow Specialty 


Che announcement that Magnus, 
Mabee & Reynard, Inc., has been 
appointed distributor for Propylene 
Glycol N.F. was made at a recent 
dinner at New York’s Gramercy 
Park Hotel. Representing the Dow 
Chemical Co., manufacturers of the 
product, at the dinner were Richard 
Crider, B. L. Barry and R. W. For- 
sythe. Percy, Joseph and Robert 
Magnus were among the M. M.& R. 
executives present. 
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Robert Ricci of Nina Parfums 
on Trip with Jacqueline Cochran 


Robert Ricci of Nina Ricci Par- 
fums, Paris, France is on an ex- 
tended = by airplane with Jac- 
queline Cochran, U.S. distributor, 
visiting the principal outlets in the 
United States. The first stop was 
in California. Prior to departing 
on the trip a reception was held at 
the home of Miss Cochran to in- 
troduce Mr. Ricci to the executives 
in the metropolitan territory. Mr. 
Ricci will fly back to Paris next 
month. 


Fine Chemical Sales Clinic 
in New York November 2 and 3 


Selling techniques employed for 
fine and heavy tonnage chemicals, 
sales service, and the introduction 
of new chemicals will be covered 
during a two-day “chemical sales 


clinic” to be held in New York 
City Nov. 2 and 3 at the Hotel 
Roosevelt by the Salesmen’s Asso- 


ciation of the American Chemical 
Industry. The clinic, first to be 
staged by the group, is open to 
members, any chemical sales man- 
ager, salesman, or student of chem- 
istry in his senior year or in grad- 
uate school interested in_ this 
branch of the industry. 

Cost to nonmembers is $22.50; 
members, $20; students, $15. ‘Two 
luncheons and banquet are in- 
cluded. Registration lavas may be 
obtained from Paul Slawter, Jr., in 
care of the association at 225 Park 
Ave., New York City. 


Bottle Users Being Supplied 
on a Restricted Basis 


Although operating its glass con- 
tainer plants at curtailed produc- 
tion as a result of strikes beginning 
in June and affecting three large 
soda ash producers, the Owens-Il- 
linois Glass Co. has been able to 
supply all of its old customers on a 
restricted basis. “This reduced pro- 
duction has been made possible by 
using other smaller soda ash sup- 
plies available in this country, 
some shipments ordered from Eu- 
rope, and through a greater utiliza- 
tion of broken up, used bottles and 
other materials, according to S. L. 
Rairdon, vice president and general 


sales manager of the glass con- 
tainer division. 
Under today’s conditions the 


company points out it is hoped 
that glass container users will plan 
to utilize inventories of empty bot- 
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tles together with quantities they 
will receive in the next several 
months. Such procedures are con- 
tributing materially to more evenly 
distributed packaging plant opera- 
tions and will clear the decks for 
longer runs on short items when 
full production of glass containers 
is once more available. 


Toni Announces Sales 
Department Reorganization 


The creation of the post of as- 
sistant general sales manager, to be 
filled by Stuart K. Hensley, was re- 
cently ‘announced by R. N. W. 
Harris, president of The Toni Co., 
Chicago. Mr. Hensley will work di- 
rectly under Mr. Harris who is di- 
recting sales while Bernard Gould, 
sales manager, is on a special as- 
signment. 

Also announced was the promo- 
tion of Walter G. Willie, former 
Detroit sales manager, to Mr. 
Hensley’s old post, that of Central 
regional sales manager, and the 
transfer of Carle Randall from 
Eastern sales manager to Western 
sales manager. Joseph Salganik be- 
comes Eastern sales manager and 
Robert Wallace of the Los Angeles 
division succeeds him as New York 
division manager. 


Gift Items Being Sold in 
Beauty Shops Now 


In addition to the displays of toi- 
let preparations and grooming 
equipment at the exhibition of the 
beauty and barber supply conven- 
tions in Chicago last month gift 
items such as cigarette lighters, cos- 
tume jewelry, nylon hose, Christmas 
candles and kitchen utensils were 
shown. Numerous beauty shops are 
now carrying some of these items 
for sale to their customers. 


Deterioration in Department 
Store Service Shown in Survey 


Marquette University studies in 
Milwaukee recently released indi- 
cate that customers of Milwaukee 
department stores are not receiving 
as competent attention from sales 
clerks as they did in 1948. The sur- 
vey covered six stores to which 
9,000 shopping trips were made in 
a six months period. 

The reasons given were: Sales 
person busy with other customers, 
sales persons talking together, no 
sales person in sight, sales person 
fixing stock and customer deliber- 
ately ignored. Only about one-third 
of the clerks attempted to “trade 
up” requested merchandise. 


Can Develop Cosmetic Sales 
to One Billion Dollars Yearly 


The Office of Industry and Com- 
merce, Department of Commerce, 
through its Chemical Division, is 
responsible for the statement that 
trade analysts assert toilet prepara 
tions sales, in this country, can eas- 
ily be developed to a billion dolla 
volume. They point out the per 
capita consumption of toilet prepa- 
rations is under $10, while each 
person in the United States buys 

$28 worth of tobacco and $60 
worth of alcoholic beverages; they 
say eventually the excise taxes 
must be reduced; and that the 
growing population is constantly, 
and actively more “public con 
scious” to cosmetic needs. 

They remark that the retail out- 
lets, in recent years, have signifi- 
cantly increased. A survey showed 
sales in super markets—over 60% 
per cent of which vend toiletries— 
jumped constantly. Other chain 
stores have dropped certain special- 
ized products to sell toilet prepara- 
tions. It was found that there is 
much more mail order and house 
selling by well established firms. 
One very large national firm, 
which sells household utility prod- 
ucts direct to the consumer, has ex- 
panded to include a_ specialized 
cosmetic line, which it obtains 
from a nationally known manufac- 
turer. It was discovered the great 
increase in retail outlets has stim- 
ulated healthy competition among 
the traditional cosmetic retailers. 
There is better promotion also. 


Mennen’s Baby Oil Dispenser 
Stimulating Sales 


The new baby oil “easy-flo” dis- 
penser which is operated by a 
plunger with one hand while the 
mother holds the baby with the 
other is proving to be a winner. 
The amount of oil is easily con- 
trolled there is no spilling and no 
cap has to be removed from the 
bottle. The dispenser was created 
by the Mennen Co., Newark, N.]. 
and is given with each purchase of 
a 49 cent bottle of Mennen baby 
oil. 


Regulations for Trading with 
Japan Now Available 


Additional regulations relating 
to foreign trade with Japan have 
been issued by the Supreme Com- 
mander of the Allied Powers and 
are published in the Federal Reg- 
ister, Vol. 15, No. 148. 
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Daughter of Henri E. Pfaltz 
Married in St. Bartholomew’s 


Miss Josephine Perrine Pfaltz, 
the charming daughter of Mr. and 
Mrs. Henri Eberts Pfaltz, and niece 
of Arnold L. van Ameringen, was 
married to Richard Leigh Morse in 
St. Bartholomew's church, New 
York, N. Y. on the evening of Sep- 
tember 30. The bride was given in 
marriage by her father. Following 
the ceremony a reception was held 
in the Park Lane hotel. Mrs. Morse 
is an alumna of Skidmore College. 


McCall’s Appoints 
Beauty Editor 


McCall’s magazine has dropped 
the position of style and beauty ed- 
itor and appointed Dolly Reed 
beauty editor and Estelle Lane 
fashion editor. The two new posts 
replace the position formerly held 
by Hildegarde Fillmore, who now 
becomes a contributing editor 
working on special projects. 


D. H. McConnell Day Celebrated 
by Avon-Allied Inc. Executives 


To help executives become bet- 
ter acquainted with junior mem- 
bers of the staff of the company 
founded and built up by him, the 
late David H. McConnell set apart 
a day in each year for a social gath- 
ering on the golf links for members 
of the executive staff. It was started 
many years ago and the splendid 
custom was continued after his 
death. This year “McConnell Day” 
as it has become known was cele- 
brated September 29 at the Mt. 
Kisco Country Club, Mt. Kisco, 
N. Y. As usual it was a complete 
success in every way. 


Helen Neushafer Announces 
New Shade at Yacht Party 


Mrs. Helen Neushafer, president 
of A. Sartorius & Co., New York, 
announced a new shade of lipstick 
and nail polish called Treasure Is- 
land at a recent press party aboard 
her yacht anchored in Long Island 
Sound. In honor of the occasion 
the yacht’s crew were costumed as 
buccaneers and the ship was decor- 
ated to recall pirate days on the 
Spanish Main. 


Cincinnati Drug & Chemical Assn. 
to Hear Lecture on Astronomy 


Dr. Paul Herget, a nationally 
known astronomer who did exten- 
sive work for the government dur- 
ing World War II will lecture on 
“Interesting Features of Astron- 
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omy” at the meeting of the Cincin- 
nati Drug & Chemical Assn. in the 
University Club, Cincinnati, Octo- 
ber 27. 


Felton Chemical Opens 
Dallas Office 


In a move to provide its Texas 
and Western Louisiana customers 
with localized service, Felton 
Chemical Co., Inc., Brooklyn, N.Y. 
has opened a new office and sales- 
room in Dallas, Texas, according 





Herbert D. Berger 

to Frank Brumburgh, sales mana- 
ger. In charge of the new office is 
Herbert D. Berger, who previously 
had served as Felton field repre- 
sentative in other areas. The new 
Dallas office is located at 209 North 
Hawkins St. 


New Variable Color 
Display Lighting Shown 

A new system of color lighting 
for store interior and window dis- 
plays was shown September 27 at 
the Consolidated Edison Building 
in New York. The system, called 
Rollocolor uses units of four lights 
wired to a control box to provide 
over 500 different colors of light by 
turning a knob similar to the sta- 
tion selector on a radio set. The 
dial on the control box is cali- 
brated so that a particular color 
can be chosen if desired. Among 
the displays used in the demonstra- 
tion was one by Coty, Inc., New 
York, which featured continually 
changing light playing against the 
company’s packages and a specially 
designed bac kdrop. 

Rollocolor units, manufactured 
by the Color Lighting Corp., have 
been ordered by at least one New 
York department store and for in- 
stallation in the lobby of a new of- 
fice building. 

The Rollocolor system is avail- 
able in spotlights as well as strip 
lighting and can be controlled by a 
motor drive. The company is in- 
vestigating the color matching pos- 
sibilities of the new lighting 
method. 


Edward Sagarin Tells S. C. C. 
About Progress in Odor Science 


Edward Sagarin, Givaudan-Del- 
awanna, Inc. author of “The Sci- 
ence and Art of Perfumery” and 
translator of “Natural Perfume 
Materials” by Naves and Mazuyer 
discussed “Progress and Problems 
in the Science of Odor” at the Oc- 
tober 10 meeting of the Chicago 
chapter of the Society of Cosmetic 
Chemists, following dinner at Hen- 
rici’s restaurant in the Merchan- 
dise Mart. A discussion period fol- 
lowed. 


Penicillin Dentrifrice May Soon 
Be on Open Market 


Dentocillin, the new Jergen’s 
penicillin dentifrice, will probably 
be sold over the counter in a short 
time. At present the product is 
available only on a dentist’s pre- 
scription. Originally the company 
planned to market it over the 
counter immediately but the Food 
and Drug Administration objected. 
Asa prescription product Dentocil- 
lin is getting valuable support from 
dentists and druggists, while gain- 
ing credit with F.D.A. officials 
through the dentists’ recommenda- 
tions. The new dentifrice was first 
announced several months ago. 


Among Our Friends 


JOSEPH KEHO, president of 
Dorothy Gray Inc., and president 
of the Toilet Goods Assn. was the 
guest speaker at the first Autumn 
meeting of the Professional Sales 
Club in the Hotel Belvedere, New 
York, N.Y. September 19. 


HOWARD DE VILBISS, presi 
dent and general manager of the 
De Vilbiss Co. is vacationing in 
Europe. Prior to sailing September 
20 he and the staff of the New 
York office were hosts at a recep- 
tion in the new offices in Rockefel- 
ler Center, to executives in the cos- 
metic industry. 


JOSEPH B. SCHUBERT as- 
sumed the position of sales man- 
ager of Ogilvie Sisters, New York, 
N.Y., October 1. He was formerly 
eastern sales manager and prior to 
that served as sales manager for 
Kathryn, Inc. and the House of 
Westmore. 


DR. R. L. FRANK, formerly of 
the University of Illinois is the 
new director of research for Edwal 
Laboratories, Ringwood, III. 
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Just call or write for fast, capable assistance on stand- 
ard closures or exclusive custom designed closures 
and packaging specialties. All standard sizes are 
available in phenolics, ureas, styrene or polyethlylene. 
Samples and prices on standard stock items will be 


supplied promptly on re- 

quest — estimates on spe- 

cialties will be forwarded 

upon receipt of your draw- 

ings or blueprints. Please W 
address inquiries to 

Mack Molding Co., Inc., MOLDED 


Main Street, Wayne. N. J. EXCELLENCE 


WAYNE, NEW JERSEY + ARLINGTON, VERMONT +» WATERLOO, P.Q.. CAN. 
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JOSEPH DANILEK, the ene 
getic president of Mary Chess Inc. 
like PIERRE HARANG ol Hou 
bigant, is an expert tennis player. 
He recently won, with a partner, 
the senior doubles tennis cham 
pionship of Lake Placid. 


JOHN DENNEY of Denney & 
Denney, Philadelphia, Pa. d 
parted for a vacation in Hawaii, 
September 30. 


FREDERICK J. LUEDERS, 
president of George Lueders & Co., 
New York, has returned to tull 
time duty at his office. Mr. Lueders 
has been recovering from a serious 
operation. 


DR. FRANKLIN T. PETERS 
has been appointed manager of the 
newly-established Market Develop 
ment Department of  Hevden 
Chemical Corp., New York. DR. 
ARTHUR L. DAVIS will be in 
charge of New Products Applica 
tions. Also assigned to the new de 
partment are George H. Wiech, 
and Ely Balgley. 


PAUL B. SLAWTER, JR.., vice 
president of The House of Hayden 
I wiss, New York, N. Y. will be the 


speaker at the symposium on “Pub 





lic Relations and the Consultant” 
at the open door meeting of the 
\ssociation of Consulting Chemists 
and Chemical Engineers, Inc. at 
the Hotel Shelburne, New York, 
October 24. 


JEAN MAUBERT, a director of 
P. Robertet & Cie, Grasse, France, 
will arrive in the United States Oc- 
tober 17 for a visit of one month 





Jean Maubert 

in this country. He will make his 
headquarters at the New York ol- 
fice of the firm, P. Robertet, Inc. 
which is under the capable direc- 
tion of Shaw Mudge. While here, 
Mr. Maubert will endeavor to visit 
as many of his friends in the indus- 
try as possible. 


AMERCHOLS 


are naturall 


WILLIAM BONYUN, formerly 
president of Daggett & Ramsdell 
Inc. has joined O’Brien & Dor- 
rance as marketing and __ sales 
consultant on cosmetic and drug 
accounts. 


F. M. RIVINUS JR. has been 
elected president of Smith, Kline & 
French International Co. and 
Smith, Kline & French Inter-Amer- 
ican Corp., Philadelphia, Pa. 


DR. GUSTAVUS J. ESSELEN, 
vice president of the United States 
Testing Co., Hoboken, N.J. has 
been elected vice president of the 
Society of Chemical Industry of 
London, England. He has been 
chairman of the American section 
of the Society in the past year. 


ERNEST R. DURRER, execu- 
tive vice-president of Givaudan- 
Delawanna, Inc., New York, has 
just returned from a ten week trip 
through Switzerland, France, Ger- 
many and Italy. Mr. Durrer ob- 
served that most Europeans believe 
that there is littlhe danger of the 
outbreak of a world conflagration. 
He remarked that perhaps because 
they are sitting on the edge of a 
precipice, Europeans tend to take 
a rather fatalistic view of their dan- 


gers. 


y superior 


The AMERCHOLS are surfactants which are NATURALLY good for the 
skin and hair. They are odorless, color free forms of cholesterol and 


related rare sterols which we isolate in purified form from animal 


tissues. They are stable in the presence of acids, alkalies and most 


drugs. 


Try AMERCHOL L-101 in your hair preparations. It is a highly 


effective liquid-cholesterol penetrant. 


aaa 
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WE KNOW OF NO CASE OF ALLERGY DUE TO AN AMERCHOL 


Our research laboratories are available to you for advice and information. 


I 
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Our booklet will help you formulate the AMERCHOLS in O/W and 


W/O emulsions. 


MRKAN CHOLESTEROL PRopucTs 
MiLttow POCA tE Se < 
= N. NEW Jersey 
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MILTON J. LEVY is the new 
head of Herb Farm Shop Ltd., 
New York. FRED SPITALNY, re 
tiring president, remains on the 
board of directors. 


H. O. BREUER, representative 
in Mexico of Syntomatic Corp. 
New York, N.Y. manufacturers of 
aromatics, perfume oils and _fla- 
vors, has moved his office to larger 
quarters due to the increase of his 
company’s business. His new ad- 
dress is Motolinia 5-310, Mexico, 
D. F. 


ROYDEN STEWART assumed 
his new duties as managing editor 
of American Druggist October 1. 
Mr. Stewart is a native of Okla- 
homa where he was born and edu- 
cated. Aside from his service in the 
armed forces in World War II from 
which he retired as a captain, prac- 
tically all of his experience has 
been in editorial work. 


served as zone chairman and is a 
past president of the Westmont 
Lions Club. 


ROY TITUS, son of Mme. HEL- 
ENA RUBINSTEIN and vice presi- 
dent of Helena Rubinstein Inc. has 
been appointed chairman of the 
cosmetic committee for the Sister 


eae 


Roy Titus 





Kenny Fund and is aiding in the 


MISS JACQUELINE COCH- 
RAN president of the company 
that bears her name announces 
the reelection of WILLIAM M. 
HOLMES, president of James Mc- 
Creery & Co. as chairman of the 
board. He is also serving as chair- 
man of the board of Parfums Char- 


bert. 


JEROME F. MC GINTY has 
been made vice president of the 
Millmaster Chemical Corp., New 
York, N.Y. He has been with the 
company since 1946 and was for- 
merly a major in the Chemical 
Corps. 


Obituary 
Dr. E. L. Newcomb 


Edwin Leigh Newcomb, Phar. 
D., executive vice-president of the 

















F National Wholesale Druggists 
drive to obtain funds. Treatment Assn., died recently in Montclair, 
L. F. HAZNAW of Florasynth for infantile paralysis is offered at N. J. He was 67 years old. He was 
Laboratories, Chicago, Inc. has Kenny Institutes under the super- an officer in many trade organiza- 
4 been appointed deputy district vision of qualified physicians and tions, including the Bureau of Ed- 
governor of the eastern region of is available to all polio sufferers re- ucation on Fair Trade and the 
Lions International. The region gardless of ability to pay. Health Information Foundation. He 
consists of 14 Lions clubs with a FEANN NELSON is the new is survived by a son, E. Allen New- 
combined membership of about manager of the cosmetic depart- comb, secretary of the N.W.D.A., a 
500 Lions. Previously he had ment of Henry Rosenfeld, Inc. daughter and five grandchildren. 
Get Double Dividends from 
; Perfume Sales with 
hid Miniature Bottles 
iniature Bott! 
\ double sales appeal is made by beautiful miniature per- 
fume containers. With your perfume in them they may be 
used in two ways: 
Brightly colored bottles match 
other decorations on the Christ- FIRST as new and original Christmas Tree decorations. The 
mas tree. Also in gold and silver ‘ . ‘ . ° 
Guides plastic serew stopper with a hole in it makes it easy to 
suspend the brightly colored perfume containers on the 
} Christmas tree. 
SECOND as highly desirable perfume containers for 
Milady’s dresser or purse. They also make excellent bridge 
| prizes and other party gifts. 
The compelling eye appeal and sales appeal of Lovely miniature perfume bottles 


and vials of crystal brilliant, delicately wrought, hand blown glass will increase 
your sales. 


Write for Samples and Full Information 


Special Glass Products Co., 10 W. 33rd St., New York 1, N. Y. 
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You'll no longer worry about damaging Mixer or Filter 
Motors or the electrical connections because they're com- 
pletely protected from spilled or splashed liquids and care- 
less washing at the end of an operation. You'll like the 
sparkling appearance of the highly polished, easy-to-clean 
stainless steel and you'll find it takes less time and labor to 
keep Alsop Equipment clean. Whether you base your buy- 
ing decision on efficient year-round service or on price, 
you'll be influenced by the obvious superiority of Alsop 
Filters, Mixing Machines and Tanks. Why not write for a 
copy of our complete descriptive catalogue today? 


POSITIVE FILTRATION 
This Alsop “Sealed-Disc” 
Filter assures uniform, 
positive filtration at low- 
est-cost. It’s simplicity, 
portability and compact- 
ness means convenience 
and speed in operation. 


Write to Alsop Engineering Corporation 
510 Rose Street Milldale, Conn. 


BU a 


Filters, Filter Discs, Mixers, 
Agitators, Pumps and Tanks 
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Market Report 


Prices of R 


A WAVE of price advances swept 
LX the raw materials market ove 
the past month. Most all essential 
oils scored substantial gains with 
the upward trend being accom 
panied by advances in such items 
as the tartrates, ethyl alcohol, bis 
muth salts, the glycols, and benzal 
dehyde. 


Alkalis Will Be Searce 


The supply ol potash com 
pounds and soda ash has fallen 
considerably behind demands by 
reason of strikes that shut oft be- 
tween 75 to 80 percent of the coun- 
try’s total production of alkalis, It 
will take from six to eight weeks 
belore alkali plants that had been 
closed can be put into tavorable 
operating condition, and in view ol 
the tremendous tonnage lost, trade 
observers fear that a tight supply 
position will continue in these basic 
chemicals over the remainder ol 
the year. Benzol is so short in sup- 
ply that occasional odd lots in the 
open market are commanding pre- 
miums of 18 to 20 cents per pound. 


Aromatic Chemicals Uncertain 


Several aromatic chemicals that 
are dependent upon an = uninte) 
rupted supply of benzol, soda ash, 
synthetic phenol and potash com 
pounds are in a highly sensitive po 
sition because of existing shortages. 


Vanillin and Glycerin Searce 


Coumarin, vanillin and glycerin 
were all scarce. Scare buying along 
with sharply higher prices quoted 
lor crude glycerin by non-refiners 
were the factors behind the acute 
supply position in refined material. 
Despite the fact that refined gly- 
cerin’ prices were moved higher 
major producers pointed out that 
they were unable to go into the 
open market and pay the fancy 
prices non-refiners were asking fon 
crude material, Consequently it be 
came necessary to allocate deliver 
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aw Materials Advance 


ies ol refined material especially 
since demands increased for the ac 
count of the pharmaceutical, cos- 
metic and other consuming indus 
tries. The increasing popularity of 
synthetic detergents has also been 
a contributing factor in making 
elycerin so short since natural gly- 
cerin is a byproduct of the soap 


kettle. 


Sharp Advance in Alcohol 


Phe advance in tartrates, namely 
tartaric acid, cream tarter, and tar- 
tar emetic was caused by rising 
crude material costs. The rise in 
ethyl! alcohol prices has been so se- 
vere that markups of from 30 to 40 
percent have been necessary in re- 
tail prices of some articles contain- 
ing a large percentage of alcohol. 
The advances accompanied by in 
creasing demands forced major al- 
cohol producers to use increased 
quantities of high cost grain in 
their operations. Although some 
purchases of the last Cuban mo- 
lasses crop had been for the ac- 
count of United States distillers the 
total gallonage purchased was far 
below that olf the previous year it is 
recalled. 

The future of most of these basic 
chemicals is not yet clear since it is 
quite possible that substantial 
quantities of alcohol, benzol, soda 
ash, and the potash compounds 
may be required by the Govern 
ment for use in the manulacture ol 
military supplies. 


Citrus Oils Going Up 


Consumers moving into a Fall 
market face continued rising prices 
on a number of essential oils. The 
pattern has already been set for a 
51.50 market on Florida orange. 
Early this year offerings at 45 to 50 
cents failed to attract buyers. The 
oil had been too low in price in 
terms olf value because of an over- 
supply. A changeover in equip- 
ment was the major factor behind 
the sudden reversal in the down 


ward trend. The past’ month 
brought a similar upward trend in 
California orange oil. The supply 
position in all varieties of lemon 
oil is reported as exceedingly firm. 
Shipping prices trom Italy have 
been steadily advancing and clos- 
ing prices on California oil show a 
rather substantial increase over 
those prevailing at the close of the 
preceding period under review. 


Bourbon Geranium and Vetivert 


The effects of the hurricanes 
which hit the floral crops in the 
Island of Reunion late last year are 
being felt in this market since there 
is virtually no Bourbon geranium, 
or vetivert available here. Quota- 
tions on both items are virtually 
nominal with occasional odd_par- 
cels commanding very fancy prices. 
A number of domestic oils are 
growing more expensive because of 
increased cost of production and 
crop conditions. As a result such 
stable items as apricot kernel and 
cedarwood oils are commanding 
better prices. 


Mint Oils Strong 


Mint oils which have been gain- 
ing in strength for many weeks 
showed further gains. The Bureau 
of Agricultural Economics raised 
the estimated output of the com 
merical mint corp for this year by 
2 percent over its August | forecast. 
Ihe Bureau places its 1950 pros- 
pective output of mint at 2,153,000 
pounds of which 1,627,000 pounds 
is peppermint, and 526,000 pounds, 
spearmint. This represents an in- 
crease of 3 percent in peppermint 
yield and | percent in spearmint. 
Menthol appeared to be the lone 
item that showed an easier trend 
toward the close of last month alte1 
rising to over $15 per pound. Men- 
thol prices are still regarded as 
far too high but the supply posi- 
tion continues exceedingly strong 
with the future being largely de- 
pendent upon the ability to obtain 
replacements from China. 
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Our perfumers offer a new perfume line of ex- 
cellent quality oils at $9.00 per pound. These ex- 
otic French type perfume bases will answer your 
seasonal problems. Ask for our leaflet Series 
No. 500. 


NYA 


To add quality and distinction 
to your particular products at 
low costs, we invite you to try— 


Rosanthol 


Reg. U. S. Pat. off. 
The indispensable rose base 


Lavendone 


A powerful lavender base 


Horianol 


Imparts a rich floral note to your product 










TAMBORINE EVENING FANTASIA 
| MOSS HUE FLEUR DE TIGRINE 
| BQT. FANTASIA 






Samples sent upon request 






| 
| 
Why pay increasing prices when you can obtain equally 
high quality replacements at reasonable prices. 





We offer you— 







Oil Geranium Algerian type No. 50 | 
Rhodinol A-99C | 
Rhodinyl Acetate ‘‘BB”’ 

Vetivert Acetate “MV” 

Oil Clary Sage Replacement ‘‘F”’ 

Oil Rose, Bulgarian Type “‘D”’ 


































Others on request QUALITY SERVICE PRICE 
B e ?/ NEW YORK AROMATICS CORP. 
e€ r J e Essential Oils — Aromatic Chemicals 
| . ) 
| CHEMICAL PRODUCTS, INC. iia i 
359 West Broadway ° New York 13, N.Y. + SRE a ae 


(Quality ladies | 


METAL CONTAINERS and CLOSURES 


i. 
BRIDGEPORT 





Vanities Powder Boxes 

Jar Caps * Perfume Vial Cases and Caps 
Bottle Caps Lip Brushes 

Dry and Paste Rouge Cases Drawn Talc Containers 


Lipstick Containers—Swivel, Slide, Automatic 


and 


Other Special Metal Products for the Cosmetic Industry 


THE Brivceport Meta Goons Mec. Co. 


BRIDGEPORT Established 1909 CONN. 





336 October, 1950 The American Perfumer 


PRICES IN THE NEW YORK MARKET 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 








ESSENTIAL OILS 


Cinnamon oil—Bark ...... 35.00@ 50.00 EMWEGO (OB) Kc ccccveceses 10.00@ 12.00 

All prices per lb. unless otherwise speci- DO. davacanukeseenncs 135@ 1.50 BO -Sacecadesceestecucns 3.65@ 4.20 
fied. Citronella, Ceylon ........ 140@ 1.50 CI eaccavcewceced 3.50@ 4.50 
RIED Sev ccitcnscnews 2.25@ 2.50 Neroli, Bigarde P. ........ 85.00@ 95.00 

Almond Bit, FPA per Ib. . 3.75@ 4.50 Cloves, Zanzibar .......... 1.95@ 2.10 Petale, extra NF ........ 155.00@180.00 
SWORE. BEES ecccccesevss 65@ 90 WOE kn cceaciscnc 2.25@ 2.60 ROR cdtcccecgaxcateous 3.85@ 4.10 
Apricot Kernel ........ 10@ 58 CNG ck ccnciwcveseccans 25.00@ 35.00 Ocotea Cymbarum ........ 15@ «90 
DUES cccardreeceusecdare 1.70@ 1.90 CD. sdvuseteountene sas 5.00@ 6.20 CIN caida ctcwsedeuaes 5.35@ 8.20 
Angelica Root ........... 135.00@190.00 CED scecetentevesnwecus 5.65@ 6.30 SE aa exeenxdwaenexs 35.00@ 42.50 
BRM We Te Be. cvccveceses 1.30@ 1.50 Dill— Orange, Florida .......... 25@ 1.10 
Aspic (spike) Span ....... 1.00@ 1.45 Ts caeccaraceensanes 5.60@ 6.00 IN i ie a 1.25@ 1.50 
BUMMED Acacevevavinncecs 110@ 1.50 COOE ccteccdccccsvcosacs 7.00@ 9.50 COPS C8 sc cweesvecensvs 150@ 1.75 
Nib ee ileamenkw cade 110@ 1.85 ee epee ees 5.75@ 6.00 Orris Root, abs. (0z.) ..... 65.00@ 70.00 
PINE Soc avinckcne wees 6.25@ 6.80 DOE rdcvdwanneeens 75@ 1.35 BU a vindcicecaeens 36.00 Nom’l 
MI kas éncdescudks 2.75@ 3.80 POE, SWE oc cccccsrves 2.65@ 3.25 MNES ti Kaddsawneunwes 22.00@ 26.00 
Birchiar, crude ........... 1.15@ 1.40 Oe MOOD) sskddecuncnans 7.40@ 8.00 Pennyroyal, Amer. ....... 4.10 Nom’l 
Birchtar, rectified ........ 4.25@ 4.85 CHO occ cwretcenccves 1.00@ 1.80 ONIN ca ccanscuceans 5.00@ 5.75 
Bois de Rose ............ 3.50@ 3.85 Geranium, Rose, Algerian . 25.00@ 32.00 Peppermint natural ....... 6.40@ 6.55 
COOR, Ui Be Pa ccenccesvess 40@ 60 MED a2ececidaduciwis 30.00@ 38.00 Me vc cccewaces xs 6.85@ 7.00 
COE Te We cis csccees 2.35@ 2.80 UNM keccunenccucets 7.80@ 10.00 IR vic cinreccecanwens 2.35@ 2.95 
Cajuput (technical) ...... 2.00@ 2.50 ND dten ceca weannes 22.00@ 25.00 Pimento— Berry .......... 1.00@ 5.20 
SD bidctkdsecrsnnence 20.00@ 25.00 Guaiac (Wood) .......... 1.90@ 2.20 RMOE  Sdnccecesevdcuccded 150@ 2.00 
Camphor “White” ........ 25@ ~~ «50 DE) adwenvduseenee ces 2.00@ 2.40 Pinus Sylvestris .......... 2.65@ 2.85 
Cananga, native .......... 5.10@ 5.40 Sumipes Beary «2. ccssccee 3.00@ 5.20 PO ax he cdweondscicces 3.00@ 3.25 
CNEL -catucncsweanuns 6.35@ 6.60 pO 9.80@ 12.50 Rose, Bulgaria (0z.) ...... 35.00@ 60.00 
SIE Sonaciixkelacas is 3.85@ 4.10 Ns oe ede anes 2.75@ 3.25 Semteetie, The cccscceces 22.00@ 28.00 
CONE ciccsudccvsieescs 58.00@ 62.00 Lavender, French ........ 3.35@ 6.75 Rosemary, Spanish ....... 85@ 1.25 
SN, ics reek succes 40.00 RAO CEG cx cs cccccucces $.25@ 4.50 Shee SOMME 6c cccicwncsscs 2.00@ 2.50 
Cassia, rectified, U.S. P... 4.75@ 4.90 ED eh ceteris de vwraden 1.00@ 6.50 Sage, Dalmation .......... 9.00@ 9.80 
Coder teat U.S. Pi... oc ic 2.25@ 2.50 OIE bao. ck vecncicwes 2.85@ 3.10 Sandalwood, N. F. ........ 12.00@ 12.50 
SE OE Wkkcerewe cnc 45@ ~~ 55 Limes, distilled .......00. 6.00@ 7.00 Sassafras, artificial ........ 85@ 1.25 
NE batwcdernewsnccascs 17.00@ 17.75 TINGE ccdsevnceucoas 10.50@ 13.75 Snake root .......cccceess 19.25@ 22.00 
Chamomile Roman .......250.00@280.00 Linaloe wood ............. 3.65@ 4.00 SOIR ys 6c dcics cacecaces $.25@ 4.80 








how 
far 
does the 


imagination 


... as far as the limits 

of its usefulness. A creation, born 

and nurtured in the mind, knows no bounds 

until it goes beyond its capacity for practicality. 

Our superior staff of product formulation 
experts can analyze the product of your y 

imagination and develop it into a chemically- kK |, | \ 4 i R 

perfect, profitable saies item. We have the 


experience and reputation that come from MANUFACTURING COMPANY 


serving America’s leading private label cosmetic 
merchandisers for over 40 years. May we 9210 BUCKEYE ROAD e CLEVELAND 4, OHIO 


demonstrate our service to you... and stretch 
your imaginary product into a real sales hit? MANUFACTURERS OF PRIVATE LABEL COSMETICS SINCE 1900 
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fie ee” Ceased . Absolute French Perfume Bases 
| All of the Most Popular Types 


! Series 300 Oils 
~ Water Soluble Perfume Oils 


Exquisite Perfumes in Bulk 
f\ CUTEX nail polish ) ; EST» : Write for our price list of new low prices. 

—_ yore -, ick For 30 years we have served a satisfied clientele. Our 
ar 10. é t t . # . Jark & vt ; consulting Department is always at your service. 


Soni > S| ELM. — Company 


ove sseese 


i i= 8 oa , a: 
AAAAAAAAA 


433 Stuyvesant Avenue sevingnem & 11, N.J. 


THE C. E. ISING CORPORATION 


MANUFACTURING CHEMISTS 
AROMATIC PRODUCTS 





ey PANTONE PROCESS 


. 
.. USED BY AMERICA’S FOREMOST FLORAL BASES 
COSMETIC HOUSES. ESTIMATES GLADLY ISOLAROMES 
FURNISHED ON YOUR REQUIREMENTS. (Fixatives) 

TRUODORS 


(For Perfumes and Toilet Waters) 
FOUNDED 1908 
FLUSHING . NEW YORK | 


PANTONE PRESS 


461 EIGHTH AVENUE, NEW YORK 1, N. Y. 





THE FIRST COMPLETELY NEW BOOK ON 
YN SOAP MAKING IN NEARLY A DECADE 


- SOAPS & DETERGENTS 





“|! F by E. G. Thomssen, Ph.D. and John W. McCutcheon, M.A., F.C.1.C. 
> ) > . . 
|e pi i= Cloth cover—511 pages—66 illustrations—$9.00* 
\e\ I$ 
AN /z ee 
\A\ /~ T . . 
A Dr The soap industry in the last ten years has made tremendous 
Ros ” strides ‘in new developments and processes. This book brings 
FP Pee” those advancements up-to-date in one authoritative manual. It 


covers soap making processes, soap perfuming and coloring, new 
equipment, processes and methods—in fact, everything you need 


to know about soap and detergents. 
e Not only is the relatively new field of synthetic detergents 
osme ries Vic ° thoroughly discussed, but a tabulation of around 250 surface 


active agents, their classification, trade names, manufacturers and 
applications are covered in detail. 


21 Irving Place New York 3, N. Y. 
Here at last is a book that meets the need for a new work on the 
PRIVATE FORMULA technology of soap making. 
MANUFACTURERS OF $9.54 (Foreign) 
COSMETICS AND TOILETRIES ORDER YOUR COPY TODAY FROM 


BULK AND COMPLETE PACKAGING SERVICE MOORE PUBLISHING CO., INC. Book Dept. 


. 9 East 38th Street, New York 16, N. Y. 
Skilled Factory Employees 


| 
| 
| 
Please send me ...... copies of Soaps & Detergents 
> — 
I rogressive Management | Price per copy $9.00—$9.54 (Foreign) | enclose check or money 
Personalized Service order for $........ 
. ee (ste ee 
Perfected Details | 
| ADDRESS ......0.<.0s00.. POSMIOM: ...5. 
| 
| 
| 


REPUTATION BASED UPON PAST PERFORMANCE GY sks kaacic vaccine ces @ MES c0 0c SME. cs 
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NS ck nkuuscauans ‘ 2.100 240 C 14 (Peach so-called) .. 7.00@ 7.50 OD ree 65@ «75 
Sweet birch Southern ..... 2.00@ 3.60 C 16 (Strawberry so- Ethyl Propionate ......... 75@ 1.00 
Pr ccvaenedanveces $.75@ 6.00 CEE se vedeeusas 6.00G@ 7.10 Ethyl Salicylate .......... 80@ = .95 
BE i cNebre hen uhadan emi 8.20@ 9.00 Re DOE cinivccixies 03@ ~~ 70 Ethyl Vanillin ........... 6.75@ 6.80 
es BOE ec txccesdndens 2.15@ 2.85 Amaryl HOGyrate 2.00 0ccccses 85@ 1.10 ee CEC OCCT CCE 155@ 1.85 
PEE nee e ew cneeawes 240@ 3.25 Amyleinnamic Aldehyde 200G@ 240 CCE CLERC ECL ET 2.654 3.00 
ye 75.00@ 88.00 Amyl Formate ........... 100@ 1.25 Geranoil, dom. ........... 3.00@ 3.35 
\ etivert Amyl Phenylacetate ...... 3.75@ 4.10 Geranyl Acetate .......... 2.80@ 3.60 
POOIME sv ccisvevccevnce San aaa Amyl Propionate ......... 1.00@ 1.60 Geranyl Butyrate ......... 5.30@ 6.10 
DE cibxe oe ageceus ae a ae Amyl Salicylate ......... 85@ 1.00 Geranyl Formate ......... 5.50@ 6.10 
Bourbon ............... 25.000 30.00 Amyl Valerinate ......... 1.80@ 2.25 Guaiac Wood Acetate .... 4.65@ 5.00 
Wintergreen, natural ...... 4.00@ 14.50 RS ee ee L10@ = 1.35 Heliotropin, dom. ........ 3.10@ 3.90 
MONI se svisnvcxncess 5.254 6.00 Anisic Aldehyde .......... 240@ 2.70 Hydrotropic Aldehyde .... 6.30@ 6.85 
WOON nko Kes ueees 6.50@ 7.10 MNGOE GHONING cc oviccececcc 5.85@ 6.00 Hydroxycitronellal ....... 7.45@ 8.00 
Ylang Ylang, Bourbon .... 12.50@ 13.00 Benzyl Acetate ........... .10@ 85 DGS a5 cee cacducer 18.00@ 20.00 
I a hn 12.004¢ 12.85 Benzyl Alcohol .......... 13@ 80 lonones 
Benzyl Benzoate .......... 90@ 1.00 RNG cotdcccuecesnaqeuds 8.45@ 8.90 
TERPENELESS OILS Benzyl Butyrate ..... 1.70@ 2.15 UMNUP iui aasancccacees 5.50@ 8.80 
os 6301 2.90 Benzyl Cinnamate ....... 3.30@ 3.60 TUPOUNOOES vccceddascudes 165@ 1.80 
Memmeteee ....«cacceccees 0. 3. Benzyl Formate .......... 2.00@ 2.30 Iso-butyl Acetate ......... 1.00@ 1.75 
PME cca. cvVeseewenes 10.00@ 13.00 ae , J = fo 
NTI vs cccveeciaveevs 30,00@ 38.00 Benzophenone ........... 1o8@ 1.80 Iso-butyl Benzoate ........ 1.153@ 1.75 
S sendion 7.25@ 10.00 Benzyl-Iso-eugenol ...... 9.35@ 10.00 Iso-butyl Salicylate ....... 2.15@ 3.00 
s aciats see ee sc aem 41.60 Benzyl Propionate ....... 1.60@ 2.20 DOIN Sdvecaceseeces 3.40@ 3.85 
SE ie eo oe 20 00@ 90.00 Benzl salicylate .......... 1.90@ 2,10 SUOEIOE 65 Kedeedsdanasxs 2.10@ 2.80 
sME, CX. eee e secre eeeees 80. 0. iin: Deine... 200@ 2.75 560@ 635 
Serr 55.00@ 62.00 Benzylidene Acetone — a oo A. 7 aaah aoe 
Queen gue ...........: 70,00@ 93.00 Brometyro! ........... -. 3.75@ 635 Linalyl, Acetate 90% ...... 5.20@_ 5.75 
: amemiian 13.2541 15.00 Butyl Acetate, normal .... .1444@ .154% WE, Seiad eeadueKes oan 1.50 Nom’! 
the tro iccisucsecste Sa Ga Cinnamic Alcohol ........ 3.10@ 3.75 Linalyl Formate .......... 11.20@ 12.00 
See 633% 7.00 Cinnamic Aldehyde .... 1.15@ 1.35 Linalyl Propionate ....... 10.00@ 11.10 
Pony PUSSERRAS SPR ERS = = Cinnamyl Acetate ........ 3.75@ 4.50 EONS kc ciincecKseneenus 13.40@ 13.50 
NERIVATIVES , S CO Ge Kaecetceceewes 5.30@ 6.10 Methyl Acetophenone .... 1.50@ 1.90 
DERIVATIVES AND CHEMICALS CEE chancines ewes 3.15@ 3.50 Methyl Anthranilate ..... 240@ 2.65 
Acetaldehyde 50% ........ 2.00@ 2.50 Citroneilyl Acetate ...... 3.95@ 5.40 Methyl Benzoate ......... 60@ 1.00 
Acetaphenone ............ 150@ 1.75 Citronellyl butyrate ..... 3.75@ 6.00 Methyl Cinnamate ........ 1.75@ 2.25 
Mboemes © FD vccccss ales 2.00@ 2.35 COIN c:ncixcvsvuce ‘ 2.75@ 3.25 Methyl Heptenone ....... 6.25@ 7.00 
ee av atpewasansaben's ». 13.75@ 14.20 Cuminic Aldehyde ........ 5.900 6.35 Methyl Heptine Carbonate 45.00@ 60.00 
St errr en 2.00@ 2.30 Diethyiphthalate + 40@ 45 Methyl Naphthyl Ketone .. 3.25@ 4.75 
See Werwewerne names -. 14.50 Dimethyl Anthranilate .... 5.50@ 5.90 Methyl Phenylacetate .... 130@ 1.85 
RAM ev ce wa uviannaenieed 2.30@ 2.65 Diphenyl Methane ........ L05@ 1.15 Methyl Salicylate ......... A5@ 280 
Renee 6. O vccvicvences 9,00@ 11.00 Ethyl Acetate ............ 26@ 30 Musk Ambrette .......... 5.55@ 5.85 
oe ie ireuwiese es 17.004 17.80 Ethyl Benzoate ........... 18@ 90 NE 6. ccaewescevcewsns 5.00@ 5.30 
Cy DP Wen vcnnexsewes 7.10@ = 8.25 Ethyl Butyrate ..... 80Q@ 95 PUY cKanensetsdacnes 1.75@ 2.00 
SPUN iwatesnnauctyerwes 19.25@ 22.00 Ethyl Capronate .... 2.20@ 3.15 Neroline (ethyl ether) ....  2.25@ 2.45 
Gr Be 8 euskevisicawnn .. 14.00@ 16.00 Ethyl Cinnamate ... 245@ 2.80 Paracresyl Acetate ....... 2.15@ 2.75 
® « 
ORRIS OLEORESIN (Resinoid) 
Experience demonstrates that none of the substitutes for Orris 
is wholly satisfactory in giving the characteristic Orris note. 
It is therefore fortunate that these well known Bush specialties 
are now readily available. 
W. J. BUSH & CO., Inc. 
ESSENTIAL OILS ... AROMATIC CHEMICALS ... NATURAL FLORAL PRODUCTS 
11 EAST 38TH STREET, NEW YORK 16, N. Y. 
LINDEN, N. J. NATIONAL CITY, CAL. 
LONDON MITCHAM WIDNES 
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_______ 
B-W LANOLIN U.S.P. 


EVENTUALLY—For better creams, with economy 


B-W Lanolin the superior quality puts into your cream that which gives the 
skin that smooth soft velvety feeling. 


B-W Lanolin will never cause your cream to darken, is best by test and con- 
tains over 15% free and combined Cholesterol. 


No other base used in your cream, equals the merits of B-W Lanolin. 


B-W HYDROPHIL (Absorption Base) Made in U.S.A. 


BOPF-WHITTAM CORPORATION 


| Executive Office, Laboratory America’s Original Lanolin Producer Sales Office: 509 Fifth Ave. 
and Factory: Linden, N.J. ESTABLISHED 1914 New York, N.Y. 
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STANDARD SYNTHETICS LTD. 


Barnes, London, England. 


Cable address: — Standchem, London 
Finest Essential Orls | 


Cloves, Geranium, Juniper, Lavender, 
Lavandin, Italian Lemon, Orange, 
Bergamot, Spike Lavender, Rose- 
mary, Pine Needle, Sage, Lime, Veti- 


vert—etc. 


BM | 





Experimental data and prac- 


tical manufacturing experience of nearly 


{Iso all Aromatics, By-Products, and | ; ea 
: 100 years’ specialization in beeswax and beeswax 


wousere Raw Materials for Perfumery. compounds are at your service without cost or 


IN U.S.A. obligation. Write about your beeswax problems to 


BERJE CHEMICAL PRODUCTS, INC. WILL & BAUMER CANDLE CO., INC., Syracuse, 
N. Y. Est. 1855 


359 West Broadway, New York 13 Spermaceti—Ceresine— Red Oil—Yellow Beeswax —Composition 
REetor 2-8848 Waxes — Stearic Acid — Hydistear 





. | Reproduces with exacting fidelity the 
‘ fragrance of the natural oil. In com- 
a a positions where the jasmin note is de- 


ill ; a ‘8 a= 
sired it will be found to be of utmost 
CONSOLIDATED use at a marked saving in cost. 
Established 1858 FR J | T JA b C 0 7 Prices and samples on request 


NEW BRUNSWICK, NEW JERSEY JARNAC PRODUCTS CoO. 
| 15 Park Row New York 7, N.Y. 


SHEET METAL GOODS : SPOUTS : SPRINKLER TOPS : DOSE CAP6 
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A ee 


Paracresyl Methyl Ether .. 2.50@ 3.00 Bismuth, subnitrate ....... 2.65@ Rosin, M. per ewt. ........ 7.65@ 7.80 
Paracresyl Phenyl-acetate . 4.75@ 5.40 Borax, crystals, carlot ton . 61.25@ 81.25 Salicylic Acid ............ 4A2@ ~ = AT 
Phenylacetaldehyde 50% . 2.75@ 3.25 Boric Acid, U. S. P., ton ..129.00@133.50 SRE SUNG Ds ceccccuads 245@ 2.60 
BOE. chresnbyncdkdusnéns 4.10@ 4.65 Calcium, phosphate auekenx O8@ .08%, Silicate, 40°, drums, works, 
Phenylacetic Acid ........ 1.65@ 2.25 Phosphate, tri-basic ..... .0660@ 0730 Fe I ovcdenccacance 1.10@ 1.40 
Phenylethyl Acetate ...... 185@ 2.50 Camphor, pwd., domestic . — .50@ Sodium Carb. 
Phenylethyl Alcohol ...... 1.70@ 2.00 Castoreum, nat., cans ..... 10.50@ 12. 30 58% light, 100 pounds .. 1.35@_ 2.75 
Phenylethyl Butyrate ..... 4.15@ 4.35 Catek, BORE veccciccscs 150@ 1.55 Hydroxide, 76% solid, 100 
Phenylethyl Propionate ... 3.30@ 4.00 Chalk, precip. bags, clts .. .02%@ _  .03 DEY Gi vandavcieneass 3.20@ 4.55 
Phenelethyl Salicylate .... 4.35@ 4.80 Cherry Laurel Water, jug, MIEN o dticccvssececcs 29@ = «28 
Phenylethyl Valerianate ... 5.60@ 5.85 ME c<chacdeewddecadeses 1.25@ 1.70 Stearate Zinc U.S. P. ..... 39@ Al 
Phenylpropyl Acetate .... 4.25@ 4.85 Ce OND vccncccnvesccs. Oe @ 2614 So EC CCLUCOCTCL OCT 150@ 1.85 
SE ccceawinvake cacknwes 1.00@ 1.25 ee eee 4.50@ 15.00 Wee OM x ced vce ceca 36@ 39% 
ween Go Fs GOR) ccacccss 2.85@ 3.60 Cocoa butter, bulk ........ 88a 93 Tragacanth, No. 1 ......... 3.65@ 3.80 
Styrolyl Acetate ......... 175@ 2.50 Cyclohexanol (Hexalin) ... 30@ ~— 32 Triethanolamine........ 214%4@ 22% 
Vanillin (clove oil) ...... 4.00@ 4.50 Fuller’s Earth, Mines ton .. 27.00@ 30.00 Violet Flowers ........... 1.85 Nom’! 
ee EET ee 3.00@ 3.05 Glycerin, C. P. ............ 38%@ A7 Zine Oxide, U.S. P. ctns. .. .1944@ .204 
BON. déshickeectcnues o 00@ 3.05 Gum Arabic, pwd. ........ 21@ ~~ .22 
Vetiver Acetate .......... 32.5 90@ 37.50 UOT dveteccesasecvcess 3%4@ «14 
Violet Ketone Alpha .... 3000 10.50 Gum Benzoin, Siam ...... 3.50@ 3.85 OILS AND FATS 
Yara Yara (Methyl ether) 2.25@ 2.80 PED Sccieucceennenes H0Q@ 65 
Gum Galbanum .......... 80@ = .95 Castor, refined, drums .... .2444@ 26 
Gum Myrrh ........cccee- 35@ = 37 Coconut, crude, Atlantic 
ANS PG ONE: ccavcccanscas 27@ ~=.29 WU CHE ec ceed ctccas 18%@ ~~ 4.19 
ae EE vicceunuvadwiawn’s 05@ 07 Corn, crude, Midwest, mill, 
Tonka Beans Surinam .... 1.00@ 1.10 CAO. covdaverencnte 5.00@ 7.00 CU ed Son cae walkers 184% Nom’l 
OEE. ocricneereoes ves 1.75@ 1.80 Lanolin, hydrous ......... 29@ 30 Corn Oil, refined, tanks ... .2154@ 22 
Vanilla Beans IE 6. adaddscewes 31@ ~ ~=~-«32 Cottonseed, crude tanks ... .1744@ .17% 
EE Kitneercnsenees 100@ 4.85 Magnesium, carbonate .... .114@ = .14 Groene, WRG .ccccccccsces 14@ 
Mexican, whole .......... 7.75 Nom’l PINE has cn ee eecdeaan A0@ A2 EMG, CHIGUEO occ scceeccea 54a 
OEE cecntenee sees 6.75 Nom’! ee GE cacianreevuns 35.00@ 48.00 Lard Oil, common, No. 1 
ME ear Cite cetedceuis 2.75@ 2.95 Olibanum, tears .......... 16@ ~~ «30 COE we dievepussenesus ATY@ 18% 
ME. nekeatewsudeeke 12@~~=««z8 Olive, edible (gal.) ....... 3.00@ 3.25 
Orange Flower Water, gal. 1.75@ 2.25 Palm Congo drums ....... .1554@ 16 
nS J RU Orris Root, Italian ....... 14@ ~~ 21 Peanut, refined tanks ..... 25a 
TURDEEES AND SNUCS WOE Siend cb chaedeacee 06% @ 07% Red Oil, single distilled 
NE oie ctr nnennnKh es 09Y4@ 14 Peroxide (hydrogen U. S. P.) MOM i diivicccsciscccs COS Ae 
Ambergris, ounce ........ 8.50@ 18.00 BG: dveweneccbavuendes .0334@ 05 Stearic Acid 
Balsam, Copaiba .......... 85@ 1.00 Petrolatum, white ......... 0654@ 083% Triple Pressed ......... 21%@  .22 
tee i ieee rcs cen xis 110@ 1.30 COE SNE cevcecvcccuce 100@ 1.50 Double pressed ........ 19Y%@ ~~ 20 
Beeswax, bleached, pure Pe CED: ccucnvednwaces 1l@ 12% Tallow, acidless, drums ... .1994@ .20 
Wma bbeewcaccecsesay 711@ «73 Rose flowers, pale ........ 35@ 40 ER CIO es caiecncdccue a 13%@ 
Yellow, refined ......... 614 63 Rose Water, jug (gal.) ... 2.00@ 2.50 Whale oil, refined ....... Nominal 


WHITE OIL 


This oil has been the standard for many of America’s very 
oldest cream manufacturers since their origin. It is water- 


white and crystal-pure . . . odorless and tasteless . . . of 





U.S. P. Acid Test and free of fluorescence . . . especially 


PLYMOUTH PETROLATUMS U.S. P. 


All Petrolatums are refined and straight filtered from 


Pennsylvania Crude. None are acid treated and all are 


oil can be made. Because of its extra lightness you should ng Sher ond of UG? need 


refined for the cosmetic industry and as pure as a mineral 


ae , Both soft, low melting point consistencies and pharma- 
specify it for the soft, light, fluffy creams demanded today. enibi- annie... . alt aaene 
the drug and cosmetic industry. All grades are offered 


Other mineral oils of heavier body if desired. from Snow White to Amber. 


A Complete LINE OF COSMETIC RAW MATERIALS 


ae 1 e pene tete 





and eet e ne Oe Ve ety —— 
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CLASSIFIED ADVERTISEMENTS 


$1.00; 








Rates per line, per insertion: Business Opportunities, Situations 


Wanted and Help Wanted, 50c. Please send check with copy. 


BUSINESS OPPORTUNITIES 


WANTED Chemicals, Colors Pigments, Resins. Solvents, Oils, 
Aromatics. Other Raw Materials & Supplies, Machinery & Equip- 
ment: CHEMICAL SERVICE CORPORATION, 80-08 Beaver St., 
New York 5, N.Y., HAnover 2-6970. 


WANTED: 2—Dry Powder Mixers; 
Machines; 1—Filler; 3—Kettles; 2 
ers. Write Box 2353, The American Perfumer 


Review. 9 E. 38th St., New York 16, N.Y. 


2—Pony Mixers: 2—Tablet 
No deal- 
and Essential Oil 


Filling Machines. 


FOR SALE 


FORMULAS FOR SALE: 


in several varieties. 


Lily 


My creations based on 30 years experience 


Jasmin Lilac oil compositions 


with synthetic products. Formulas built from 100% straight ma- 


terials. No specialties used in the formulation. Costing $4. to $6. 
per lb. to make 


for $25. 


and comparing favorably with imported oils sold 


and over. Formulas $100. each. Samples upon request. 


References available. Anstin Alexander, 315 East 68th Street, New 


York 21, New York. 


talk to the man 
who wants to buy ! 


e There’s no better prospect than the man who 
wants to buy your product or service. American Perfumer readers 
are preconditioned . 


. looking for products they need—your 


products! 


e@ Use the classified columns of the American Per- 
fumer to reach them. See what a wallop a little space can pack. 


e Classified Dept. 


THE AMERICAN PERFUMER 


9 East 38th St. 


Zz: 










Peewee vl SERVICE 


METAL - EMBOSSED 
ENGRAVED 
DIE STAMPING FOR BOXMAKERS 
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New York 16, N.Y. 


J ¢ HN/HOR 
Cake ae Le Y 


JOHN HORN 835-839 TENTH AVE., NEW YORK 19, N.Y. 






Telephone: 
COLUMBUS 5-5600 











FOR SALE 


KARL KIEFFER SEMI-AUTOMATIC 
Scale Automatic Capper: 
Back Labeler; 


can be made at 


5-spout filler; Pneumatic 
Pneumatic-MeDonald Simplex Front and 
Jones Cartoner 
Austin D. 


Conn, Phone 


All modern machinery. Inspection 
Lucas & Co., Ine., 125 Lindley St.. 


Bridgeport 8, 41-9417. 


FOR SALE: 5 
Double, 


x 84”, 40” x 120” 
2000% heavy 
duty Powder Mixer, Stokes DDS4. 
DD2 Rotary Tablet driven; 1—#2TH Mikro 
Pulverizer: 1—Kiefer 16 spout Rotary Vacuum Bottle Filler; 3 

Stokes & Smith semi-automatic Powder Fillers; 2 


Rotex Sifters 40” x 56”, 40” 
and Multiple Deck; 1 
others from 1004 to 40004 ; 2 
Machines motor 


Triple Gruendler 


Rodgers semi- 
automatic Powder Fillers. Send us your inquiries. We are also in- 
BRILL EQUIPMENT COM. 
New York 51, N. Y. 


terested in your surplus equipment, 


PANY 2401 Third Avenue, 


HELP WANTED 
COSMETIC CHEMIST. 
Chemist in Midwest, 


College Graduate to be Assistant to Chief 


age under thirty-five with experience. Give 
Write box 2875, The 


New York 16, NY. 


details and small picture in reply. American 


Perfumer, 9 East 38th St.. 


SITUATIONS WANTED 


EXECUTIVE ESSENTIAL OIL SALESMAN with 17 years 
of experience, excellent following, available for higher 
position. Confidential communications with principals only. 


Write Box 2876, The American Perfumer, 9 East 38th 
Street, New York 16, New York. 
COSMETIC CHEMIST AND PERFUMER GRADUATED seeks 


position with progressive company in N.Y. or N.J. territory. 10 
Able to take charge 
laboratory, research, formulation and developing high cosmetics 
and shampoos for U.S.A. or Latin America. Willing to start at a 


years of unusual experience. production, 


moderate salary. Write box 2855, The American Perfumer, 9 E. 
38th St. New York 16, N. Y. 
PERFUME CHEMIST—B.S. 7 years experience. Expert com- 


pounder perfume oils. Creative 
ence. Write Box 2874. The 
New York 16, New York 


ability and development experi- 


American Perfumer, 9 E. 38th Street. 


gee fee 





2 


PFOR OVER FORTY YEARS 


heal — 





ere A iw aimee Resin kate 


son he 


ie. 





DIE STAMPING ENGRAVING EMBOSSING 


Cable Address 


* HORNLABELS NEW YORK 





The American Perfumer 


PROFESSIONAL SERVICE 


ALBERT B. PACINI, Sc.D. 
Cosmetic Consultant 


Processes Products 


208 N. Maple Ave., East Orange, N. J. 
Tel.: ORANGE 2-7806 


“L'ART de la PARFUMERIE par EXCELLENCE” 


DR. JEAN JACQUES MARTINAT 
PERFUMER CONSULTANT 


Creations of Highly Original Perfumes. 
Duplications of Most Difficult Fragrances. 
Unique Kind of Professional Services. 


333 West 52nd Street, New York 19, N.Y. Tel. PL. 7-3708. 


GEORGE W. PEGG Ph. C. 
Consulting Chemist 
MEDICINALS COSMETICS 


Specializing in Labeling and Advertising 
to meet Federal and State Regulations 


Appointments promptly arranged 
57 Fourth Ave. Telephone ORange 5-9007 East Orange N. J. 


BJORKSTEN RESEARCH LABORATORIES 
RESEARCH ON CONTRACT BASIS 
ARRANGEMENTS FOR DERMATOLOGICAL TESTING 
CHICAGO 33, ILLINOIS 13791 S. Avenue “‘O” 


MADISON 3, WISCONSIN 323 W. Gorham St. 
NEW YORK 13, NEW YORK 50 E. 41st St. 





Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 
LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 


Your inquiries are invited 





FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


142 Lexington Ave. Our Own Building 
New York 16, N. Y. 


45 Years of “RESULT PRODUCING” Service 
Proves Our Worth. The ‘‘TRADES” Recognized 
CREDIT and COLLECTION AGENCY. 


“TRAVELING ADJUSTORS == RESULTS" 
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PERFUME 


¢@#?é 


Cr PY PY 
OTs UMass 





2 
C ONSTANT research, skillful blending and e 
development of subtle aromaties by the 
Perfume Chemists of N.B.W. assures the 
quality of its Essential Oils, Aromatics and 


Floral Creations. 


To be sure of constant high quality and lasting 
consumer acceptance of your products... 
Rely on NEUMANN-BUSLEE & WOLFE, Inc. 
where RESULTS have merited your repeat 


business since 1920. 


NEUMANN-BUSLEE « WOLFE 


Int. 
226 W.Huron St. 


Chicago 10, Ill. 














OUR CHEMICAL CONSULTANTS CAN HELP YOU 
In Cosmetic Formulation and Improvement 


We likewise serve in Packaging Problems . . . Perme- 
ability and Dermatological studies . . . Organoleptic Panel 
Tests on Taste, Odor, Flavor Evaluation. 


Write Today 


for Booklet No. 3 ae) a A D. ) as LL ine 


RESEARCH LABORATORIES 
29 W.15'*> St. New York IINY 


WArkins 4-8800 


| CEVERY FORM OF 
CHEMICAL SERVICE 


“The Chemical 
Consultant and 
Your Business” 








Aromatic Chemicals 
FOR PERFUMERY AND FLAVORS 


Iso Propyl Quinoline e 
Ethyl Anthranilate e 


Skatol 
Linalyl Anthranilate 


isobutyl Quinoline 
Butyl Anthranilate 


Linalyl lsobutyrate 


EAIRMOUNY 


CHEMICAL CO., INC. 
600 Ferry Street Newark 5, N. J. 
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COSMETICS 


SPECIALISTS TO THE 
PRIVATE LABEL TRADE 


* Formulating . 
. Manufacturing E LIPSTICKS 


Styl nfs 
dade S MASCARD 


ee 
Parento, Inc., Compagnie 

Parsons, M. W. 

Penick & Co., S. 


Richford Corp. 
Ritter & Co., F. 
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Schimmel & Co., Inc. 
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eS rr y 
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Stanton Chemical Co. -—- 
Synfleur Scientific Laboratories, Inc. 
Facing page 309 
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Turner White Metal Co., Inc. ....... 334 


Ungerer & Co. ...... Inside Front Cover 
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Division 
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Wagner Co., Robinson 
Will & Baumer Candle Co., Inc. ..... ¢ 
Wat, By Bis Mie. 65.50.56 0500 00% Front Cover 


2 “1 - ‘ 
Our experienced staff offers a com- SUPPOSITORIES . Re 
plete service for Distributors in : STYPTIC PENCILS Jar: GucE 


the Atlantic and Central states. re sii: - 
“ag Bes: 


COSMETIC LABORATORIES, INCORPORATED pee eaRS 


COMPACT POWDER 


Wait for Catalog ~: *% TEL ES on 


5850 Second Avenue Detroit 2, Michigan A. CAVALLA, INC. 163 West 18t Srmerr, NEW YORK, li, NY 
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VELVETINE will impart sparkle and brilliance to almost any 
blend, adding a touch of charm and distinction without 
changing its general characteristics. 


BIOFLOR by Synarome—an outstanding basic specialty, 


will produce an over-all floral tone to a perfume composi- 


tion. It is invaluable for the enhancement of the important 


Jasmin effect. C*64—a powerful, spicy aromatic, is useful 
in highlighting a citrus or lavender note; in addition, it is 
well recognized as an important constituent for a synthetic 
patchouli. 

Write us on your company letter-head for complimentary 
samples of these highly effective specialties. 


BUSH AROMATICS 








We proudly announce the availability 


SOLPROT 


é 


A new concept in sunburn protection. 


A special composition, chemical sunscreen particularly 


evaluated chemically and spectroscopically. 


Biologically, pharmacologically, and clinically tested 


to assure safety and efficiency. 


CHEMICALLY EVALUATED 


Developed chemically by a special research team 
under the direction of Professor Dr. L. Ruzicka. 
Nobel Prize Winner, 1939. They produced a new 
chemical combination, a new concept in sun- 
screens. 


PHYSICALLY SURE 


Spectrophotometric studies evaluated Solprotex 
as the most nearly ideal sunscreen. Rechecked 
solar radiation studies proved that Solprotex was 
effective under normal conditions of use. Insol- 
uble in water, it resists perspiration. Solprotex 
screens out burning rays and permits healthy 
tanning rays to pass. 


PHARMACOLOGICALLY SAFE 


The safety of Solprotex was determined by the 
latest biometric evaluation. These tests were con- 
ducted both in America and in Europe under most 
capable pharmacologists. This assures a wide mar- 
gin of safety under normal conditions of use. 


PHYSIOLOGICALLY PROVEN 


Animal experiments in the widest range were 
used to determine the physiologic harmlessness 
of Solprotex. Pathological examination of the 


NOTE: 


May we send you copies of re- 
search papers covering these 
tests? For further information 
regarding Solprotex, or working 
samples, write: 


250 


Y A ¥ ‘ 


‘ 


tissue and organs of the animals tested showed 
no pathological significances. 


CLINICALLY TESTED 


Competent dermatologists at a well-known uni- 
versity clinic tested and examined several hundred 
patients to assure safety in human use. 


SUN TRIED 


Solprotex has been tested on various human skin 
types at the sea, beach, lake, pools, and in the 
snow to determine both its ease of application 
and protection against sunburn. 


COSMETICALLY ACCEPTABLE 


Only a 212% concentration of Solprotex is re- 
quired. Solprotex lends itself to wide cosmetic 
formulations such as oils, creams, lotions, and 
alcoholic preparations. Formulation suggestions 
are available. These formulae have been tested 
for physiological safety. . 


PERFUME TESTED 


Solprotex has no unpleasant odor to cover, and 
therefore, permits a wide choice of acceptably 
tested perfumes in a complete price range. Even 
delicate, light odors perfume Solprotex satisfac- 
torily in very low concentration. 


WEST I8th STREET, NEW YORK II, N. Y. 


r H MICHIGAN 





